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About Medical And Wellness Tourism Summit

CHIEF GUEST

We have great pleasure in informing you that PHD Chamber of
Commerce and Industry is organizing the “MEDICAL AND WELLNESS
y Is organizing the : Mr. Parvez Dewan, IAS
TOURISM SUMMIT — 2014” 25" JULY, 2014 at IHC, Lodhi Road, Secretary,
New Delhi. Ministry of Tourism,
Government of India
Health and wellness tourism in India witnessed substantial growth of

21% in 2012. This growth was driven by all the categories of medical tourism, hotel/resort spas, destination
spas and other spas. The growth in medical tourism was observed due to the depreciation of the local
currency in 2012, which resulted in cheaper procedures for foreigners. Furthermore, with the increase of
annual disposable income and consumer expenditure at 12% and 13% respectively, consumers were more
willing to spend on luxury treatments.

As medical tourism and wellness tourism are growing and garnering increasing attention in countries around
the world, both businesses and governments are grappling with how to define, organize, and promote these
sectors. The tourists coming to India are attracted because of its low cost treatment as compared to western
standards. About an average of 40-60% cost is lower in India as compared to United States or Europe. It is well
known around the world that, India offers “First world Treatment at Third World Prices”.

*Euromonitor International

It is, therefore, increasingly becoming important for
Indian Healthcare providers to market themselves abroad. Moreover,
the marketing of India as a healthcare destination is extremely critical.




Showcase India as a Health Tourism destination -
infrastructure, opportunities.

Provide a platform for open house discussion between
Governments (Central and States) and Health
fraternity regarding issues and opportunities affecting
Health tourism in the Country.

Highlight Govt. Policies on Medical travel - what can
be done, what is being done

Discuss about International Medical Travel - growth,
trends

Provide suggestions / recommendations to improve
the business skills and practices of Health tourism
operators.

Provide new innovative strategies to assist Health

BENEFITS OF PARTICIPATING

tourism businesses and Health tourism destinations
promotion

Enhance marketing and positioning of Health Tourism
in the country.

Play a catalytic role in setting the Agenda of Health
Tourism for 2015

Opportunities, Challenges, Next Steps

Provide a platform to brainstorm the challenges that
insurance companies face when dealing with Indian
service providers.

Showcase path breaking work done by hospitals in
India.

Brainstorm legal issues - medical malpractice, ethical

issues etc.

TARGET PARTICIPANTS

Captains of Health Tourism Industry /
International & National Health Tourism
Experts [/ Corporate Groups with
investments in Medical infrastructure /
Health Projects / Indian and Foreign Tour
Operators / Health vacation Planners /
Institutes imparting Health Tourism related
Education / State Tourism Boards [/
Airlines /  Healthcare professionals /
Doctors / Medical Equipment Companies /
Pharmaceuticals / Biotechnology
Companies / Hotels / Spa Wellness /
Travel Companies / Insurance Companies /
Medical Students / Non-Profit
Organizations etc.

THE PROBABLE ISSUES OF DISCUSSION

¢ Branding India as a better destination for Health Tourism.
* Innovative strategies to promote Health Tourism.

e Proper marketing for Health Tourism.

¢ Inadequate Grievances Redressal policy.

¢ Legal remedies for medical malpractice.

» Highly unorganized Health Tourism sector.

¢ Inequities embedded in the health care system.

e Combining Health Tourism with Spiritual Tourism.

Glimpses - Natlonal Gonfarance: Medical & Wellness Tourlsm In Indla - 2013




Sponsorship Opportunities

Categories

Platinum Partner
% 5 Lacs

Hospitality Partner
¥ 3.5 Lacs

Tourism Partner
T 2 lacs

Logo Partner
T 1lac

Corporate Video

v

Presentation during Breaks

Speaker Slot in Inaugural
Session

Corporate Literature on the
Head Table

Full Page Colour
Advertisement in PHD
Monthly Bulletin (approx 20
thousand circulation)

Corporate Literature in
Delegate Kit

Standee at Venue (5 Standees) (3 Standees) (2 Standees) (1 Standee)

Logo in Back Drop v v v v

Acknowledgement on Thank
You Standee

Complementary Delegate
Passes

Advertisement Opportunities in Souvenir

Stall Opportunities
Tariff/Page Particulars Amount PP

(Print Area: A4 Size) (%)

Particulars (Size) in ft. Amount

Back Cover (Colour) 2 Lacs (%)

Full Page (Colour) 1 Lac

Rs 15000/-

Half Page (Colour) Rs 50000/-

Rs 25000/-

Bottom Strip (Colour) Rs 25000/-

For further enquires please contact :

Manisha Singh — 011 — 49545423 Ext 123 manisha.singh@phdcci.in
Varun Gogia — 9871098716 varun.gogia@phdcci.in / Aditi Sood — 8800169977 aditi@phdcci.in
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