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OF UTTAR PRADESH

PRAYAGRAJ | VARANASI | AYODHYA

The spiritual triangle of Uttar Pradesh, comprising Varanasi, Ayodhya, and Prayagraj, is a sacred confluence of faith,
history, and culture. Varanasi, the city of Lord Shiva, symbolizes eternal spirituality; Ayodhya, the birthplace of
Lord Ram, embodies devotion; and Prayagraj, with its holy Sangam, represents divine unity. Together, they form
the spiritual heart of India.

Triveni Sangam Shri Ram Mandir
Prayagraj Ayodhya Dham

Shri Kashi Vishwanath Temple

Varanasi

Avodhva

Ayodhya, revered as the birthplace of Lord Ram, holds immense spiritual and historical significance in Hinduism, the city is considered first among the
seven Saptpuri’s spread across India. This ancient city, situated on the banks of the Saryu River, is a focal point of devotion, especially with the newly built
Shree Ram Janmbhoomi Temple, attracting pilgrims from across the world. As per the official data available with the department of Tourism, Ayodhya saw
over 16.44 crore visitors in 2024. The magnificence of the Shree Ram Janmbhoomi Temple has become a major attraction for the pilgrims and as well the
travellers from across the world. Ayodhya is deeply, mentioned in the Ramayan as the grand capital of the Ikshvaku dynasty. The city’s serene ghats,
temples, and the vibrant celebrations of festivals like Deepotsav make it a divine destination that symbolizes faith, devotion, and cultural heritage.

Pravadraj

Prayagraj, is another sacred city where the holy rivers Ganga, Yamuna, and the Saraswati conjunct at the Triveni Sangam, making it a prime pilgrimage
site. The city is currently hosting the world’s biggest religious confluence, the Mahakumbh 2025. This year’s Mahakumbh is a special one for it has fallen
after 144 years, marking the completion of 12 Purna Mahakumbh. The Mahakumbh 2025 will last till February 26 observing six snans, including three
Amrit Snan’s on the occasion of Makar Sankranti, Mauni Amawasya and Basant Panchmi. The city is also home to revered sites like the Bade Hanuman
Mandir, Anand Bhavan, and the historic Allahabad Fort. Prayagraj serves as a spiritual confluence where religious traditions, scholarly pursuits, and
ancient rituals continue to thrive in a timeless manner.

Varanasi

Varanasi, also known as Kashi or Banaras, is one of the seven Sapturis in India. It is one of the oldest, continuously inhabited cities in the world and a major
spiritual hub of Hinduism. Varanasi is famous for the Kashi Vishwanath temple, dedicated to Lord Shiva. Known for its vibrant and rustling ghats along the
banks of the Ganga, including the Dashashwamedh and Manikarnika, Varanasi witnesses daily rituals, prayers, and the mesmerizing Ganga Aarti. The city
is said to be resting on the trident of Lord Shiva and is believed to be a gateway to salvation (moksha). Varanasi’s narrow lanes, vibrant temples, and the
presence of scholars, saints, and seekers create an atmosphere of deep devotion and enlightenment, making it the spiritual soul of India.
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Recommendations

FILMINCENTIVEROLICANDAPPROVALS

Enhance Film Incentives

LYRAFIQ&a omx: AYyOSyuA@S KIFLa 0622a0SR AYyGSNyI @
attract larger productionsL Yy ONB I &S (G KS OdzNNBy i H Big ONER NE
budget international productiongind introduce scalable incentives for larger projects

that generate higher economic impact.

PerformanceBased Incentives

Introduce tiered incentive structures where productions that generate proven tourism
impact (e.g., increased tourist arrivals, hotel bookirgsdestination branding) receive
additional bonuses.

Introduce PostProduction Incentives
Encourage posproduction, VFXand animation work to be carried out in India by
offering rebates for studios and ptproduction houses operating in the country.

FastTrack Approval Process
Improve the efficiency of the sjbe-window clearance system bystblishing time
bound approval frameworks to ensure all permits are issued within a specified timeline.

Unified Film Tourism Policy
Develop a National Film Tourism Policy that outlines alezentives, approval processes
and promotional strategies to streamline flmmaking across India.

INFRASTRUCTURE DEVELOPMENT

Upgrade Existing Film Cities
Modernize key filmhubs like Film City Mumbai and Noida Film City with advaied
studios, soundproof stagesd digital production technology to match global standards.

Create OnLocation Support Systems
Provide essential support services at K#yning destinations, inading \anity vans,
limousines, mbile production offices and equipment rental hubs.

Strengthen Technical Infrastructure

Improve digital connectivity in remote filming locations to support seamless virtual
collaboration, especially for internationeb-productions.

PHDCCI GFTC 2025 |



MARKETING AND PROMOTION

WCAEY AY LYRAFQ /YLl A3Y
Launch a dedicated campaign showcasing Indiasrsivlandscapes, heritage sitasd
urban backdrops as ideal filming locations.

Strengthen Global Outreach

I OG0 A @St & LINE warignSpotenyfaRat mappariterfiakidnal platforms such as
Cannes Film FestiyaBerlin International Film Festivaihd Toronto Iriernational Film
Festival.

Curate Destination Film Trails

Develop dedicated film tourism circuits inspired 8y/dzOO0S a & Tdzf LINP RdzO( A 2
LRA2G& [ FRITK ¢NI Af OdlowigiednyitigriallexamiiesI&Stiea D 2 |
WWHAYRIFEIA bl aAfS3aAA 520FNF {LIAY ¢NIAfQI &
global tourism.

Promote Cultural Narratives
Showcaselndia's rich folklore, heritagend traditional festivals through filrdriven
storytelling to boost regional tourism.

SKILL DEVELOPMENT

Train Local Workforce
Introduce skill development programs for ld¢achnicians, production staéind creative
professionals t@ssist international crewand support highstandard productions.

Encourage Local Hiring
Mandate that productions availing incentives must hire a percentage of local workforce,
benefiting local economies and boostiregional skill development.

DATADRIVEN FILM TOURISM STRATEGY

Develop a Film Tourism Dashboard

Establish a National IFi Tourism Database to monitorisitor footfall in filmshoot
locations, €onomic benefits such dwtel bookings, local spendirapd ncreased retail
activity.

Annual Film Tourism Impact Report

Publsh an annual report outlining key trends in film tourism¢caessful case studieof

film-driven tourism growth and 302 YYSYy RIF GA2ya F2NJ adNBy3IidK
positioning.

PHDCCI GFTC 2025 |



STRENGTHEN-®GRODUCTIOQPPORTUNITIES

Expand CdProduction Treaties
{ G NBy 3 KS yrodugfidR Jagiree@ent©O®ith key markets to encourage larger
collaborative projects.

CoProduction Funding Support
Introduce a dedicated eproduction fund to assisF A f YYIF { SNBE Ay FfA3IyAr
storytelling landscape.

Simplify CeProduction Guidelines
Develop clear and simplified processes for filmmakers to apply fepraduction
support under treaty agreements.

SUSTAINABLE FILMING PRACTICES

Green Filmindgsuidelines

Establish ecdriendly production protocols, including minimizing plastic use on sets,
responsible disposal of waste andna®uraging sustainable practices in location
management.

Preservation of Heritage Sites

Introduce protective measures to ensure that histolamdmarks, heritage properties
and natural landscapes are safeguarded during filming.

PHDCCI GFTC 2025 |



6 YEAR JOURNEY
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Across India
There Might Not Be
Another Place Quite
Like Madhya Pradesh
to Shoot your Prr
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The Ministry of Tourismis the nodal agency for the formulation of national
policies and programs and for the-oodination of activities of various Central
Government Agencies, State Governmet3's and therivate sector for the
development and promion of tourism in thecountry.

The Ministry is headed by the Union Minister for Tourism and Ministers of
State.The administrative head of the Ministry is the Secretary (Tourism). The
office of the Director General of Tourism provides executive directions for the
implementatian of various policies and programs.

The Ministry of Tourism functions as the nodal agency for the development of
tourism in the country. It plays a crucial role in coordinating and
supplementing the efforts of the StateUnion Territory Governments,
catalyzing private investment, strengthening promotional and marketing
efforts and in provithg trained manpower resources.

The functions of the Ministry in this regard mainly consist of the following:
- Development Policies

- Incentives

- External Assistance

- Manpower Development

- Promotion & Marketing

- Investment Facilitation

Website:https://tourism.qgov.in/

PHDCCI GFTC 2025 |


https://tourism.gov.in/

State Partnher
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Formed in 1978, thelTourism Corporation of Gujarat LtdTCGL) provides
comprehensive travel assistance and services to the tourists coming to visit
Gujarat. Some of the services of TCGL include accommodation, conducted
tours and ground transport with a wide rangeabfoice to meet diverse needs.

Gujarat today offers a wide range of the magtectacular attractiong which
includes breathtaking locations and scenic landscapes. Gujarat is also a melting
pot of several civilizations resulting in a vibrant culture and a rich heritage.
Gujarat is homdo the unique with its exceptional archeological sites, several
architectural marvels and witnesses of its glorious history and pilgrim centers
for many faithslt is also the land of several mythological and historical figures
like the legendary Krishnand Mahatma Gandhi the apostle of naiolence.

The effective development in infrastructure undertaken by the Corporation has
helped the State to increase the number of tourists to Gujarat. The efforts in
promoting infrastructure in keeping with the spiof the state, its people and

its natural environment have won the Corporation such prestigious awards as
the National Tourism Awared®00506 for Best Kept Tourism Monument
Champaner and Excellence in Publication (Collateral).

Website:https://www.qujarattourism.com/

PHDCCI GFTC 2028)|
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State Partnher

The heart of

Incredible India

Madhya Pradesh Tourism Boawmlso referred to asMPTBwas established in
2017 with an objective to promote tourism in Madhya Pradesh. Development
of tourism with public, private partnership in sustainable manner, investor
facilitation, skil development, publicity promotion of tourist destinations
nationaly and internationally, identification and development of tourism
infrastructure are the core objectives of the Board.

The vision of the board itpromote kalanced and sustainable tourismvhich
enables socikeconomic development and establishes Madig@adesh as a
destination that provides a complete tourism experience.

Madhya Pradesh Tourism Board is providing Heritage Properties, Lands and
Way Side Amenities (WSA) on lease to private sector to setup and run tourism
projects as per Tourism Policy 201Board also promotes Home Stay and
Water Tourism activities in notified water bodies.

Website:https://www.mptourism.com/

PHDCCI GFTC 202H81|
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State Partnher

Tt [y

UTTAR PRADESH TOURISM

U.P. nahi dekha,
toh India nahi dekha.

Uttar Pradeshis a globally known and popular tesm destination which
receivesthe highestnumber of Foreign Tourist Arrivals (FYAsd Domestic
Tourist Arrival{DTAS) each yeafrhe tourism industry in URas a sigfiicant
O2y GNROdziA2Y (2 ramhS adl 5aQ SO2y2YAO :

Uttar Pradesh has guarded Ihd& (0 NB I & dzNBge andut8al 2 T K
assets over theges which tract heritage enthusiasts not just from aer

the country, but across thevorld. Throughquality upkeep and restoration of

as®ts designed to improve visitoexperience, the sta aims to increase

tourism earnings andootfall with increasedAveragelLength of StayALSand

to encourage repeat visits.

Uttar Pradesh is now popularizing netaematic tourism products such as eco
tourism, adveture tourism, rural tourism and¥UVAtourism as niche tourism
products to bud interest in new age touris@nd travelers.

Website:https://uptourism.gov.in/

PHDCCI GFTC 202R|
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AssoclatePartner

Experiential Wildlife Resorts

In SanskritW ¢ | ( K(N @& @) dd@ans¥s you wisk Nestled in the heart of
nature, Tathastu is a sanctuary of peace and luxdiye resorts offer an
unparalled escape from the hustle and bustle of everyday life. Surrounded by
lush forests and break taking landscapggrovides the guests with perfect
blend of comfort and adventure. Whetheone is seeking relaxation or
excitement their world-class amenities and dedicated staff ensure an
unforgettable stay at Ind@ most Iconic National Parks atriéd, Tadoba,
Kanha, Bandhavgadnd Satpura.

At Tathasti, their ecoconscious luxury design ensures both comfort and
sustainability, bringingne close to the wonders of the jungl€rom luxurious
cottages, villasand family rooms to exclusive jungle safaris, guided nature
walks, rejuvenating spa treatmengsd curated dining experiences.

Guided by ethos 0BEWARL, Sewvice, Experience, Wildlife, Art and Adventure,
Tathastu Resorts seamlessly blends luxury and comfdir wnforgettable
experiences.

Website:https://www.tathasturesorts.com/

PHDCCI GFTC 202B3|
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Hospitality Partner

/ga{;t'/)’iﬁ_g\

INTERMATIONAL AIRFPORT

Radisson Blu Mumbai International Airport, a luxury hotel conveniently
situated just 10 minutes from Chhatrapati Shivaji Maharaj International Airport
promises a luxurious stay for its guestsS NF SOGf & LR aAidA2y SR
key business districts, including MIDC and the Bandra Kurla Complex (BKC), the
hotel caters to both corporate travelers and leisure guests.

Designed for relaxation and indulgence, the hotel offers woléds amenities,
including a rejuvenating Rejuve Spa, a stift¢he-art Evolve Fitness Center

and wellness facilities such as a sauna and steam room. Guests can savor
gourmet experiences at Fiona, enjoy handcrafted desserts at Roasters, or
unwind with al fresco cocktaildy the rooftop infinity pool, boasting
breathtaking city views.

For business and events, Radisson Blu provides complimentargbegil W

Fi, a 24hour business centeand versatile meeting venues. Whether visiting
F2NJ 62N] 2 NJ f SA GabENgSr¥ice éarid Hrimk Baatdr edsure &4 Y LIS
YSY2N)l 6fS adle Ay LYRAIFQa o6dzaldft Ay3a FA)

Website:https://www.radissonhotels.com/erus/hotels/radissorblu-mumbat
airport

PHDCCI GFTC 20284
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AssoclationPartners

Association of Domestic Tour Operators of India (ADTOI)

ADTOI national body of domestictour operators,
i ® was constituted on 7 August 1996 with the express

% purpose of consolidating the efforts of all those tour
\A A | operators who are actively engaged in the
soamnonersontsmereuroreserren ) INR Y2 A2y 2F  W52YSAGAO0 ¢2d
CKSNE IINB ySIENIeée T1tyn YSYOSNE | ff 20
Members wak to ensure delivery of professional service to the consumer,
through its principal suppliers, which are primarily the accommodation
facilities, as also travel intermediaries like railways, transporters, airanes
guides.

Website:https://www.adtoi.in/

Federation of Hotel & Restaurant Associations of India
(FHRAI)

FHRAIserves as the voice of the hospitality industry,
facilitating communication among hospitality
L. stakeholdes, political leaders, academics and
international associations. Committed to the industry's
advancement, FHRAI engages in activities such as
education and training, researcland an Annual Convention to foster
interaction with government officials and industry stakeherisl Managed by
an Executive Committee led by an elected President with ayeae term,
FHRAI includes members from the four regional associatioN®rth, East,
Westand South India.

Website:https://www.fhrai.com/

PHDCCI GFTC 2028|
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Assoclation Partners

Indian Association of Tour Operators (IATO)

Established in 1982ATOis the national body representing
India's tourism industry, with over 1,600 members across
various segments. IATO collaborates closely with the
government on key tourism issues and maintains connections
with tourism associations inhe US, Nepabhnd Indoresia.
Membership categories include Active,llidd, Associate,
Internationaland Honorary, with active members approved by
the Indian government's Department of Tourism and requiring a minimum of
three years' experience handling @mhational tourists.

IATO MEMBER-
YOUR RELIABLE PARTNER

INDIAN ASSOCIATION
OF TOUR OPERATORS

Website:https://iato.in/

Outbound Tour Operators Association of India (OTOAI)

A OTOAI is a young, national noprofit
2NBIF YAT FGAZ2Y I AYSR I 0 é

Outbound Tour Operators Association of India ~ OUtbound travel trade. Comprising over 800
Strengthening the pillars of Trust— yarified agents and tour operators, OTOAI
focuses on enhancing members' businesses
through various initiatives and regional chapters thedmote outbound travel
and education. OTOAI fosters collaboration with stakeholders, including
International Tourism Boards and DMCs, to create mutually beneficial
LI NI YSNBKALA (GKIFIG RNAGS INRGOIK AYy LYR?

Website:http://otoai.org/

PHDCCI GFTC 20285|
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Imagine a place where the earth glows white under the
moonlight and where every sunrise paints the desert in
hues of gold. This is the magic of Rann Utsav -an
unforgettable experience that will stay with
you for alifetime.

Stay in luxury tents or Kutchi Bhungas ¢ Explore attractions with guided tours
Enjoy ziplines, ATVs & more * Savour culture, cuisine & crafts

TOURISM CORPORATION OF GUJARAT LIMITED

Udyog Bhavan, Block No. 16, 4th Floor, Sector - 11, DHORDO )
Gandhinagar - 382 010, Gujarat "5.?[1222;%’3 'l;-.. UNWTO
www.gujarattourism.com ¢ Toll-Free Number: 1800 203 1111 S —




Programme

INAUGURAL SESSION

Moderation byMs. Shalini S Sharm#ssistant Secretary General, PHDCCI

11:00AM¢ 11:05AM | National Anthem

11.05AM¢ 11:10AM | Welcome Address byr. Ranjeet MehtaCEO & Secretary General, PHDCCI
11:10AM ¢ 11:15AM | Theme Address byir. Anil ParasharChairg Tourism Committee, PHDCCI
11:15AM¢ 11:20 AM | Address byr. Mahesh SinghiChairg Maharashtra Chapter, PHDCCI

11:20 AM ¢ 11:30 AM Chief Guest Address gr. Prithul Kumar Joint SecretaryBroadcasting IJ)

Ministry ofInformation & Broadcasting, Government of India

11:30AM ¢ 11:35AM

Vote of Thanks biir. Rajan SehgalCeChair¢ Tourism Committee, PHDCCI

lIFA: THE MAHAKUMBH OF FILM TOURISM

11:35AM ¢ 12:00 PM

2 KSy Al O2YSa G2 FAfYa RNIgGgAyYy3I (2dzNRaI
the annual International Indian Film Academy Awards (IIFA), which true to their 1
have always taken place in locations other than India, enthralilng Ibvers and tourists
alike. But with the rarest of the rare Mahakumbh underway in Prayag, could
confabulation of stars from filmdom and beyond stay away from India this time? S
celebrate its silver jubilee in Jaipur next month, IIFA has tegige flurry of flight and
hotel bookings that any state would vie for. In this session, the visionary man behirn
global phenomenon, Mr. Sabbas JosephfF@ander of WizcrafGroup will throw some
light on what this iconic film show means for tourismany host city and country.

Mr. Sabbas Joseph

Keynote Address CaoFounder, Wizcraft Group

12:00PM ¢ 12:15PM

TeaCoffee Break

12:15PM ¢ 12:30PM

Partner Presentations

SHOOT TO BILL, TOURIST DOLLARS

12:30PM ¢ 1:15PM

It was at Cannes Filfrestival in May 2022 that India announced 30% incentive for for
film productions in the country. That year, 28 international films were shot in Indi
2023, that number increased to 35. Each shooting project brings scores of artis|
techniciand tourists to the country. That, combined with the soft power of Indian stq
reaching global audiences through OTT platforms like Prime and Netflix, gi
tremendous boost to tourism. This session will explore how film industry can w
tandem withthe Ministry of Tourism tdrive tourist traffic to India.

Ms. Reema Lokesh

Moderator Founder and EditoReemarkabl.com
Mr. Prithul Kumar
MD, National Film Development Corporation
glrs[)l;roerzzl':gr&ggh right & Mr. Sunil Doshi
Panellists ) ¢ opyrig CEO, Alliance Media &

Digital Economy, Motion
Picture Association India Offid

Mr. Himanshu Patil Mr. Amrit Mann
Director, Kesari Tours Director, Mann Tours India

Entertainment

PHDCCI GFTC 20288|



AVAILING GOVERNMENT INCENTIVES FOR SHOOTING IN INDIA

1:15PM¢ 1:30PM

The Ministry of Information and Broadcasting, through its arm India Eine earlier
known as Film Facilitation Office and now part of Invest India, provides liberal ince
for shooting of foreign films in India. These, combined wifhasate incentives given b
state governments, make filming in India a lucrative venture. What has been the imp
this policy on inbound film shootings? How many films have availed these incentiveg
and what are the bottlenecks in this area? Td¢gssion will be conducted as a mastkrss
by experts from India Cirdub.

Ms. Shruti Rajkumar

Presenter | Vice President (1&B Deskydia Cine Hub

FILM

ING IN MADHYA PRADESH: THE HEART OF INCREDIBLE INDIA

1:30PM¢ 2:.00PM

From stories which areooted in the history and culture of the state, buas Laapata
Ladies Stree 2, Bhool Bhulaiyarecentlyand also those which are meant for anoth
place, another city, but are shot here, such as Dilli 6, Madhya Pradesh has been th
favourite destination for fihmakers for many years now. What makes this place
popular for films as well as tourists?

HOST GUESTS

Mr. Ram Kumar Tiwari

Mr. Atul Singh DeputyDirector, Madhya Pradesh Tourism Board
Managing Director : :
MP Incoming Mr. Faisal Malik Ms. Deeya Choudhary

Actor and Producer Founder, Soch Films

2:00PM¢ 3:00PM

Networking Lunch

LIGHTS, CAMERA, DESTINATGREATING EXPERIENCES THAT INSPIRE TRAVE

3:00PM¢ 3:30PM

Industry experts will share insights on designing stdtthe-art facilities to attract
filmmakers, leveraging cinematic storytelling to creammersive visitoexperiencesand
crafting filmrinspired travel packages that captivate global audiences.

HOST GUESTS

Ms. Shalini S Sharma Ms. Chitralekha Khatu | Mr. Manish Gupta
Asst. Secretargeneral | Financial Advisor & CFO| Film Directorand
PHDCCI Filmcity Mumbai Sreenwriter

FILMING INSUJARATRANN OF OPPORTUNITIES

3:30PMc¢ 4:00PM

From the endless white expanse of Rann of Kutch taiiedess heritage of Ahmedaba
Guijarat has provided the perfect canvas for bringing cinematic visions to life. Iconig
like DunkiBhuj: The Pride of India, Raesl Sam Bahadur haueeautifully capturedhe
essenceof WY K dza Gufarat?y A r@inforcing its cinematic appealhs discussion wil
unveil how Gujarat has become the Rann of Opportunfbedilmmakers, providing the
perfect bend of heritage, infrastructurandvisual storytelling.

HOST GUESTS

Ms. Prachi Mathkar

Mr. RanjitSnh Parmar Senior ExecutiveGujarat Tourism

Vice Chairman Mr. Sachin Agarwal
Heritage Tourism Associatiopn| Owner, Gujarat Line Productid@o.

Gujarat Mr. Sudhir Sherigar

Executive ProduceMantapa Productions

PHDCCI GFTC 202|



CINEMATIC ROI: UNVEILING THE ECONOMICS OF FILM TOURISM

While films mean investments from producers and returns through ticket sales and s
rights to different platforms and territories, what impact or returoes a tourist provide tg
a filmmaker? Why do the benefits of filimduced tourism accrue onlto the larger
ecosystem and not go in sometoto the filmmaker? Why does India not see the kind
monetisation of film rights from tourism that a Harry Potter or a Game of Throne fran
has done in the U#r Ireland

Mr. Utpal Acharya
Moderator .
4:00PMc 4:45PM CEO, Content Engineers
Mr. Aliaksandr Matsukou Ms. Malvika Khatri
Consul General, Republic off Headg Films
Belarus infMumbai Roy Kapur Films
Panellists
Mr. Madhav Roy Kapur Mr. Jaiprakash Rengarajan
Executive Producer CEO & Founder
Dharma Productions All Around Globe
EVOLVING LANDSCAPE OF FILMS AND TOURISM
When the creativity of a stofigller is combined with the business acumen of a chartg
accountant, a legend emerges, called ShigieSarkar. In his 3plus years of career film
industry, he has traversed the length and breadth of India and the world. What ki
i ?
4:45PMc 5:15PM changes has he observed in the landscape over the years~
Mr. Shibasish Sarkar
KeynoteAddress President, Producers Guild of Indiad
Group CEQRelianceEntertainment Studios
5:15PM¢5:20PM Concluding Remarks s. Shalini S Sharma&ssistant Secretary General, PHD

PHDCCI GFTC 2025)|



CHIEF GUEST
Mr. Prithul Kumar

Joint Secretary (Broadcasting Il) and
MD, National Film Development Corporation
Ministry of Information & Broadcasting, GOI

Mr. Sabbas Joseph Mr. Shibasish Sarkar
Co-Founder : President, Producers Guild of India
Wizcraft Group \ / and Group CEO

Reliance Entertainment Studios

Mr. Aliaksandr Matsukou Mr. Amrit Mann Mr. Atul Singh  Ms. Chitralekha Khatu Raorane  Ms. Deeya Choudhary
Consul General Director Managing Director Financial Advisor & CFO Founder
Republic of Belarus in Mumbai Mann Tours India MP Incoming Filmcity Mumbai Soch Films

Mr. Faisal Malik Mr. Himanshu Patil Mr. JaiprakashR. Ms. Lohita Sujith Mr. Madhav Roy Kapur
Actor and Producer Director CEO & Founder _ Sr.Director - Copyright & Executive Producer
Kesari Tours All Around Globe Digital Economy, Motion Picture Dharma Productions

Association India Office

Ms. Malvika Khatri Mr. Manish Gupta Ms. Prachi Mathkar Mr. Ram Kumar Tiwari Mr. Ranjit Sinh Parmar
Head - Films Film Director and Senior Executive Deputy Director Vice Chairman
Roy Kapur Films Screenwriter Gujarat Tourism Madhya Pradesh Tourism Board Heritage Tourism Association
Gujarat

Ms. Reema Lokesh Mr. Sachin Agarwal Ms. Shruti Rajkumar Mr. Sudhir Sherigar
Founder and Editor Oowner Vice President (I&B Desk) Executive Producer
Reemarkabl.com Gujarat Line Production Co. India Cine Hub Mantapa Productions

Mr. Sunil Doshi Mr. Utpal Acharya
CEO, Alliance Media CEO, Content Engineers
& Entertainment



Mr. Prithul Kumar

JointSecretary (Broadcasting Il) and
MD, National Film Development Corporation
Ministry of Information & BroadcastingGOl

Mr. Prithul Kumais a senior civil servant from the 2000 bat
of the IndianRailway Traffic Service (IRTBg has played
LIAG2GFE NRES Ay &A0GNBy3aGKSYy
merger of film units into NFDC and overseeirte t2023
amendment of the Cinematograph Act, a landmark reform
aimed at curbing film piracy andodernizing film certification
With expertise spanning multiple sectors, he continues to

RNA @S AYY20FGA2Y I YR L2t AOe NB T 2 NI &
entertainment, am infrastructure landscape.

Mr. Sabbas Joseph

CoFounder
Wizcraft Group

Mr. Sabbas Joseph brings on board strategic inputs |and
communication expertise, stemming from his years of bein
journalist and his experience of founding and manag
Wizcraft. He founded Wizcraft International Entertainment
1988 and serves as itsdexitive Director. He has been active
involved with the media from the beginning of his career.
Joseph has spearheaded and managed several mega corp@rate

events for the company and lent his strategic foresight for

a2YS 2F (GKS O2YLiuyReQandeven3.3Sa0 o0NI yR f

Mr. Shibasish Sarkar

President, Producers Guild of India and
Group CEO, Reliance Entertainment Studios

With over 31 years of corporate experience, Mr. Shibag
Sarkar has been instrumental in the production a
distribution of more than 500 films, including Golmaal Ags
Super 30Sooryavanshi, 83, Vikram Vedlgangham Again. He
has also played a key eoin over 90 television shows and 1§
OTT series. Under his leadership, Reliance Entertain
expanded into digital content production, collaborating ¢
acclaimed projects SacredGames (Netflix), Sunflower (Zee5),
Jubilee (Prime), Indian Police ForBar(ie), Chamkila (Netflix).
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Mr. Aliaksandr Matsukou
Consul General
Republic of Belarus in Mumbai

Mr. Aliaksandr Matsukou is the first Consul General of Bel
in Mumbai, marking a significant milestone in the diplom4
relations between Belarus andndia. With 15 years o
diplomatic experience, he has served in Belarusian missio
Moldova, Turkmenistan and France. He assumed his cu
role in December 2023. His primary focus is on strengthe
bilateral relations between Belarus and ladiparticularly in
trade, education, tourism, infrastructure, sports, culture,
humanitarian, consular and visa affairs.

Mr. Amrit Mann

Director
Mann Tours India

With an illustrious career spanning nearly four decades, Mr.
Amrit Mann has been #&ailblazer in the Indian tourism an
luxury transport industry since 1986. He is credited wii
pioneering the luxury transport segment in India, Singl
handedly shaping its evolution. Under his leadership, ‘if"""
Tours India has built the largest fleet afxury passengef =%
vehicles across the country. Mr. Mann has played a key rol

YEYlF3AY3 GNFYALR2NOFOGA2yprofle@ N 62 2F LYRALF Q&

events¢ G20 and the grand Jamnagar celebrations.

Mr. Atul Singh

Managing Director
MP Incoming

With 28 years ofexperience in tourism and hospitality, M
Atul Singh is the Founder of Travel Connection and Mana
Director of MP Incoming, dedicated to promoting inbound &
domestic tourism in Madhya Pradesh. 2 f RAy 3 |
degree in Tourism, he serves as an M@mnber of ADTOI, &
Member of the Advisory Committee foheé Madhya Prades
Tourism Boarénd the State Steering Committee for Swade
Darshan 2.0, actively shaping tourism policies and fostering
sustainable tourism development in the region.
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Ms. Chitrakkha Khatu Raorane
Financial Advisor & CFO
Filmcity Mumbai

Ms. Chitralekha Khatu Raorane is the Financial Advisor
Chief Financial Officer (CFO) of aharashtra Film, Theatr
and Cultural Development Carpation. Appointed by the state
government,she brings extensive experience in public fica
and administration. She hdeeld key positions, including Sta
Treasury Officer (2@2023) and Financial Advisor Beputy
Secretary, Food and Civil Supplies (22069). Sk has
managed government fundgudgeting and financial planning
across various departemts.

Ms. Deeya Choudhary

Founder,Soch Films

The visionary behind Soch FijMs.DeeyaChoudhary is the
driving force that turned a dream into reality. A graduate
Media Studies, she hasoned her filmmaking skills throug
specialized courses, including a Certificate in Foundatio
Filmmaking from Whistling Woods International. Beyqg
academics, she has gained hasuis experience working o
sets, including TV show Bepanah on Colors.wntor her
keen creative insight, Ms. Choudhary excels at transla
client visions into visually compelling narratives, offering
innovative and practical solutions in the world of filmmaking.

Mr. Faisal Malik

Actor and Producer

Mr. Faisal Malik is &ersatile Indian Actor, Producer and-Ct
Producer, widely recognized for his role as Prahlad

6t N} KfFR tFyRS&a0 Ay tYllz2ylbt Q& t I
also featured in Fraud Saiyan, Black Widows and Andrag
YIFaKel LJQ&a DFy3a 27T 7omdasbad)dzNI FAf AY:

Malik moved to Mumbai to pursue a career in Bollywoqd, =
initially working behind the scenes as an Assistant Directo
Promo Producer, Reality Show Producer and Line Producef
has also cgroduced successful wekeries such as Smoke,
Revoler Rani and Main Aur Charles.
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Mr. Himanshu Patil
Director, Kesari Tours

With extensive experience and a deep passion for touris
Mr. Patil has been instrumental in driving innovation a
excellence within the sector. In addition to his role at Kes
Tours, Mr. Patil currently serves as the President of Outbo
Tour Operators Association of India (OTOAI). His leader|
and commitment to the Indian travel trade have played
crucial role in fostering sustainable growth and collaborati
within the inddzZ i NBE® | yRSNJ KAa 3Ide
sector continues to thrive, strengthening its global presence.

A Qa

Mr. Jaiprakash Rengarajan
CEO & Founder
All Around Globe

Mr. Jaiprakash, professionally known as JP, is an Indianfi
producer and entrepreneurserving as the CEO and Foung
of All Around Globe. Based in Europe with operationsi W
Portugal, Switzerland and Italy, All Around Globe provi
film shooting, destination marketing, event managemef
sports logistics and visa services. With extensiyeeaznce |
across the Tamil, Telugu, Hindi, Kannada, Bengali and Pu
film industries, Mr. Rengarajan has facilitated film shootings

and commercials in @r 2,000 destinations worldwide

Ms. Lohita Sujith

Sr. Directorg Copyright & Digital Economy
Motion Picture Association India Office

Ms. Lohita Suijith in her current position, plays a crucial role in
handling policy issues related to copyright and the digjtal ¥
economy. She also leads Creative First, an industry forua/

O2YyUNROGdziA2Y 2F LYRAIFQ& YS SNI I AY
fostering creativity, innovation and culture. Ms. Sujith h
made significant contributions to policy areas that supp@
GKS 3INRoUK 2F LYRAIFI Q& eco6SRA L YR SYGSNIFAY
particularly in the realm of intedictual property and arvpiracy:.

PHDCCI GFTC 202%|



Mr. Madhav Roy Kapur
Executive Producer
Dharma Productions

Mr. Madhav Roy Kapur is a seasoned film producer and
currently serves as the Executive Producer at Dharma
t NPRdzOGA2yad 2A0GK SEGSYyargdeE
entertainment companies, including Eros International Media \
Pvt Ltd, Kross Pictures India Pvt Ltd and BR Studios LLP, he has

established himself as a key player in the film industry. r.” y ° f
Kapur mssesses a diverse skill set spanning jpostiuction,
documentaries, feature films, film production and media production.

Ms. Malvika Khatri

Headc¢ Films
Roy Kapur Films

aad® alft@All YKFOGONR Sl Ra
pivotal role inthe development, production and execution
critically acclaimed and awamdinning films and series. As
CoProducer, Executive Producer and Associate Producer
Khatri has been instrumental in delivering impac
storytelling. Before joining Roy KapFilms, Ms. Khatri worke
at The Walt Disney Company and UTV Motion Pict
gaining extensive experience in creative developmg
production, international media digbution and corporate
strategy

Mr. Manish Gupta

Film Director and Screenwriter

Mr. Manish Gupta is an accomplished film director and
screenwriter in the Indian film industry, known for hijs
expertise in crafting suspense thrillers inspired by -teal
cases. As a Director, Mr. Gupta has helmed several critig
acclaimed films, inading One Friday Night, 420 IPC, Rahag
Hostel, The Stoneman Murders, Darna Zaroori Hai. Be
directing, he is also recognized for his work as a screenwr
having written the screenplay and dialogues for Sark
Section 375. His films continue toptavate audiences with
their intensity, realism and thougkgrovoking narratives.
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Ms. Prachi Mathkar

Senior Executive, Gujarat Tourism

Ms. Prachi Mathkar is a Senior Executive at Gujacarism
with over 15 years ofexperience in the tourism industry,
having spent the last $ears with Gujarat Tourism. Shelds a
Post Graduate degree in Travel and Tourism a&¢@ment|
from Garware InstituteMumbai University. Ms. Mathkar has
successfullymanaged and conducted numerowents and
promotional activities for Gujarat Tourism acrassious citieg
in MaharashtraHer expertise in tourism management, evd
planning &ad regional tourism developmerttas made her a

prominent figure in promoting Gujarat as a tourism destination.

Mr. Ram Kumar Tiwari
Deputy Director (Film Tourism)
Madhya Pradesh Tourism Board

Mr. Ram Kumar Tiwari serves as the Deputy Director 3
Nodal Officer for Film Tourism at Madhya Pradesh Tour
Board and plays a crucial role in facilitating fpmoductions
in the state. Under his guidance, numerous projects ha
been shot in Madhya Pradesh. Mr. Tiwari played a pivd
role in formulating the MP Film Tourism Policy 2020, work
alongside industry experts to develop policies that male
Madhya Pradsh a prefered destination for flmmakers

Mr. Ranjit Sinh Parmar
Vice Chairman
Heritage Tourism Association, Gujarat

Belonging to the erstwhile royal family of Muli in Saurasht
Mr. Parmar is the Founder & CEO of Palaces of India, a
companyfocused on hotel projects, management, consulti
technology salesand marketing for heritage properties acrog
India. Over the past two decades, he has represented
than 75 heritage properties, contributing significantly to t
preservation and promtion of India's royal heritage. He
currently manages Ambika Nivas Palace in Muli, Gujarat,
offering an authentic heritage hospitality experience.
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Ms. Reema Lokesh
Founder and Editor
Reemarkabl.com

Ms. Reema Lokesh is a senior journalist, tourismustry
specialist and media professional, highly respected for
extensive contributions over a career spanning 23 years.
spent 19 years with the Indian Express Group, progres
from a correspondent to the Editor of Travel, Hospitality §
Aviaton B2B publications. With a passion for meanin@gi
storytelling, she launched Reemarkabl, a media solutions Py
dedicated to creating content driven by subste rather than
sensationalism

Mr. Sachin Agarwal
Owner
Gujarat Line Production Co.

Mr. Sachin Agarwal is the Owner of Gujarat Line Product
Co., a company specializing in arranging film, advertise
and documentary shoots. Mr. Agarwal is known for
contributions to major film projects such as Ra.One, Gang
Wasseypur and Mission: puossible ¢ Ghost Protocol. His !
deep understanding of the industry and commitment
facilitating smooth productions have made him a truste
partner for filmmakers working in Gujarat.

Ms. Shruti Rajkumar
Vice President (I&B Desk)
India Cine Hub

production across sports and entertainment. She has play
key role in research, content strategy and programmif]
acquisition for the Englispeneral entertainment portfolio at
Star and the Infotainment portfolio at Sony. In her curre
role, she leads the India Cine Hub under the Ministry&ds,
where she works towards creating a singlemdow system to
support both domestic and internationfilmmakers
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Mr. Sudhir Sherigar

Executive Producer
Mantapa Productions

in offering comprehensive production and technical servige
across India. Under his leadership, Mantapa Productions
built strong industry relationships, providing creative solutig
and delivering higlguality results within budget. Sudhir art
his team ae dedicated to positioning the country as a premier
destnation for filmmakers

Mr. Sunil Doshi
CEO
Alliance Media & Entertainment

Mr. Sunil Doshi is a creative entrepreneur with a car
spanning over two decades in the film and television indug
Based in Brittany, France and Coonoor, India, he has prod
over 15 feature films, including a film selected for Un Cer
Regard at the Cannes Film Festival. He has also lau
numerous successful TV shows and served as a cre
producer for many tically acclaimed films. Sunil has been®g
jury member at prestigious international film festivals such as
Locarno, Annecy, Lap@hicago, Fribourg and Isfahan

Mr. Utpal Acharya
CEO(Content Engineers

Mr. Utpal Acharya has been a key figure in t
ONY yaF2NXYIFGA2Yy 2F LYRAI Q&
playing a crucial role in its evolution from familyn movie
businesses to structured studios with corporatize
distribution networks. With over two decades of experienc
he has been associatedth top studios and multiplex chains
including Sony Pictures, UTV, Viacom18, INOX and Rel
Entertainment. A seasoned producer and megQ
entrepreneur, Utpal has been involved in the release of over
800 films across Hindi, English and regional Indiaguages
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t 1 5/ Tduridd Committeesuccessfully organized th@" Global Film Tourism Conclave
on 14 February 202%t Radisson Blu Mumbai International AirparWith the themeWw S S f
G2 wSIFftY wSRS T, xhy dogcRvemsSheld ik partn@rship yish@he Ministry of
Tourism, Gujarat Tourism, Madhya Pradesh Tourism and Uttar Pradesh Tourism.

Mr. Prithul Kumar Joint Secretary, Ministry of Information & Broadcasting and Managing
Director of National Film Development Corpoocst (NFDC) was the Chief Guest. He
emphasized the importance of bringing more international film shoots to India as, he said,
GSOSNE R2ff I N aLISyad 2y FAEYYF{Ay3 A46dLYRAL
NBGdzNya F2NJ GKS SO2y2Ye dé

The Conclavedeliberated over how destination branding, government incentives and
cinematic storytelling can fuel tourism growth worldwide.

Mr. Anil Parashar Chair andVr. Rajan SehgalCeChair¢ Tourism Committee, PHDCCI spoke about

the impact that cinema has on shaping minds and the role it plays in propelling people to visit the
places that they see on screddt. Ranjeet MehtaCEO & Secretary General, PHDCCI highlighted the
contribution of tourism in the fastJ- OSR 3INRB ¢ G K 2 T MriMaBesnCenghyChaig Q& D5t
Maharashtra Chapter, PHDCCI shared insights on the state capital as a major contributor to the
Indian film industry in terms of number of films produced and relda3éde session was moderated

by Ms. Shalini S Sharm#ssistant Secretary General and PHDCCI.
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lIFA: The Mahakumbh of Film Tourism

The 7" Global Film Tourism Conclave featured an insightful keynote addrelgl.&abbas
Joseph, Cd-ounder of Wizcraft Gyup, on the impact of the International Indian Film
Academy Awards (IIFA) in shaping global film tourlsim presentationtitied HFA¢ Taking
India to the World. Bringing the World Closer to Indkhighlighted how IIFA has evolved
into a major platform for promoting Indian cinema internationalfgstering diplomatic
relationsand driving tourism to host destinations.

aNXP W2aSLIK aL}R|1S l62dzi LLC! Q&4 SEG&Synalthp@sS 3t 2
continents, with Rajasthan hosting the #5edition this year. He underscored how the

awards have strengthened international partnerships, with countries like Uike Spain,

Singapore, Malaysiand South Africa witnessing increased tourism lies¢ after hosting

LLC! @ ¢KS S@Syid KIFIa ASNWSR a | OdzZ GdzNI £ 0 NR
rich cinematic heritage to a worldwide audience.

One of the key
highlights of his
address was
LLC! Qa
diplomatic and
economic

collalorations.

He noted that S <&
Indian \g‘[ndiajomo?,w
has become a i /\ ,\y

significant driver
of international
business and
tourism,  with
Indian
investments
contributing to
GKS 3t26Fft SYyiuGSNIFAYyYSyd SO2y2yed 1S OAGSR
at Madame Tussaudsyhich continues to attract global visitors and reflects the immense
popularity of Indian cinema.

¢tKS aSaaArzy |faz2 akKSR fA3IKG 2y LLC! Qa SO2y2
prime destinations for both filmmakers and tourists. Mr. Joseph easpted that hosting

[IFA results in a surge in flight and hotel bookings, benefiting local businessémasting

tourism revenue.

Mr. Joseph concluded by reiterating that [IFA is more than an awards cerentdaya

global movement that celebrates thpower of Indian cinema and its ability to connect

cultures, drive tourisnand foster international partnerships. With its silver jubilee edition in
WFEALJzNE LLC! O2ydAydzSa (G2 LXtFe& | ONHzOALFf NP
enhancing globangagement with Indian tourism and culture.
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Evolving Landscape of Films and
Tourism

At the 7" Global Film Tourism Conclaw. Shibasish Sarkar, President, Producers Guild of
India & Group CEO, Reliance Entertainment Studieivered athought-provoking keynote

on the transformation of film tourism over the decades. He highlighted how Indian cinema
has long influenced global travel trends, from the Raj Kapoor era promoting Switzerland and
Paris to modern films like Zindagi Na MilegbBra driving tourism to Spain.

While foreign tourism has

¢ benefited significantly
= from Indian films, Mr.
Sarkar emphasized that

India's domestic tourism

PHERA O1 potential remains largely

untapped. Films such as
Dil Chaka Hai (Goa), 3
Idiots (Ladakh)and Rab
Ne Bama Di Jodi (Punjab)
A ( d have driven travel
T . interest, but more

: structured efforts are
YSSRSR G2 YIN)]Si
cinematic landscapes
effectively. He stressed
that with the right incatives, streamlined permissiorad filmfriendly infrastructure, India

can boost domestic film tourism at par with international success stories.

wiee ewe s
@b Toumsm erexkbic Y

aNX¥» {FN]FN RAaOdzaaSR (GKS NILAR 3INRgGK 27F L
GKAOK 3ANBG 08 vy AY HAHA2¢D I whd Ki NRA (LINR2YS O
trillion by 2026. He noted that the film industry itself saw a 14% growth in 2023,
demonstrating the industry's economic resilience and potential.

He emphasized that film tourism boosts local economies, generatingioexfer hospitality,
infrastructurel YR KF YRAONI Fliasx gKAES | faz2z ONBFGAy3a ¢
film incentive structure, including up to 40% production cost reimbursement roxed
singlewindow clearancesand statelevel policies thati dzLJLJ32 NIi FAf YAYy I D [ 2 Y|
incentives with global leaders like Canada, the &nd France, he urged for expanded

policies and stronger global outreach to attract more international productions.

Mr. Sarkar laid out a roadmap for India to becomeading global film tourism hub, calling
for enhanced production infrastructure, international collaboratiprsistainable filming
practices and aggressive film tourism marketing. His insights reinforced the need for
industry and government collaboration fmosition India as a premier destination for both
domestic and international filmmakers.
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Shootto Bill, Tourist Dollars

The session8hoot to Bill, Tourist Dolls@shoderated byMs. Reema Lokesh, Founder &
Editor, Reemarkabl.com S E LJ 2 N#vRng Bppdlidr itérnational film productions
and how the film industry and the Ministry of Tourism can work together to drive tourism
through cinema.

Mr. Prithul Kumar, MD, National Film Development Corporatiomighlighted the progress
India has mde in

becoming a filrdriendly | @ 455 £ \’_Fma“@g?sl\ﬁ &£ T R
destination, citing the — XPe®  CONCLAVE - .wir (i 0 [
30% incentive for foreign = el -
film productions, which o &
led to a 25% increase ir g ‘ : X
international shoots in P == - = =

two years. However, hel
acknowledged that [©
bureaucratic challenges__'f’
persist and while the |

AYAGAL £
incentive attracted P
smaller productions,

India must now scale up to bring in larger international projects. He emphasized the need
for closer collaboration between the Ministry of Information & Broadcasting and the
Ministry of Tourism to maximize the eaomic benefits of film tourism.

Ms. Lohita Sujith, Senior Directo Copyright & Digital Economy, Motion Picture
Association India Officestressed the importance of structured policies to facilitate foreign
productions andA y it N2 RdzOSR (KS ARSI 2F GNI Oldhive@d FAL Y
mechanisms. She cited global franchises like Star Wars and Mission Impossible, which have
leveragedfilm locations to boost tourisnand suggested that India adopt similar strategies

to enhance its global competitwmess as a filming destination.

Mr. Sunil Doshi, CEO, Alliance Media & Entertainm®ent F2 OdzA SR 2y LYRAL ¢
storytelling potential, sharing insights on how historical and cultural narratives, such as

+| 202 R lburi@ kit¥ In @échin and the neaktinct Manda community in Guijarat,

offer unique cinematic opportunities that remain underexplored. He stressed that private
production houses must take the initiative rather than rely solely on government efforts to
promote Indian stories globally.

Mr. Himanshu Patil, Director, Kesari Tolts 4 LJ2 1S FFo02dzi LYRAIFIQa ySSI
and culturally rich locations more effectively, pointing out that while Indian films often
AaK2¢O0l 4SS FT2NBA3Iy f{ 2i0d destisayodsIemairyuRdetutiized ddes y & U dz
weak promotional strategies

Mr. Amrit Mann, Director, Mann Tours Indjiaaddressed the need for improved filming
infrastructure and logistical support, including specialized figmaquipment, transport

services and vanity vans, which are standard in mamgrnational film industries.
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Filmingin Madhya Pradesh: The Heart
of Incredible India

The sessiofFilming in Madhya Pradesh: The Heart of Incredible Ifdiibderated byMr.
Atul Singh, Managindirector, MP Incomingexplored why Madhya Pradesh continues to

be a preferred filming destination for both domestic and international productions. Mr.
{AYy3IK SR RAaOdzaaAzya 2y K2g¢g (GKS adl idSQa N
filmmakerfriendly policies have contributed to its growing reputation in the industry.

Mr At Singh M Ram Kumar Tiward - Mr. Faisal Malilc. * M&. Desya Choudhary
NV RgAIIE D ieester Ouputy Director RBetor ored e Feio 23
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Mr. Ram Kumar Tiwari, Deputy Director, Madhya Pradesh Tourism Bohighlighted the
aldFiSQa O2ylAydzzdza Ay @SaidyYsynivesh singlefiddowy (i 2 dzN
clearanceand promotional support as key drivers of growth. He discussed how government
initiatives and financial benefits have made Madhya Pradesh a saigntlocation, citing

successful projects sh as Laapataa Ladies, Strean2l Bhool Bhulaiyaa 3, which stcase

GKS aidlFliSQa KAaAG2NE | yR Odz G dzNB &6, wiich Wefed 2 LJ2 A
set in different locations but filmed in MP, demonstrate the state's adaptability and appeal

for a variety of cinematic settings.

Mr. Faisal Malik, Actoand Producer shared his firsthand experience of filming in Madhya
Pradesh, describing it as a dream destination for filmmakers due to its efficient logistical
support, seamless permit processemd accessibility of locations. He emphasized that
beyonditsis OSY A O f I yR&aOlILISEa FyR OdzZ GdzNF f RSLIIKIZ a
of production give it a distinct advantage over other filming destinations.

Ms. Deeya Choudhary, Founder, Soch Fims LIN2R A RSR Ay aA3IKGa Aydz
into a filmfriendly state, reflecting on initial challenges related to infrastructure and
permissions. She highlighted how government support and policy improvements have
streamlined the filmmaking process, making Madhya Pradesh an accessible and reliable
choice for boh domestic and international productions.
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Filmingin Gujarat Rann of
Opportunities

¢KS &aSaaArzy WCAtYAy3 Ay Ddz=2FNIdY wlkyy 2¥%F h
SELISNIa (2 RA&AOdzaa Kpgesg wdlddads MirastQciuresadfffny A O € |
friendly policies have positioned it as a priemdestination for filmmakers.

Mr. Ranjit Sinh Parmar,[ . .. & 7™ GLOBAL
Vice Chairman, Heritage ‘s [ R FILM T%JRISM d
Tourism Association, b CONCLAVE

al: Redefining Destinations’

Gujarat, highlighted 14 February 2025 | Mumbal
Ddz2 I NJ G Qa N —
heritage and diverse
locations, emphasizing
how filmmakers can
t SOSNI 3S G|,
historic  sites, colorful |
festivals and  unique |
landscapes to enhanc
cinematic storytelling. He s
noted that celebrations o
like Navratri, Uttarayan,
Rann Utsawand Tarnetar Fair offer vibrant backdrops that have been successitdigrated
into films, bringing authenticity to visual narratives.

Ms. Prachi Mathkar, Senior Executive, Gujarat Toursm St 6 2N} 0 SR 2y (KS
support for film tourism, highlighting financial ina#ves, singlevindow clearanceind cost
STFSOGABS LINRPRAzOGA2Yy &a2fdziazya |a 1S& | ROl
accessibility through wettonnected road networks, airportand railway services, which

allows filmmakers to easily transport equipment and teams across divehsmting

locations, from rural villages and coastal stretches to bustling cityscapes.

Mr. Sachin Agarwal, Owner, Gujarat Line Production £o. 8 K NBR Ayai3akKkda A
advanced production infrastructure and skilled workforce, which ensure-tugthty film

productions. He discussed the availability of modern facilities and cugtlgg filming

equipment, making Gujarat a cestfective and efficient choice for both Bollywood and
AYGSNYFGAZ2YLFE FAEYYIFI1SNER® |'S SYLlbnaadrurd R G K
locations allows filmmakers to shoot diverse genres without logistical challenges.

Mr. Sudhir Sherigar, Executive Producer, Mantapa Productjdmnghlighted the welcoming
YVIEGdzZNE 2F Ddz2F N»FG§Qa f20Ff O2Y vwunddfilnk Sedvs, I YR
which contributes to a smooth production experience. He acknowledged that while Gujarat

has made significant strides in developing infrastructure and attracting filmmakers, there is

still room for improvement in areas such as ppsbdudion facilities, expanded incentives

and international promotion. He emphasized the importance of aggressively marketing
Guijarat at global film festivals to enhance its visibility and attract lasgate productions.
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Lights, Camera, Destinatioi@Creating
Experiences that Inspire Travel

¢CKS aSaaAirzy W[ AIKGAZ /I YSNIZ 5SadAylaAazyy
by Ms. Shalini S Sharma, Assistant Secretary General, PHRgbred the crucial role of
cinematic storytellig, film-friendly infrastructureand curated travel experiences in shaping
global tourism trends. The discussion emphasized how film locations often become as iconic
as the characters themselves, leaving a lasting impression on audiences and influencing
traveldecisions.

Ms. Chitralekha Khatu, Financial Advisor & CFO, Filmcity Mumipaovided valuable
insights into the role of dedicated film cities in supporting productions and driving local
economies. She emphasized how purpbsdt infrastructure, such a&ilm City Mumbai
offers filmmakers a controlled yet expansive environment, making {acgée productions
more seamlessShe highlighted how governments and tourism boards must collaborate
with the film industry to strike a balance between promoting filoutism and preserving
historical or natural sites, ensurirsgistainability in the long run

Mr. Manish Gupta, Film Director & Screenwriteshed light on the artistic and logistical
aspects of location selection, noting that a wetlosen setting can beate as iconic as the
film itself. He discussed the tradeffs between real locations and constructed film sets,
emphasizing that while real locations offer authenticity, they atemne with logistical
challengesDrawing from examples such as ZindagiNlkegi Dobara boosting tourism in
Spain and Dilwale Dulhania Le Jayenge immortalizing Swiss landscapes for Indikngravel
Mr. Gupta highlighted how films can transform destinations into cultural landmarks,
influencing generations of traVlers.
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