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MESSAGE

I am glad to learn that PHD Chamber of Commerce and
Industry is organizing the National Conference: Medical and
Wellness Tourism in India on 26™ July, 2013 at New Delhi.

Medical and wellness tourism is a growing sector in
India and will certainly be a major portion of our growing
economy in the years to come. PHD Chamber has always
invited relevant stakeholders, as well as, eminent speakers
to its conferences and this National Conference is sure to
be another example of excellent deliberation that will
produce a feasible framework for development in the
sector.

Please accept my best wishes for the success of the
National Conference.
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MESSAGE

I am happy to be a part of the National Conference:
‘Medical and Wellness Tourism in India’ that is being organised
by the PHD Chamber of Commerce and Industry on 26" July,
2013.

India has a growing medical sector and an established
wellness sector that can be traced back to the beginning of the
Indian civilisation. It was only a matter of time that this Indian
asset that derives from both modern medicine and traditional
practices of ‘AYUSH” became a powerful magnet for tourists
from across the world. PHD Chamber, being a dynamic and
forward looking organisation, has recognised this potential and
taken this initiative.

I hope that this endeavour proves fruitful and I wish the
conference all success.

July 19, 2013 (Parvez Dewan)
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Message

Incredible India has once again proved that there are various reasons to visit the country
and the oft spoken about beauty and heritage is only of them. The medical and wellness
industries are booming and the expertise that India has in the sector is inviting people
from across the world to travel to take advantage of these facilities. This is a great
opportunity for India, as well as, healthcare seekers across the world.

PHD Chamber of Commerce and Industry is a dynamic and vibrant organisation
representing the business community of Northern and Central India. It aims to provide a
platform to boost industrial growth and serve various segments of the economy and the
policymakers allke. The National Conference: Medical and Wellness Tourism in India
which is being organised on 26" July 2013, by PHD Chamber, New Delhi is another
such endeavour to bring all the relevant stakeholders under one roof to deliberate and
discuss the issues that concern the medical and wellness tourism Industry in India. The
Ministry of Tourism, Government of India has been a great support to the chamber for
this conference and we are certain that the framework and action plan that will emerge
from this programme will be indispensable to everyone involved.

PHD Chamber of Commerce and Industry is proud to have Yes Bank as ils knowledge
partner for this conference and | am confident that the ideation that will take place will
yield a plethora of innovative and thought-provoking solutions to existing problems, as
well as, new avenues that the industry could set forth upon. | commend all those who
have worked tirelessly to put this conference together and | wish it the best of luck and
am certain it will be a grand success.
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FOREWORD

Over the past two decades, Tourism has demonstrated its potential as a strong socio-economic
enabler and fostered models for sustainable and inclusive growth. Tourism has truly emerged as one
of the sunrise sectors of the Indian economy. Moreover, Medical and Wellness Tourism has gained
significant importance as a niche category over the last few years. Traditional forms of Medicine, like
ayurveda and unani, have been part of India's ancient civilizations and have immensely contributed
towards making India one of the top medical and wellness tourism destinations.

The last few years have seen the country make significant progress in terms of developing world class
healthcare infrastructure. India has not only emerged as a diverse nation offering unique tourist
experiences and destinations, but also established itself as a leader in medical and wellness
expertise. The rapidly gaining popularity of India's spiritual and holistic wellness is reinforced by the
increasing tourist numbers into India.

YES BANK through its knowledge driven approach has been focusing on sunrise sectors of India
including Healthcare & Life sciences and Tourism through thought leadership, advisory and
knowledge forums.

The Knowledge Report, 'Medical & Wellness Tourism in India — The Next Growth Orbit’, prepared by
YES BANK, with inputs from PHD Chamber, highlights the scope and potential for developing Medical
& Wellness tourism in India and | am confident that this report will provide important insights to
policy makers and industry stakeholders towards achieving the transformational vision set forth for
the tourism sector in India.

Thank You.
Sincerely,

ko

—

Rana Kapoor
President, ASSOCHAM and
Founder, Managing Director & CEO, YES BANK
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Medical & Wellness Tourism :
A Global Perspective

a. Introduction

Although Medical & Wellness tourism, in its present dimensions, is considered to be recent
phenomenon, it is in fact one of the oldest niches in the history of human travel.

Figure 1: Medical & Wellness Tourism across Ages
Ancient Greek Civilizations

Greeks travel to Epidura, seat of the Healing God-Asklepios.

Medieval & Modern Europe

Europeans, particularly the British, travel to coastal and resort towns for rejuvenation.

Modern Era
Travels across international borders for surgeries, medical treatments, as well as
alternative healing therapies like Ayurveda.

Source: Strategic Initiatives, Government & Advisory, YES BANK Ltd.
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We can trace the genesis of tourism to the ancient Greek civilization when pilgrims travelled to
the coastal town of Epidura. Travel to coastal areas and springs for recovery and rejuvenation has
also been recorded extensively in Europe during the 17" and 18" centuries, especially in the
United Kingdom, where the mineral enriched waters of the ‘spa’ or ‘baths’ were supposed to
have curative properties (Wikipedia). An important point to note here, however, is that there
were religious connotations attached to early forms of such travel, as the destinations were
considered ‘blessed’ and often associated with ‘divine healing powers'.

Medical & Wellness Tourism today can be categorized into two major themes: Hospitals offering
specialized treatments like Surgeries, Transplants, IVF etc. focused on treating or curing a
specific ailment; and Wellness products focusing on Rejuvenation and ‘Well-being’ of the
individual, using traditional and alternative pedagogies, like Ayurveda, acupuncture, Reiki etc.

Post the 1980s, relaxation in international norms simplified foreign travel procedures to a great
extent. The rising cost of healthcare in developed economies, combined with the accessibility of
high-end technology and the quality medical facilities in developing countries fuelled the growth
of medical tourism.

Figure 2: Medical & Wellness Tourism - Key Constituents

elca reamens Traditional healng

and procedures therapies and
focusing on medicines focusing
curing on overall 'well-
ailments/diseases being’

Medical &
VEUGEES
tourism: Key
Constituents

Source: Strategic Initiatives, Government & Advisory, YES BANK Ltd.
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On a similar note, the sensitization of Western philosophy towards eastern schools of thought
post the Second World War led to the ancient wellness sciences like Ayurveda and Reiki. These
treatments gained popularity globally, not only as effective long-term treatments with minimal
side effects, but also as the innate theme of focusing on the overall well-being and
enlightenment of the mind, body and spirit.

We focus on each of these two aspects of the Medical and Wellness Tourism Sector, highlighting
the trends and potential that this niche holds, both as a tool to upscale tourist arrivals as well as
revenue.

Figure 3: Medical Tourism - Key inducers and Motivators

Propensity
towards
tourism/

leisure activities

Socio-cultural/ Long
religious waiting
barriers periods

Source: Strategic Initiatives, Government & Advisory, YES BANK Ltd.
b. Current Trends

It is interesting to note that the current flow of medical tourists is a reversal of the trend of
people from third world countries travelling to developed nations to receive healthcare for critical
diseases and illnesses. As these countries have grown over the last couple of decades, the
healthcare system has vastly improved. The sector largely being in the governments' domain,
has remained affordable, vis-a-vis developed countries like the USA, where sharply rising costs in
the private medical system, and a relatively lesser number of insured population has put
healthcare services beyond the middle class.

As awareness around the niche has grown, the medical tourist has branched out into further sub-
categories, depending upon the balance of medical and recreational services that are consumed.

m Medical & Wellness Tourism in India



The Medical Tourism Industry is pegged at over $40 billion worldwide annually, with over 7
million international travelers travelling towards affordable healthcare across a wide spectrum of
services ranging from simple dental procedures to complicated surgeries.

The pressure on healthcare resources in developed countries and the consequent high costs can
be attributed to the global recession and bailing out of failing financial systems and institutions
(Keith Pollard, Managing Director, Treatment Abroad, 2012).

Figure 4:Typology of Medical Tourists
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Mere Tourist: Does not make use of any medical services
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Source: Cohen, 2010

The high-cost of treatment in developing countries, coupled with lack of sufficient insurance is
fuelling the demand for medical tourism. However, the same countries have been crucial in
developing quality standard framework and mechanisms on an international level. These
developments have led to uniform and structured certification standard applicable globally, like
Joint Commission International' and the Trent Accreditation Scheme®.

As medical tourism is growing as a major contributor to the economies of many smaller
nations, cross border regulations are being eased. Mexico, for instance, has established a
special lane at the border crossing into the U.S. in Mexicali. Medical tourists from the U.S. with
the right documents will be able to skip much of the wait on the Mexican side of the border by
using a new designated medical tourism lane (Source: New York Times).

' http://www.jointcommissioninternational.org/
? http://www.gha-trent.co.uk/
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The figure given below briefly highlights the medical tourism value chain and its various components.

Value Chain for International Patients

e

Airport pick-up,
transport.
receiving patient

| .
Planned hospital
accommadatiah
Hotal/Hespital

.

Ministry of Health,
Insurance

International patie nt
in' need of health care

A.
information centre
in the country,
Internet operative came Flow of information
| o R iaaann et Movement of patients

Dropping at
airport

Air ticket booking for
air travel

recreation/

sightsaeing visits

(Dr. Monika Prakash, 2011)

An interesting trend to note here is that many countries have now started to mould the
peripheral infrastructure, policies and services to cater to this niche. Visa procedures and other
cross-border regulations are being simplified; infrastructure both within the hospitals as well as
the peripheral components is being suitably modified. Because tourism is an 'umbrella’ sector,
medical tourism sparks demands in many other sectors like hotels and restaurants, transport,
entertainment and recreation, forex and other financial services. An important point to note here
is that a majority of medical tourists travel along with their families, so the footfalls are
automatically exponentiated. The rise in the number of Joint Commission International
accredited hospitals outside of the USA is a good indicator of this growing trend.
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http://elitemedtourism.com/whatisaccreditation.html

Another interesting trend to note is that many countries have a specific specialized healthcare
product to offer, and are branded and promoted along those lines. Current researches suggest
that despite the fluctuating economies, the medical tourism market is currently growing, with
cosmetic surgery being the highest growth area, and the upward trend shall continue for the
next 4-5 years. A survey conducted by the International Medical Tourism Journal® with hospitals
and practitioners across the globe has revealed the following key findings.

60% of clinics, hospitals and medical tourism reported growth in international patient
numbers over the last 12 months. 23% saw no increase and 17% experienced a decline

80% expect their international patient numbers to grow over the next 12 months

49% expect annual growth of more than 10% per annum in the medical tourism market
over the next five years.

Over the next five years, cosmetic surgery is seen as the biggest growth area for medical
travel (cited by 56% of respondents), with dental treatment (43%), cancer treatment
(43%) and infertility treatment (40%) also expected to experience significant growth

When asked to name the most popular destinations, in terms of patient numbers, the
respondents selected India, Thailand and USA

When asked to name the leading destinations in terms of quality and range of services
provided to international patients, the respondents ranked USA, Thailand and Singapore
the highest (International Medical Tourism Journal, 2013)

® http://www.imtj.com
.\ |
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We briefly look at a few of the top countries in this niche.

Figure 5: Top Medical Tourism Destinations

e Affordable e Advanced forms ¢ A range of dental
cardio, neuro and of stem-cell procedures
orthopedic treatment
surgeries

Australia China @ Costa Rica @

* Home to some of ¢ Advanced cancer ¢ Orthopedic work
the best doctors in treatments and advanced
the world cancer treatments

Israel Japan @ Korea

¢ Dental procedures e Advanced cancer e Bangkok's
and surgeries like treatments Brumungrad
hip replacements, International
cosmetic surgeries Hospital offers a

variety of high
quality healthcare
Mexico @ Singapore 6 Thailand @

Source: Forbes.com

The Medical Tourism Association, also referred to as the Medical Travel Association, is one of the
apex international non-profit trade associations for the medical tourism and global healthcare
industry made up of the top international hospitals, healthcare providers, medical travel
facilitators, insurance companies, and other affiliated companies and members with the
common goal of promoting the highest level of quality of healthcare to patients in a global
environment. Our Association promotes the interests of its healthcare providers and medical
tourism facilitator members. The Medical Tourism Association has three tenets: Transparency in
Quality and Pricing, Communication and Education®.

* http//www.medicaltourismassociation.com/en/about-the-MTA.html

m Medical & Wellness Tourism in India



Wellness tourism focuses on alternative and traditional therapies, either as an exercise towards
rejuvenation and relaxation from everyday stress, or as a recovery medium after strenuous
medical procedures. As opposed to technical procedures involved in hospitals, wellness
therapies focus upon non-invasive and non-surgical (and bio-aesthetic) treatments that focus on
improving the well-being as opposed to the ailment specific nature of medical treatments.

Figure 6: Medical & Wellness Tourism Paradigms

Reactive

Proactive

Treatment focusing upon
Paradigm: Medical specific

ailment

\ Preventive Paradigm: \Wellness Tourism /

i

In most countries’ promotional materials (such as their national tourism websites), wellness
tourism tends to be more heavily emphasized than medical tourism. \Wellness tourism promotion
also tends to be very much dominated by spas (even if the country possesses many other
wellness-related offerings). The degree of emphasis on unique/local offerings and traditions
varies from country to country and seems to be increasing over time.

Source: The Global Spa Summit, 2011

In most of the countries, wellness tourism is primarily linked with spas, spa/resorts, thermal
baths, or other waterbased offerings. Most of the countries attempt to link traditional/historical
or nature-based therapies and assets with wellness tourism, but the degree to which this
actually plays out in a promotional sense varies (The Global Spa Summit, 2011).
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Wellness Tourism Worldwide (WTW) is the one of the leading organizations providing research,
education, development and promotion to travel sellers and traveler providers. WTW aims to fully
integrate all aspects of wellness in a cohesive and balanced manner without over emphasizing
one or several of the industry domains.’

c. Impacts of Medical & Wellness Tourism

As discussed above, tourism being a conglomeration of products and services across a
multitude of sectors, medical and wellness tourism spurs activities across a wide range of
sectors. We discuss a few major impacts of the niche on the socio-economic fabric as under.

Figure 8: Medical & Wellness Tourism - Impacts

Improvisation in Emergence of

Knowledge Processes supporting/subsidiary
Healthcare Infrastructure

Impacts of
Medical &
Wellness
Tourism
International Standards in Innovations and
Healthcare Solutions Enhancements in

Healthcare Solutions

Source: Strategic Initiatives, Government & Advisory, YES BANK Ltd.

e Social Impact: \When established as an industry, medical tourism can significantly mould the
society. It contributes not just in terms of enhanced, speedier or affordable healthcare, but
also lends itself to infrastructural betterments, more employment opportunities with an
increased propensity towards overall wealth creation. In nations that are still in the
developing stages, such improvisations pave the way towards industrial growth to cater to
the burgeoning demands of the foreign health-seekers.

® http://www.wellnesstourismworldwide.com
.\ |
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e Financial Impact: Manufacturing industries, foreign investments, business exports,
agricultural, mineral products or information technology services, are currently among the
most prominent and largest contributors to any nation's Gross Domestic Products (GDP).
Going by recent media reports, medical tourism will soon top the charts as a key money
grosser pitching in significant contribution in GDP for a nation which affords such facilities.

¢ Industrial Impact: Several industries, closely associated with the world health tourism
sector are significantly impacted by its growth and development. These closely allied
industries which are promoted as a result of the surge in medical tourism get a new
foundation and recognition in the global sphere, bettering their chances of benefiting through
future investments (Jagyasi, 2010).
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Medical & Wellness Tourism
in India: Introduction

a. History of Medical & Wellness Tourism in India

In terms of both wellness through tradition and cutting edge medical technology, India can safely
lay claim to be one of most diverse medical and wellness tourism destinations in the globe, with
a very high growth rate during the past decade.

There are two distinct aspects to Indian Medical Tourism: The Traditional Medicinal Practices; and
therapies like Ayurveda, Siddha, Unani, Naturopathy and Yoga that focus holistically on
rejuvenation of the mind, body and spirit and have been around since the ancient civilizations.
These therapies have increasingly become an antidote to the stress-ridden environments of
modern day lifestyles; and the advancements in modern medical treatments and procedures,
where the country can boast of both skilled practitioners, researchers and high quality
infrastructure.

Leaving aside the wellness and spiritual aspect, the medical tourism boom in India came on the
back of economic liberalization, which allowed higher investments to flow into developing
world-class medical infrastructure and acquiring modern equipment and technologies.

m Medical & Wellness Tourism in India



Figure 9: Popular indigenous healthcare traditions

Ayurveda
- Based on the knowledge of the human constitution

- The five great elements, viz., ether, air, fire, water and earth are manifested
into the three Dashas or biological organizations known as Vata, Pitta and
Kapha

- Based on natural herbs, which gives it distinct advantage

Siddha

- Defines disease as the condition in which the normal equilibrium of the five
elements in human beings is lost resulting in different forms of discomfort

- Diagnostic methods are based more on the clinical acumen of the physician
after observation of the patient, pulse and diagnosis and clinical history.

Unani

- Believes that the body is made up of four basic elements viz., earth, air, water
and fire, which have different temperaments i.e. cold, hot, wet and dry.

- Believes in promotion of health, prevention of diseases and cure.

Naturopathy

- Believes that the body is made up of four basic elements viz., earth, air, water
and fire, which have different temperaments i.e. cold, hot, wet and dry.

- Believes in promotion of health, prevention of diseases and cure

Yoga

- A science as well an art of healthy living physically, mentally, morally and
spiritually.

- Various Yogic postures gently massage internal vital organs, this internal
harmony cleanses and detoxifies the body and boosts the immune system.

Source: Dr. Sumar Kumar Dawn, 2011

Parallely, a lot of high skilled manpower that had emigrated to developed economies started to
return, which not only secured quality service delivery, but also furthered research and
development. The pharmaceutical industry also came of age around the same time. Destinations
like Kerala gained a global reputation for alternative therapies. India stood as one of the top
Medical & Tourism destinations in Asia and the world at the advent of the new century.

Medical & Wellness Tourism in India m
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Figure 10: Medical Tourism in India:
An emerging niche in developing economies
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Estimated annnual number of medical tourists from the U.S.A. (in thousands)

Approximate cost relative to the U.S.A. (in%)
Source: Reuters

b. Market trends & analysis

In India, Healthcare has emerged as one of the largest service sectors with an estimated
revenue of around $30 billion constituting 5% of GDP and offering employment to around 4
million people (Confederation of Indian Industry). According to a McKinsey-Cll study, medical
tourism can contribute Rs 5,000-10,000 crore additional revenue for up-market tertiary hospitals
and will account for almost® 3-5% of the total healthcare delivery market. Considering the fact
that the global healthcare industry is worth around $100 billion, there is immense scope for
further growth.

As a part of medical tourism, India is recognized as a cradle for test tube babies and is popular
for surrogacy services. Moreover, India offers High-tech Cardiac, Paediatric, Dental, Cosmetic
and Orthopaedic Surgical services other than the traditional healing systems. The services
provided are largely Knee joint replacement, Hip replacement (mostly orthopaedic), Bone
marrow transplant, Bypass surgery and Cosmetic surgery etc. Hospitals also advertise
preventive health checkups for family members accompanying the patients in addition to
alternative medicine services (Dr. Suman Kumar Dawn, 2011).

® http://www.reuters.com/article/2009/10/28/us-medical-tourism-industry-idUSTRE59R27X20091028
A
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As observed in the figure above, while there are other exogenous factors responsible for India
still underutilizing its potential to scale up medical tourist numbers, it is still one of the most
cost-efficient destinations as compared to its closest competitors. Also, India being the
birthplace of popular philosophies like Ayurveda and Yoga, earns a distinct identity than any other
such destinations. The figure below highlights the cost differences across major destinations and
medical procedures.

Table 1: Cost of Treatment - Country Comparison Chart in USD (2011)

Korea Thailand Vietnam Malaysia Singapore
(2007 price)

Heart Bypass 144000 5200 28900 15121 - 11430 16500
Angioplasty 57000 3300 15200 3788 - 5430 11200
Hip 50000 7000 14120 7879 8250 7500 9200
Replacement
Hysterectomy 15000 2500 11000 2727 - 5250 6000
Spinal Fusion 100000 6500 15400 9091 6150 6000 10000
Rhinoplasty 8000 4000 5000 3901 2100 1293 -
Liposuction 9000 2800 - 2303 2850 2299 -

(Baker & McKenzie, 2012)

India's immediate competition comes from the neighbouring countries of Singapore, Thailand,
China, South Africa, Australia, and other Latin American and Middle East countries. A brief
snapshot highlighting the USPs and strengths are listed in the table as under.

Table 2: Medical Tourism Service Spectrum - Snapshot

Wellness Alternative Cosmetic Advanced/ life

Tourism Therapies Surgery saving healthcare

Services offered  Spas, stress relief, Ayurveda, Siddha  Dental care, plastic  Open transplants,

rejuvenation treatment for surgery, cardiovascular
centres diseases like surgery, eye
arthritis treatment, IVF
Profit Margins Low Low Medium High
Key Competitors Thailand, South - South Africa, Singapore,
Africa Cuba, Thailand Thailand, Malaysia
India’s Strength Low-Thailand has High — Keralaisa Low — South Africa High — India boasts
Quotient captured major very popular & Thailand lead of renowned
market share destination the market practitioners

(Dr. Suman Kumar Dawn, 2011)
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An interesting fact to observe here is that India not only hosts medical tourists from
industrialized countries, such as the United Kingdom and the United States, but also from its
neighbours Bangladesh, China and Pakistan. The movement of patients from Pakistan

Hospital Name (Delhi) Current average patient inflow from
Pakistan per month
Apollo Hospital 50-60
Sir Ganga Ram 30-40
Medanta 8-10

constitutes around 15-20% of the total international travelers coming to India for medical
treatment, as also illucidated in the table for medical tourists coming to Delhi. India also attracts
huge traffic from Africa, CIS countries, Gulf nations and SAARC region. Experts say Kolkata and
Chennai also attract patients from Bangladesh and Myanmar, respectively (Dey, 2013). India’s
advantage with the English language also gives it an edge over destinations like China
(PTI, 2013).

Table 3: Dimensions of Wellness Tourism

Tourist motivation Typical activity/location
Corporeal/physical Spas, massage, yoga
Escapism and relaxation Beaches, spas, mountains
Hedonistic/experiential Festival spaces
Existential/psychological Holistic centers focused on self -development

and philosophical contemplation

Spiritual Pilgrimage, new age events, yoga retreats

Communityoriented Voluntary work, charity treks

(Begum, Vol. 2(1), 1-6, January (2013) )

Apart from the traditional dimensions of the wellness niche, the past few years have seen an
expansion in the nature of activities pursued, and the portfolio has expanded to include
voluntourism, cultural and social experiences with local communities etc. The table above
highlights the key products India has to offer in the wellness sector.

Around 30 per cent of income in the tourism industry comes from Ayurvedic, Natural, and
Resort-based Spa and rejuvenating centres. The Indian spa industry which offers a mix of
traditional ayurvedic as well as Chinese, Thai and Swedish healing techniques, is expected to
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Figure 11: Medical & Wellness Tourism in India - SWOT Analysis

Strengths Weaknesses

Quality of service Lack of uniform

and manpower pricing policy

Exquisite Locations Poor infrastructure
Alternative medical in Govt. Aided hospitals
cures like Yoga, Lack of quality institutes
Homeopathy and on medical

Ayurveda Instrumentation

Opportunities Threats

Impact on Forex reserve Other South East Asian
Contribution to GDP Countries

Employment Generation

Sharp rise in numbers

for medical as well as

tourism Industry

Source: Strategic Initiatives, Government & Advisory, YES BANK Ltd.

receive a total investment of $35 billion by the hospitality, cosmetics industry and various
wellness institutes in the next four years. The hotel industry in India has also been influenced by
the growth in the spa industry. Hotel chains are undertaking major renovations to update their
spas in order to meet the needs of their customers (Jagran Josh, 2011). Spas are attractive
wellness options for domestic visitors. India was ranked among the top 20 spa countries by a
global hospitality consultant, and is estimated to have over 2,300 resorts within its borders. India
would also play host to the first-ever global conference on wellness tourism later this year.

Since India and a few other nations have started to offer life-saving procedures, there has been a
constant debate on arriving at clear cross-border insurance rules and policies. These are essential
to come out as a world class healthcare destination. Some of the key issues identified with
medical travel are as under:

° Government and basic health care insurance, and sometimes extended medical
insurance, frequently does not pay for the surgical procedure, meaning the patient has to
spend cash

° There is little follow-up care. The individual usually is in hospital for just a few days, and

then goes on the holiday portion of the trip or results home. Complications, side-effects
and post-operative treatment are then the responsibility of the health care system in the
patients’ home nation
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° Most of the countries that offer healthcare tourism have weak negligence laws, so the
patient has little recourse to law if something goes wrong. (Guide, 2013)

Indian Healthcare Federation is an independent non-statutory body comprising of non-
government hospitals, diagnostic centers, medical equipment manufacturers and pharmaceutical
industries. The main objective of the Federation is to promote and encourage healthcare industry
in the country; it seeks to function as a liaison medium between Government, health providers,
medical equipment manufacturers and other medical institutions. The Federation also provides a
common platform for its members to discuss and thrash out various issues related to healthcare
industry and ensure organized action wherever necessary. It endeavours for a disease-free India
by providing accessible quality healthcare for every citizen at affordable cost and transform India
into a healthy and vivacious nation. IHCF has a membership of around 300 members from
across the country. (pharmaceuticals.indiabizclub.com).

Under the umbrella of Indian Healthcare Federation, and with the initiative of Ministry of Tourism,
many hospital chains have agreed to a price band for key treatments including Angiography,
Angioplasty, Knee-Replacement and Chemotherapy. Besides actual surgery/treatment, the price
-package comprises of all related tests and scans, medication and hospital stay. Such price-
banding helps establish transparency and increases the image of Indian players in international
market. (Export Import Bank of India).

c. Case Studies from across the country

In line with the government’s vision, medical tourism in India has been actively steered by the
private sector, drawing in foreign investments to upscale the infrastructure and increase the
carrying capacity without compromising on the quality of service delivery. We look at a few such
initiatives below.

e Apollo Hospitals: Apollo’s strategic initiative towards medical tourism has involved
identifying distinct international customer segments which are likely to come to India for
treatment.

o Indians living abroad may combine a visit back home with medical treatment

o Countries with rationed health care. Apollo hoped to provide relief from the long
National Health Service (NHS) waiting times to patients in United Kingdom and Canada

o  The uninsured in the United States were a third target segment

o Patients from regional markets in which top-quality hospitals and health professionals
were hard to find, like residents of Pakistan, Nepal, Bangladesh, Mauritius and the
Maldives, or citizens of African and Middle Eastern countries

To market its services to international patients, Apollo partnered with SITA Incoming, a
division of Kuoni Travel (India). SITACARE, the SITA division dedicated to medical tourism,
operates more than 200 offices in India and seven offices in the European Union. On its
website, patients can choose from a range of medical treatments and hospitals.
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Apollo and SITACARE co-financed marketing campaigns directed at medical tourists. They
participated jointly in marketing blitzes, developed joint brochures and contacted health care
brokers. For example, in the United Kingdom, health care brokers assisted patients, typically
referred by their general practitioner, with packages that included treatment, hotel and travel
arrangements (Felix Oberholzer-Gee, Tarun Khanna, Carin-Isabel Knoop, 2005)

e  Escorts Heart Institute and Research Centre: Escorts Heart Institute and Research Centre
(EHIRC) was established in 1988 with the mission objective of becoming a leading
professional healthcare company in super specialty tertiary care, with a focus on cardiac
care and a range of products, services and quality, consistent with the highest customer
expectations.

o Provision of healthcare services across the borders through local presence was a
strategy adopted by EHIRC to promote medical tourism. Hospitals were set up by
EHIRC in Nepal and Afghanistan. Facilitation centers were also set up abroad, in
Bangladesh and Uzbekistan. In such facilitation centers, patients could consult
cardiologists, cardiac surgeons, through video-conferencing facilities. In addition, the
facilitation centers provided appointments with doctors, room reservations, travel and
stay arrangements, and also follow-up consultation

o The marketing strategies of EHIRC include provision of healthcare facilities in tourism
circuits in and around New Delhi. EHIRC has established a network of hospitals in
other nodes of the ‘Golden Triangle’ in North India. In addition, the network includes
other cities such as Patna, Jodhpur and Indore. EHIRC, in order to promote in-country
healthcare tourism, has established facilitation centers to reach out to patients located
in faraway areas such as Siliguri, Ludhiana, Jammu

e  Wockhardt Group: The Wockhardt Group created a special division to look after the needs
of international patients. This particular division comprised of a dedicated team of guest
relations officers, translators, and specially trained nurses. This division not only made
arrangements for travel and accommodation for the patients and the people accompanying
them, but also met their requirements of shopping, currency exchange and food and
beverage as requested by them. They focused on getting international accreditation
vigorously.

Wockhardt's facility in Mumbai, now called Fortis Hospital, was the first superspecialty
hospital in South Asia to get accreditation from Joint Commission International (JCI), USA.
Another strategic initiative which helped the group gain international presence was
networking with international healthcare insurance agencies. They tied up with American
Blue Cross Blue Shield Association (first hospital group in South Asia) as a participant in the
network of hospitals for health insurance coverage. They also entered into an agreement
with Philadelphia-based Cigna Insurance for facilitating treatments under the Cigna
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International Expatriate Benefits health plans. As per the arrangement, Cigna's expatriate
members and the international travellers could get access to medical treatment at any of
the Wockhardt hospitals across India on cashless basis.

e  Manipal Health Systems

Manipal Hospital has established a “telemedicine network” to enable patients in remote
locations to interact with the doctors at the hospital in Bangalore. Using this facility, the
patient’s medical information including investigation reports, and real time images can be
transmitted live, which could be viewed both by the specialists at Manipal Hospital, as well
as the patient based at the remote location. This facility helped avoid the inconvenience of
travelling all the way to Bangalore just for getting expert opinion.

The Manipal Group has also entered into strategic tie-ups with various organizations in
different countries, for instance the partnership with University of Minnesota to increase
scientific collaboration, provide training opportunities to students and physicians from
Minnesota and India. The University of Minnesota also helped in establishing a Blood and
Marrow Transplantation clinic.

The group has also tied-up with countries like Mauritius, Tanzania and the Middle East. With
the Ministry of Health, Tanzania, the group tied up to treat 3000 high-risk patients at a
budget (of approximately US $ 5 million) that could treat only 700 patients in Europe. To give
the patients from Tanzania a homely atmosphere, the tie-up permitted patients to be
accompanied by nurses from Tanzania National Hospital. Swahili speaking interpreters and
trained chefs from Tanzania were appointed. They also entered into tie-ups with neighboring
mosques for prayer room services for the visiting patients.

e Medicity Healthcare Services

Medanta — The Medicity is one of India's largest multi-super specialty institutes located in
Gurgaon, a bustling town in the National Capital Region. Founded by eminent cardiac
surgeon, Dr. Naresh Trehan (Padma Shri, Padma Bhushan), the institution has been
envisioned with the aim of bringing to India the highest standards of medical care along
with clinical research, education and training (Medanta News, 2011).

Proximity to Delhi's international airport, state-of-the-art technology, international medical
collaborations and quality surgeons have all buttressed Medicity’s medical tourism appeal. It
has adopted a focused approach with the objective of attracting Non Resident Indians.
Medicity offers NRI Patron Card to NRIs who are also donors of Medicity Charitable Trust.
Medicity has also been organizing seminars and conferences in other parts of the world to
increase its visibility. In addition to this, it also offers value-added services with various tie
ups with hotels and tour operators.

a Medical & Wellness Tourism in India



e [Kerala Institute of Medical Sciences

Kerala Institute of Medical Sciences (KIMS) has been one of the earliest pioneers in
promoting healthcare in Kerala. The institute is empanelled with various government and
private institutions, both in India as well as in countries like the Republic of Maldives,
Sultanate of Oman, Bahrain, UAE and UK. Tie-ups with tour operators and travel facilitators
such as Sahara Global, Focuz Holidays, Tops Air Rescue, Unilife Inc, Swadesh International
etc. have helped facilitate representation of the hospital and its services. KIMS has also tied
up with insurance companies for promotion of medical tourism. In addition, KIMS offered
tailor made transparent packages for foreign visitors for elective procedures and health
maintenance schemes. As part of another strategic initiative, KIMS has also floated a tour
company, Great India Tour Company, which offered a variety of travel packages to suit its
clients’ needs (Export Import Bank of India).

Apart from these organizations, India has a variety of wellness resorts and spas catering to
a large budget spectrum. These centres are a major draw for luxury travelers all around the
globe, and are in high demand amongst international travellers, with waiting periods running
up to months or years. We take a look at a few of these centres below.

e Bio Resurge Clinic

Housed in a luxury hotel in Alila Diva, Goa, the Bio Resurge clinic's aim is to promote
comprehensive health through its weight loss programme. Developed by Glen Schirmer, the
Australian fitness guru who has trained tennis champs and Olympic athletes among others,
the 28-day wellness/fitness programme focuses on helping individuals regain health and
reverse 'health pathologies' by gaining as much lean body mass (LBM) as possible whilst
losing maximum body fat, via massages, workouts 'leisurely walks' and of course, healthy
eating.

e  Soukya Holistic Health Centre

Located in Whitefield, a suburb of Bangalore, the Soukya Holistic Health Centre is a luxury
wellness spa that focuses on alternative health treatments. Leech therapy - to cleanse the
body of toxins - as well as nasal cleansing, yoga, meditation and other Ayurvedic
treatments, including a satvik diet, are offered to those looking for rejuvenation.

e Ananda Spa

Nestled in the forests of Tehri Garhwal in the Himalayas, the Ananda Spa has been set up in
an erstwhile maharaja's northern retreat, and offers a mix of Ayurvedic and Western spa
therapies designed to relax the mind and body. Treatments, daily activities and meals are
devised on the basis of guests' doshas and will also help those looking for anti-aging or
weight loss treatments. The wellness spa has also won Conde Nast's Best Destination Spa
award in 2010.
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Shreyas Yoga Retreat

A lush 25-acre luxury wellness resort on the outskirts of Bangalore, the Sheryas Yoga
Retreat strives help guests achieve mind-body wellness via yoga. Both Hatha and Ashtanga
yoga are taught, along with pranayama and yoga Nidra (deep relaxation). Sheryas' expert
holistic healing programme has even earned it a mention in the 2011 Relais & Chéateaux
Guide, a top luxury hotels guide.

Kalari Kovilakom

At the entrance of the Kalari Kovailakom retreat, Kollengode, Kerala, the self-styled Palace of
Ayurveda, is a sign that says 'Please Leave Your World Here'. You then enter a world that
propagates Ashram-style austerity - that means no meat, caffeine, leather accessories or
alcohol are allowed - and an Ayurvedic lifestyle that is a combination of light, good food and
massages, herbal treatments and purifying baths. The retreat and spa are housed in a 150-
yearold palace, former home of the king of Kollangode and has been carefully restored
(Khatau, 2011).

Viewpoints from the Healthcare Sector
Indian Medical Association (IMA)

Indian Medical Association is the representative, national voluntary organization of Doctors
of Modern Scientific System of Medicine, which looks after the interest of doctors as well
as the well being of the community at large. Headquartered at Delhi and State /UT branches
in 29 States and Union Territories, it has over 215,000 doctors as its members through more
than 1650 active local branches spread all over the country.

A discussion with Dr. Narendra Saini, Hony. Secetary General, gives us an insight into IMAs
views on this emerging avenue.

Do you consider Medical & Wellness tourism to be a strong revenue generation
avenue for the health and wellness sector?

Although medical tourism can be considered as a strong avenue for revenue generation for
the health and wellness sector, the main aim of the medical community is to serve the
suffering humanity to the best of capabilities and resources available. Even if there happens
to be some income from a particular sector of the medical field, the same should be utilized
for the benefit of the other patients

Have you or your organization been involved in promotion or packaging of Medical &
Wellness tourism products?

Though IMA has not been directly involved in promotion or packaging of Medical and
Wellness tourism products, but we have been associated with various international bodies
to disseminate the knowledge and expertise between the countries.
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Besides this, IMA has invited many experienced specialists from all over the world with an
aim to share the knowhow. Moreover, IMA has been organizing regular Workshops and
International Study Tours on an annual basis to learn and disseminate latest information on
the facilities and treatments available for various ailments and disorders.

What future potential do you see in the Medical & Wellness tourism sector?

With the growth of well equipped hospitals and clinical establishments in India providing
low cost medical services of the highest international standards, accredited by various
International agencies and with the increased focus on research coupled with various
attractive packages offering visits to places of tourist attractions in India to the patients and
their relatives, there is a vast potential for medical and wellness tourism sector in our
country.

Medical Tourism is a big industry now and is developing at a great pace. Medical Tourism in
India has now picked up momentum in attracting patients, not only from Pakistan and
Bangladesh, but also from US and the Gulf Countries. Recent data has shown that there is a
large influx of patients from UK and Europe, also due to high cost and a long waiting period.

India has to compete with Singapore, Thailand and South Africa in providing cost effective
treatment. The cost in India is almost 20 to 25 % of the cost which the patient has to pay in
his own country.

After coming up of hospitals like Apollo, Fortis, Max and BL Kapoor, the influx of patients has
increased many fold. We have the best Doctors in the field of Cardiac, Kidney, ortho and
Neurosurgery now. And the facilities in the Hospital are also of international Standard,
especially after the ISO and NABH accreditation. In 2007 Indian Hospitals treated 4.5 lakh
patients from other countries compared to 12 lakh in Thailand, but a point to note here is that
the industry in Thailand is more focused on cosmetic surgeries whereas India is known for its
curative procedures.

The Indian Govt. and the private sector have to work together to take Medical Tourism
forward, and steps like relaxing the visa norms are positive steps in this direction. This is a
billon dollar industry and we hope that it will grow very fast with the quality care and
expertise we have to offer.

Dr. Anil Agarwal, is the President, Delhi Medical Association

Delhi Medical Association is a premier Medical Association of the capital city with a
membership of over 10000 and is the Delhi State Branch of the Indian Medical Association.
The membership represents doctors from Private Sector, Government Institutions, Nursing
Homes, and includes general practitioners, specialists, and super specialists in all fields of
medicine, surgery and from all major Govt. & Non Govt. hospitals Delhi.
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Figure 12: Key Ministries & Organizations Promoting Medical Tourism
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The government has also taken due cognizance of this emerging niche, as it is not only an
important tool for tourism development, but also ensures long term growth for the healthcare
sector, and improves infrastructure quality and service delivery.

The role of the government for success in medical tourism is two-fold:

° Acting as a Regulator to institute a uniform grading and accreditation system for
hospitals to build consumers’ trust.

° Acting as a Facilitator for encouraging private investment in medical infrastructure and
policy-making for improving medical tourism.

a. Snapshot of Existing Policies, Guidelines & Key Initiatives

The figure below lists out the key ministries and organizations directly or indirectly involved in
the promotion of medical and wellness tourism in the country. We briefly look at the initiatives
taken by each of these entities towards furthering the growth of this niche.

Ministry of Tourism, Government of India

The Ministry of Tourism is the apex agency promoting
tourism development in the country. Having identified
medical and wellness tourism as an emerging avenue
during the development of the Incredible India
campaign, the ministry has been bullish in promoting
the niche, both in terms of promotion and publicity, as
well as drafting relevant policies, providing financial
assistance to the states and the private sector, liaising
with other ministries to align and converge policies and
guidelines covering other ministries and departments.

Increchble 'j adia

We briefly list out a few key initiatives of MoT towards promoting medical and wellness tourism.

° Market Development Assistance (MDA): Financial support under the Market
Development Assistance scheme provided to approved medical tourism service providers
(MTSP) and to the approved Wellness Centers (WTSP) for undertaking tourism
promotional activities abroad.

° Incredible India Brand Promotions: The ‘Incredible India’ promotional campaigns
extensively feature the wellness and medical tourism expertise of the country, on the
back of its rich heritage and traditional therapies renowned worldwide.

° Support for Developing Publicity Material: Ministry of Tourism provides financial
assistance for developing publicity material like brochures, print creative, audio video
presentations, short films, radio jingles, creation of web-sites, online creatives etc. to
promote ‘Wellness' Tourism. The financial assistance is provided on a 67:33 sharing basis
with 67% of contribution from Ministry of Tourism and 33% from stakeholders based on
the recommendations of the ‘Wellness Tourism’ Promotion Committee.
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° Capacity Building for Wellness Tourism
Service Providers: The Ministry of Tourism
would provide financial assistance to State
Govt. / Union Territory Administrations,
‘Wellness' Centers accredited by National
Board for Accreditation of Hospitals and
Healthcare Services (NABH) for capacity
building programmes for under its Capacity
Building for Service Providers Scheme
(CBSP) for training of Technicians/ therapists,
training of managerial, housekeeping and
hospitality staff, developing Syllabi/ Training '
modules etc.

° Welilness Tourism Promotion Committee (WTPC): The Ministry of Tourism would
constitute the WTPC consisting of stakeholders in the field of "Wellness Tourism’ and
representatives of the concerned administrative ministries including the Ministry of
Tourism. The Committee members would be nominated by the Ministry of Tourism for a
period of two years.

° Visa Procedures: The Ministry of Tourism also works closely with the Ministry of Home
Affairs and the Ministry of External Affairs to simplify the Visa procedures e.g. removing
bottlenecks like multiple entry constraints, Visa on Arrival schemes.

Ministry of Health & Family Welfare

The National Health Policy recognizes the
treatment of international patients as an export,
allowing private hospitals treating international
patients to enjoy the benefits of lower import
duties, an increase in the rate of depreciation (from
25 to 40%) for life saving medical equipment and &%
other tax sops. A few other key recommendations B
of the policy are as under. 2

° Facilities for Panchakarma and Yoga would be encouraged to be offered in hotels. Road
Shows would be organized abroad by providing services of Vaids and Hakims and Yoga
demonstration. Participation in fairs, conferences and tourism events would be supported.

° Encourage a few government hotels in the states to promote Panchakarma and Yoga.
° ISM parks to be developed in collaboration with State Tourism authorities.
o A scheme for accreditation of Panchakarma & Yoga facilities.
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Department of Ayurveda, Yoga & Naturopathy, Unani, Siddha and Homoeopathy (AYUSH)

AYUSH has a fairly large infrastructure of about 7 lakh registered practitioners, 3000 hospitals,
21000 dispensaries and over 450 UG/PG teaching colleges with an admission capacity of nearly
30,000 students. In order to take the benefits arising out of these to the people, steps have
been taken to mainstream AYUSH in the health care delivery set up of the country. The road map
includes posting an AYUSH doctor in every PHC/CHC. Over 4000 doctors have been appointed
on contract and AYUSH facilities have been created in 203 district hospitals, 1798 PHCs and
2350 CHCs (Press Information Bureau, Government of India, 2008).

A few initiatives to strengthen the tangible Figure 13: NABH - Organizational
product aspect through collaborative Structure

accreditation initiatives are as under.

° An Accreditation Scheme for AYUSH Quality Council of India
Hospitals under which Accreditation
and Structural Standards for AYUSH |
Hospitals have been released and a National Accreditation Board for
Mark of Excellence is provided to the Hospitals & Healthcare Providers
accredited organizations.

. . . . Appeals
° Quality Council of India is running a @eraties

Voluntary Certification Scheme for
AYUSH Products under which

manufacturers who achieve Accreditation

Committee
international standards like WHO
GMP can get AYUSH Premium Mark.
L Technical
° The National Medicinal Plants Board Committees
(NMPB) has in collaboration with QCI
has launched a voluntary certification
scheme for medicinal plants produce
— Secretariat

(VSCMPP) which is based on WHO
GAP and GCP guidelines (Health

DiViSiOﬂ, 201 2). Source: National Accreditation Board for
Hospitals & Healthcare Providers
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National Accreditation Board for Hospitals & Healthcare Providers (NABH)

National Accreditation Board for Hospitals & Healthcare Providers (NABH) is a constituent board
of Quality Council of India, set up to establish and operate accreditation programme for
healthcare organizations. The board is structured to cater to much desired needs of the
consumers and to set benchmarks for progress of health industry (National Accreditation Board
for Hospitals & Healthcare Providers).

NABH runs accreditation programmes for the following major categories of institutions.

Allopathic Clinics °
Blood Banks .
Hospitals °
Medical Laboratory Programme °
PHC/CHC Accreditation o

Wellness Centres

AYUSH Hospitals

Dental Facilities

Medical Imaging Services
OST Centre

Small Healthcare Organizations

Figure 14:NABH & Joint Commission International (JCI) Hospitals in India

No. of NABH Accredited Hospitals -183

No. of Applicant Hospitals for NABH

Accreditation -518

No. of JCI Accredited Hospitals in

India-19

No. of NABH Accredited Wellness

Centres-5

No. of Applicant Wellness Centre for
NABH Accreditation -12

Source: National Accreditation Board for Hospitals & Healthcare Providers
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NABH is an institutional member of International Society for Quality in Health Care (ISQua) as
well as member of its Board and Accreditation Council. NABH standards for hospitals have been
accredited by 1SQua. The accreditation of NABH standard for hospitals authenticates that NABH
standards are in consonance with the global benchmarks set by ISQua and thus hospitals
accredited by NABH will have international recognition.

International Society for Quality in Health Care (ISQua) is an international body which grants
approval to Accreditation Bodies in the area of healthcare as mark of equivalence of accreditation
programme of member countries.

NABH is also one of the founder members of newly emerging Asian Society for Quality in
Healthcare (ASQua). This initiative is to strengthen the Asian representation at international level
and improve the quality structure in healthcare (National Accreditation Board for Hospitals &
Healthcare Providers).

Ministry of Home Affairs & Ministry of External Affairs

The Ministry of Home Affairs and Ministry of External Affairs are responsible towards border
management and immigration procedures, a vital cog defining inbound visitor numbers in the
medical tourism industry. As both tourism and healthcare sectors have grown significantly over
the decades, the rules and regulations are being restructured to manage the increasing tourist
inflow across several niches.

Listed below are a few key steps taken by these ministries in association with the Ministry of
Tourism (MoT) to ensure a hassle free experience for medical tourists coming into the country.

o Medical (MED) & Medical Attendant (MEDX) Visa: After satisfying themselves, Indian
Missions/Posts abroad may issue Medical Visa
(MED) to foreign nationals visiting India for
medical treatment in reputed/recognized | @
specialized hospitals/treatment centres in |
India. Visa is permissible for treatment under |
Indian system of Medicine also.

Attendants/family members of patients
coming to India for medical treatment shall be
granted Medical Attendant visa (MEDX) co-
terminus with the Medical visa of the patient. Attendants should be spouse/children or
those having blood relations with the patient. The number of attendants is restricted to
two persons.

The initial period of validity of Medical Visa (MED Visa)/Medical Attendant Visa (MED X
Visa) may be up to a period of one year or the period of treatment, whichever is less. This
period can be extended for a further period up to one year by the State
Governments/FRROs on production of medical certificate/advice from established/
recognized/ specialized hospitals/ treatment centres in India (Ministry of External Affairs,

Government of India).
N\ ]
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° Visa on Arrival (VoA): Visa on arrival for short duration medical treatment can be availed
by the nationals of Finland, Japan, Luxembourg, New Zealand , Singapore, Cambodia,
Vietnam, Philippines, Laos, Myanmar and Indonesia. Tourist Visa-on-Arrival of the
foreigners who fall ill after their entry into India rendering them unfit to travel and require
specialized medical treatment may be converted to Medical visa if they are eligible for
grant of Medical Visa and medical certificate is obtained from the government /
government recognized hospitals. In such a case, Tourist Visa-on-Arrival of the attendant
accompanying the foreigner (whose Tourist Visa-on-Arrival is converted to Medical Visa)
may also be converted into Medical Attendant (Med-X) visa co-terminus with the Medical
visa of the Foreigner.

° The medical travel permit procedure for Bangladesh has been further relaxed and the two
months' gap stipulation between two visits for Bangladeshi tourists has been removed.

° Single entry Medical visa can be granted to citizens of Pakistan whose sole purpose is to
seek medical treatment in an established/recognized/specialized/reputed
hospital/treatment centre in India on the basis of prior appointment for medical treatment.
One attendant is allowed to accompany the patient.

b. Policy Outlook of States in Promoting Medical & Wellness Tourism

In conjunction with the Ministry of Tourism’'s aim to establish medical tourism as a major
contributor to the nation’s economy, as well as kick start infrastructure development and
modernization of existing facilities to cater to the citizens and the states have also started taking
important initiatives to promote Medical and Wellness tourism. We take a look at some of the
pro-active states in the country that promote Medical and Wellness tourism.

Tamil Nadu

The Department of Tourism in association with the hospitals has embarked on the mission of
spreading the concept of Medical Tourism. To oversee the entire process of treatment received
by the medical tourists, both from upcountry and abroad, a Core committee has been formed,
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drawn from various leading medical organizations and the Directorate of Medical Education.
Some of the key initiatives taken by the state are listed as under.

Vision 2023 envisages the setting up of two

medical cities over the next 11 years with a f—\_,r'""?c“a““ai
mission to serve the medical tourism industry. =
The medical cities will have comprehensive i
facilities to provide world class treatment at _

y

competitive rates. An investment of Rs. 4,000 /
Cr has been proposed for the creation of f)
these Medi-cities.

A Medical Tourism Information Centre has
been established in the Tamil Nadu Tourism Complex. Travel Desks in various hospitals
have been set up in Chennai and Madurai.

To oversee the entire process of treatment received by the medical tourists, a Core
committee has been formed, drawn from various leading medical organizations and the
Directorate of Medical Education. The Committee advises the Tamil Nadu Tourism on day
to day matters related to healthcare to tourists. With the help of non-governmental
enterprise, MEDITOUR INDIA and the medical organizations, a comprehensive data base
of all the leading hospitals in the State has been prepared up linking their information
through Tamil Nadu Tourism website

Capacity Building Workshops have been conducted for CEOs and Front Office Managers
of various Hospitals in Chennai, to sensitize them towards the rapidly growing
phenomenon of Medical Tourism. To make their services tourist-friendly, many hospitals
have opened “travel desks” at their Reception Counters. Keeping the aspirations and
apprehensions of the foreign tourists in mind, Tamil Nadu Tourism has issued guidelines to
various hospitals to streamline the procedures and to make the process of diagnosis and
treatment more expedient, cost-effective and transparent.

Maharashtra

Maharashtra has been in the forefront of healthcare
development in the country. It was among the first
states to decentralize primary healthcare
administration through Zila Parishads as early as
1961. Further, under the Minimum Needs Program
Maharashtra was again one of the first states to
achieve the norms mandated for primary health

centres, subcentres and Rural Hospitals.

The state also has the good private sector interventions whose reach is quite extensive. It is
estimated that 75-80% of healthcare services and investment in Mahrathatra are now provided
by the private sector such as the Tatas, Fortis, Max, Wockhardt, Piramal, Apollo and the Escorts
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group. Winner of Best Medical Tourism Destination Award at India International Travel Mart (IITM)
Hyderabad, 2011, Maharashtra boats of world class medical facilities at major hubs like Mumbai,
Pune, Nashik and Aurangabad. The Maharashtra government in collaboration with FICCI
(Western Region Council) has launched the Medical Tourism Council of Maharashtra (MTCM).
This council will operate as a nodal agency responsible for smooth operations in the medical-
tourism sector besides promoting Maharashtra's health-care facilities and tourism attractions in
India and abroad (Bankar, 2012).

Maharashtra boasts of top-notch centres for knee replacement surgery, hip replacement surgery
open-heart surgery, cosmetic surgery and cancer therapy, and virtually all of clinics are equipped
with the latest electronic and medical diagnostic equipment. Other special facilities include full
body pathology, comprehensive physical and Gynecological examinations, dental check-up, eye
check-up, diet consultation, audiometric, spirometry, stress & lifestyle management etc.

The Maharashtra government in collaboration with FICCI (Western Region Council) has also
launched the Medical Tourism Council of Maharashtra (MTCM) to act as a nodal agency
responsible for smooth operations besides promoting Maharashtra's health-care facilities and
tourism attractions in India and abroad.

Gujarat

The Medical Tourism Policy of Gujarat was released in
2006 and created conducive atmosphere for medical
tourism in the state. One of the objectives is to
develop a medicity in Guijarat. It is to see that medical
facilities in Gujarat are established as per 1
international standards. One of the tasks of the policy
is to plan international travel for visitors convenient
and cost-effective manner. The government is also
undertaking efforts to help insurance companies
develop different packages of international standards.

= Ahmedabad

Major corporate hospital groups such as Sterling, Apollo and Wockhardt have made significant
investments in setting up state-of-the-art hospitals in major cities of Gujarat. The other major
private players in this market are Shalby Hospitals, SAL Hospital, Medisurge hospital, Krishna
Heart Institute. Sterling Addlife India Limited that owns and manages the largest chain of
corporate hospitals in Gujarat, in terms of bed strength and markets covered, under the brand
name of Sterling Hospitals, today boasts of 725 operational beds in Rajkot, Baroda, Ahmedabad
and Mundra SEZ (Shukla, 2010).

The sector has also benefitted from the State's aggressive outlook towards improving public
healthcare systems . The Health and Family and Welfare Department has released an
advertisement booklet — Gujarat Medicare Tourism — listing medicare facilities, including that of
alternative therapies and programmes. These booklets will be sent to various embassies for
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distribution among tourists. This is the first time a State Government has taken such a direct
marketing initiative. Other key plans being envisaged include:

° Establishing a Medical tourism council

° M.O.Us with private hospitals for provision of high quality health care.
° Introduction of Nursing Home Act

° Accreditation of service providers so that quality services are assured.
° Development of medicities on PPP mode.

Kerala

According to a ClI-McKinsey report, medical tourism
industry in Kerala is expected to be worth $4 billion
by 2017 While medical tourists from Germany,
France, Switzerland and the US prefer ayurveda
treatment, those from West Asia and the UK give
more importance to modern medicine (Times News
Network, 2011).

Thiruvananthapura

Kerala Tourism Development Corporation (KTDC)
started Ayurvedic health centres in its premium
properties like Hotel Samudra, Kovalam around the early 90s, and the niche has only grown leaps
and bounds since then, with hoards of foreign and national celebrities hoarding the state for
rejuvenation.

As part of its marketing strategy, KTDC organizes road shows all around the world for the
promotion of traditional therapies as well as modern medical facilities in the state in countries
like France, Germany, Australia and UK. KTDC has also tied-up with the Cochin-based Amrita
Institute of Medical Sciences (AIMS) and the obvious reason is that AIMS has been receiving
patients from 16 countries, including European countries, with a steady increase recently in the
number of patients coming down for Ayurveda. Through the joint venture it will be possible to
offer the patients quality medical care at AIMS and tourism options for both the patients and
their relatives through KTDC (Sharma, 2007).

To maintain a uniformity of practice, the government has also brought out a scheme for Approval
of Ayurveda Centres. The centres are classified into Green Leaf and Olive Leaf categories based
on quality standards like therapies, infrastructure, flora around the establishment etc
(Department of Tourism).

Officials of AYUSH have proposed health resorts in Srisailam and Tirumala Hill ranges along the
lines of Pancha Karma in Kerala. The aim is also to make the best use of medicinal plants
available in the two regions. They have mooted the idea of a health resort, a park of medicinal
plants, a mini-pharmacy and a spiritual centre in Srisailam and Tirupati. The Srisailam Hill ranges
are second only to the Himalayas in terms of the availability of rare medicinal plants in the
country (Sudhakar, 2013).
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To protect the medicinal plants from overexploitation for Ayurvedic and other healing systems,
the government has recently mooted the idea of sending their seeds to a "Seed Vault" in South
Korea, which is strong enough to withstand a tsunami or a quake (Thiruvananthpuram, 2013).

Karnataka

The state Tourism Policy 2009-14 lays down the
following key objectives with reference to health and
wellness tourism.

° To position and promoted Karnataka as India‘s
premier Health and Wellness destination.

. A virtual Healthcare and Wellness City to be ®
developed in the form of a grid that links all
major existing facilities with international
standards. The proposed Health City would be
integrated into the grid and the major facilities will be interlinked through high speed
transit systems.

ngalore

° Karnataka's potential in traditional systems of wellness and medicines like Ayurveda,
Unani, Siddha, Yoga, etc. to be leveraged to project the state as a unique destination for
spiritual healing. Accreditation guidelines to be issued in consultation with the National
Board of Hospitals and Ayush, and certification will be done with two or three levels of
classifications. The centres will broadly be classified into Rejuvenative Wellness Centres
and Curative Wellness Centres:

o Rejuvenative Wellness Centres that combine a holiday/leisure experience with
Rejuvenative treatments.

o Curative Wellness Centres that purely address health problems; with or without leisure
settings.
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V.

Supportive Policy Framework: A conducive policy framework is essential to ensure that
a potential high-growth sector like Health and Wellness Tourism, which taps the value
chains of both the tourism as well as the healthcare sectors, is well set on a long term
growth strategy. India, with its diversity, offers a multitude of different products and
services, and there is a need to identify the common thread to bind these together and
project the country as a holistic Medical and Wellness Tourism destination.

Quality Assurance & Accreditations: Accreditation is a key component not only to
convince the potential tourist of the institution’s credibility, but is also a necessary pre-
requisite for acquiring an insurance cover in many countries. There is a need to ensure that
the criteria set by the NABH are at par with the international standards for certification like
JCI. The accreditation process also needs to be streamlined and expedited.

Support Medical Tourism Facilitators: While the number of tour operators acting as
Medical Tourism Facilitators has gone up during the past few years, there is often an
overlap and duplication in the administrative procedures, causing unwanted delays and
harassment to the tourist. There is a need for a separate clear cut policy to accelerate the
administrative procedures.

Developing Circuits: Although many proactive states have started branding destinations
on the line of Health and Wellness, there is a need to collate these efforts and come up
with a consolidated offering that can be dovetailed under campaigns like Incredible India,
and also have a single access point for the interested tourist to capture the wide product
portfolio that the country has to offer, both in terms of destinations and services.

Institutional Frameworks and Community Participation: A comprehensive framework
to cover the legal, insurance and social aspects of the niche needs to be mapped. This
would not only smooth out the operational aspects, but would also help in gauging the
impacts on local communities, many of whom are skilled practitioners in traditional
therapies and medicine, and there is need to bring these communities to the forefront and
chart out greater managerial and administrative responsibilities apart from service delivery.
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PHD Chamber of Commerce and Industry, established in 1905, is a vibrant and proactive
representative organisation of business and mercantile community of Northern and Central
India. The Chamber lives by the chosen motto of 'In Community's Life & Part of it'.

This apex regional organisation plays a proactive role in India's development and acts as a much
needed link between government and industry. It acts as a catalyst for rapid economic
development and prosperity of the community in the region through promotion of trade,
industry and services. Our focus areas are Infrastructure, Industrial Policy, Education & Skill
Development, Health and Rural Development & Agribusiness.

The Chamber caters to the business, economical and social interests of the 12 States of Bihar,
Jharkhand, Chhattisgarh, Delhi, Haryana, Himachal Pradesh, Jammu & Kashmir, Madhya
Pradesh, Punjab, Rajasthan, Uttar Pradesh, Uttarakhand and the Union Territory of Chandigarh.
The Chamber comprises of over 1800 members as its direct members and over 45000 as its
indirect members.

PHD Chamber provides an excellent forum to industries for getting their problems addressed by
and suggestions put up to relevant government authorities at the Central and State level,
through focused interactions with the Government officials and submission of memoranda and
representations.

The Chamber produces well researched background papers on topical issues to initiate
informed debate and discussion. It has strong global linkages build up through over 70 MoUs
with foreign bodies.

To discharge its social responsibility, the Chamber has two voluntary organizations, namely PHD
Rural Development Foundation (PHDRDF) & PHD Family Welfare Foundation (PHDFWF) for
fulfilling its commitments to the cause of socio-economic development and to promote the role
of corporate sector for the upliftment of rural masses.



YES BANK, India's fourth largest private sector Bank, is the outcome of the professional &
entrepreneurial commitment of its Founder, Rana Kapoor and his top management team, to
establish a high quality, customer centric, service driven, private Indian Bank catering to the
Future Businesses of India. YES BANK has adopted international best practices, the highest
standards of service quality and operational excellence, and offers comprehensive banking
and financial solutions to all its valued customers.

YES BANK has a knowledge driven approach to banking, and a superior customer experience
for its retail, corporate and emerging corporate banking clients. YES BANK is steadily
evolving as the Professionals' Bank of India with the vision of “Building the Best Quality Bank
of theWorldin India” by 2015.
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