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TOPICS OF DISCUSSION

•   Marketing & Promotional Strategies for Golf Tourism in India 

    •   Infrastructure Development of Golf Courses

        •   Golf Training Facilities to be enhanced 

            •   Environmental Impact

                •   Global Best Practices & Promotion of Golf

                    •   Strategy to Promote Golf Tournaments in India

                          •    Issues concerning development of Golf Courses

Background
Golfing in India has a long history, going back to 1829, when the Royal Calcutta Golf Club, the oldest golf club in the world, 
outside of great Britain was formed. The Royal as it is popularly known, crowns a highly underrated landscape that offers a 
stimulating mix of colonial heritage, breathtaking locales and challenging modern day designs.

Golf is a growing sport in India and India has the strength to provide round the year tourism to the world. Golf Tourism is at 
the nascent stage and needs to be promoted with great intensity across the globe. Golf attracts affluent, high‐value‐adding 
tourists who generate significantly above‐average per capita revenues for the destinations they are frequent.

In order to promote Golf Tourism in India, PHD Chamber of Commerce & Industry is organizing one such programme 
“PHD Golf Tourism Conclave and Tournament” on 24th – 25th February, 2017 at Oxford Golf Resort , Pune. The conference 
will be held on February 24th, 2017 at Oxford Golf Resort and the Golf Tournament will take place on February, 25th, 2017 at 
Oxford Golf Course. 

The purpose of this Conclave and Tournament is to provide a platform for open house discussion between Governments 
(Central and States) and private sector investors regarding issues and opportunities affecting investment in golf tourism 
sector in India as well as to improve the existing infrastructure and give boost to Golf Tourism in India. This will certainly add 
to the increase in foreign exchange once India is also listed in the world class Golf Tourist destination.

The tournament will be an ideal opportunity to experience the game first hand on an international golf course. 



Objectives of Taking This Initiative:

  Earning of additional foreign exchange through 

development of this niche product and thereby 

contributing to economic growth. 

 Promoting India as the favoured destination for 

Golf Tourism on the world map

  Socio economic development through employment 

generation, both for men and women. 

  Encourage creation of additional world class golf 

infrastructure in the country. 

 Raising the profile of quality golf courses in the key 

tourism market and working with the golf courses 

to develop and promote quality golf experience.  

  To provide a platform for open house discussion 

between Governments (Central and States) and 

private sector investors (industry) regarding issues 

and opportunities affecting investment in Golf 

Tourism. 

  Improved access to India’s signature golf courses 

and working closely with India’s premium golf 

courses to make these courses more tourist 

friendly. 

  To provide new innovative strategies to assist golf 

tourism business. 

  Enhancing marketing and positioning of the Golf 

tourism sector. 

  To Improve the coordination and communication 

of the international and domestic tour operators 

promoting golf tourism packages. 

PARTICIPANTS PROFILE

 Indian and Foreign Tour Operators 

 Vacation Planners 

 State Tourism Boards 

 Airlines 

 Consultant and financial investor of 

hospitality industry 

 Corporate / Business/ Group travel 

decision makers 

 Destination management companies 

 Destination marketing organizations 

 Hotels 

 Travel Trade Members 

 Credit card and foreign exchange 

 Online travel portals and hotel 

reservation networks 

 Corporate clubs 

 Golf Event Managers 

 International & National Tourism 

experts 

 Corporate Groups with investments 

in infrastructure /hotels projects 

 Institutes imparting Tourism related 

Education 

 Respective stakeholders



About us
PHD Chamber of Commerce and Industry, established in 1905, is a proactive and dynamic multi state apex 

organization working at the grass rot level, with strong national and international linkages. The Chamber acts as a 

catalyst in the promotion of the industry, trade and entrepreneurship, through its research based policy advocacy 

role, positively impacting the economic growth and development of the nation. PHD Chamber is more than an 

organization of the business community, as it lives by the chosen motto ‘In Community’s Life and Part of it’ and 

contributes significantly to socio economic development and capacity building in several fields.

PHD Chamber’s Tourism Committee aims to promote various Tourism activities in the country and endeavours to 

organize various Tourism conferences and activities in close cooperation with the Ministry of Tourism and State 

tourism Boards. The Tourism Committee through its various activities endeavours to identify and bring together 

on one platform those stakeholders and organizations who will eventually benefit from the Tourism Industry in 

India.

Tourism committee which has been successfully promoting the stakeholders of the tourism industry in the 

Northern and Central States by means of conducting activities in close cooperation with the corporate sector and 

local authorities.

Our main focus has been to synergize the state, to join efforts for developing an integrated approach to develop 

and promote tourism industry.

Varun Gogia (M): +91‐98710‐98716; (E): varun.gogia@phdcci.in

Sanjeev Kumar (M): +91‐9958597812; (E): sanjeev@phdcci.in

Bhavna Singh (M): +91‐9811027759; (E): bhavna.singh@phdcci.in

For further enquires please contact :

PHD Chamber of Commerce and Industry
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