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ilm Tourism is defined as a genre within tourism that provides a link with the location of a film or a TV 

Fseries during or after the shooting. Film Tourism represents a gateway to new and more intense ways 

of experiencing destinations. At the same time, it creates the potential for new communities by way of 

an exchange of insights, knowledge and experience among the tourists themselves.

Given the impact of 'Cinema' on behavioral changes on audiences, it has in recent years emerged as a 

powerful tool for the development and promotion of destinations. In addition to the exposure provided 

through films, there are many ancillary gains to the destination like income generation, investment, job 

creation etc which contribute to the overall economic development of the respective destination.

It is a well-known fact that film makers are always looking for new and exciting locations to shoot, while 

tourism boards around the world welcome film makers in order to boost inbound tourism. The story began in 

the 60's with Raj Kapoor's Sangam (1964), which was perhaps the first mainstream film to be shot in 

Switzerland. This was followed by a wave of destination films such as, An Evening in Paris (1967) and Love in 

Tokyo (1966).

Several destinations have gained in terms of tourist influx by being the location of popular domestic and 

international cinema. Switzerland will always be recognized as the landscape for Yash Chopra movies. UK has 

a tourism map, which highlights locations of popular Indian cinema. Spain has become the next hot 

destination for vacation with friends after a road trip film, Zindagi Na Milegi Dobara while Machu-Pichu rose 

to popularity with southern Superstar Rajnikant romancing former Miss World Aishwarya Rai Bachhan on the 

world heritage site, the list just continues……

Film Tourism in India: 
India is the world's largest film producer with a market size of over $2 billion, nearly 200 films annually. India 

boasts of over 100 years of cinematic history with a unique multilingual film industry spread across various 

states within the country. In 2015, over 200 Indian films were shot in over 50 countries around the world. 

According to a research by Deloitte, in terms of revenue, the industry has gross box office realizations of $2.1 

billion which is expected to grow at 11% CAGR reaching $3.7 billion by 2020. This presents an exciting 

opportunity for film commissions, tourism offices and production services companies from around the world 

to attract outbound Indian productions.

India, in addition to being one of the leading film producing countries with the filming community spread 

across various regions of the country, also offers a diversity of landscape and locations in the different 

States/Union Territories, making it an appealing destination for production of both international and 

domestic films.

“A feature film is one of the most vital motivations to put a destination on the travel itinerary.”

Mumbai being one of the biggest hubs of film production in the world, PHD Chamber of Commerce & 

Industry is organizing a GLOBAL FILM TOURISM CONCLAVE with the theme 'Promoting Destinations 

through Films' on October 7, 2017 at Novotel Mumbai Juhu Beach.



• To promote Film Tourism, highlighting the tourism 

destinations across India and abroad

• To bring together all the relevant stakeholders on one 

common platform where they can share ideas to promote 

Film Tourism

• To highlight the issues affecting the interests of the film 

industry

• To create a platform for tourism boards to showcase the 

film locations of their country

• To showcase the tourism potential of destinations and 

encourage Indian as well as Foreign Film Makers to shoot 

films there

• To market Film Tourism as an important tool for 

employment generation

• Focused Knowledge Sessions and Creative Workshops 

throughout the day

• Exhibition platform for destinations to showcase locations, 

tax incentives and subsidies

• Deliberations from renowned Speakers on the nitty-gritty's 

of Film Tourism

• Interaction with 200+ representatives from the film and 

entertainment industry

• Structured face to face business meetings

Objective

Highlights

• Ministry of Information & Broadcasting| 

Communications

• Ministry of Tourism| Culture| Civil Aviation

• Ministry of Defence| External Affairs| 

Home Affairs| Environment

• Bureau of Immigration (BoI)

• Archaeological Survey of India (ASI)

• Airports Authority of India (AAI)

• Film Federation of India (FFI)

• Officials of Custom Department

• Officials of Municipal Corporations

• Officials of State Police Departments

• Film Councils & Commissions

• Film & Television Producers Guild of India

• Motion Picture Association (MPA)

• Association of Film Commissioner 

International (AFCI)

• Indian Railway Catering and Tourism 

Corporation (IRCTC)

• National Film Development Corporation 

(NFDC)

• Tourism Boards (Domestic & 

International)

• Captains of Tourism, Hospitality & 

Aviation Industry

• Ramoji Film City

• Indian & Foreign Film Makers

• Indian and Foreign Tour Operators

• Film Artists, Critics

• Film and Television Production Houses

• Embassies & High Commissions

• Executive Producers, Head of Production

• Directors, Assistant Directors

• Cinematographers

• Film and Advertising Agencies

• Event Management Companies

• Film and Television Institute of India 

(FTII)

• Electronic & Print Media

Stakeholders
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FOR FURTHER ENQUIRIES, PLEASE CONTACT
Ms. Sulagna Ghosh: (O) 011-49545423 Extn. 227 (M) 8800339112 (E) sulagna.ghosh@phdcci.in

Mr. Sanchit Prabhakar: (O) 011-49545423 Extn. 242 (M) 7982072810 (E) sanchit.prabhakar@phdcci.in
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