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: Madhya Pradesh offers an unforgettable wedding
Tie the destination with its rich heritage, exquisite architecture

HEARTS and breathtaking landscapes. Choose from backdrop of

heritage palaces, scenic gardens and waterfront venues to

n the make your celebration truly unique. Infuse local
HEART traditions into your baraat and sangeet and delight your
guests with authentic cuisine with warm hospitality.
Qf’ In dl a Madh?'a Pradfesh ensures d s(rftss-free, memorable
experience for couples and their loved ones.
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India's Largest
Shopping Festival

AHMEDABAD

SHOPPING FESTIVAL

Something for everyone ! e ) y
12" Oct, 2024 to 14" Jan, 2025 Teany
(From Dussehra to Uttarayan) ‘

< '? k
Got ready for the Ahmedabad Shopping Festival ’
o

where you can shop, celebrate, and experience
Ahmaedabad lke never before! From big bargains to
thrilling events and unmissable shows, theres

something for everyone, every day!

Up to

‘Discount
at 1000+ Stores

& On Products by Local Artisans
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Visit www.ahmedabadshoppingfestival2024.com, enter your details and Scan QR Code for Website

receive your exclusive QR Code to unlock all the offers of the festival,
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Thanks to the Hon'ble PM Modi's initiatives, around 25-30 crore

people have moved from poverty to the middle class in India. With
54% of the population under 30 years old, a large part of household
income is spent on weddings. If we consider those aged 25 and
under, about 68 crore people in India will be getting married in the

Shri Gajendra VSilrligh Shekhawat  next few years, creating huge potential for the wedding industry??

Hon'ble Minister of Tourism & Culture
Government of India

(]

The government acknowledges the need to ease taxation policies to
promote a more accessible wedding industry. We recognize that the
current GST rate of 18% may be burdensome. Differential taxation
is necessary, as there should be a clear distinction between
marriage, rooted in traditional sanskars and weddings, which

Ms. Mugdha Sinha (IAS) involve service-driven elements. })

Director General
Ministry of Tourism, Government of india

To make India more attractive for international tourists, we should
focus on offering packages that seamlessly blend cultural, historical
and contemporary experiences, coupled with practical benefits such
as visa relaxations, duty-free shopping and subsidized travel.
Forming inter-ministerial committees to enhance coordination

Dr. Abhay Sinha between departments like tourism, finance, transport and culture
Director General i will be crucial in driving this initiative forward.??
Services Export Promotion Council

[}
EEMA is deeply committed to developing India's wedding tourism

sector. Our contributions to the Incredible India campaign, the
comprehensive Wedding Tourism Strategy draft and our active
participation in the 1st PHDCCl Wedding Tourism Summit & Expo
reflect this dedication. Government-industry partnerships are

Mr. Samit Garg essential to strengthening wedding tourism in India. Countries

President : . . .
ik e Chrnerk offering VAT rebates to support their event ma{ustnes have
Management Association successfully attracted MICE and other events. India can adopt
similar measures to enhance its global competitiveness in the

wedding sector. 7/
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The grandeur of Indian weddings, coupled with the growing trend

of destination weddings, presents immense potential for tourism.
¢ The global wedding industry is valued at $300 billion, with India's
market alone worth S50 billion and growing at 20-25% annually.
Destination weddings, which beautifully blend tourism and
celebrations, have become a multi-billion-dollar industry, driving

Mr. Hemant Jain growth in sectors like hospitality and aviation.] )

President, PHDCCI

[}
The wedding industry is deeply interconnected with several sectors,

including aviation, food and beverages and hospitality, making it a
’ significant employment generator. However, the lack of
standardization, skill certification and structured talent
development programs are key challenges. While some institutions

2 ' are offering BBA and MBA courses in event management, there is
Mr. Sabbas Joseph 2 .
o Pocaidas an urgent need for more specialized educational programs to keep
Wizcraft Group pace with the industry's rapid growth. p )

[}
Unlike other industries, the wedding sector lacks formal support

structures. While Indian weddings are celebrated for their cultural
richness, logistical and operational challenges like material sourcing
and transportation remain significant hurdles. Simplified processes,
financial incentives and logistical support can greatly enhance the

Ms. Vandana Mohan experience for both providers and clients. y

Founder
The Wedding Design Company

The wedding industry faces significant challenges, such as the 18%
GST on wedding events, which puts a financial strain on destination
weddings. | believe reducing this tax would make such weddings
more accessible. There is also an inconsistency in GST rates across
the wedding services sector, where tent and catering services are

Mr. Rajeev Jain taxed at 5%, while event management services face a much higher

Founder & Director
rate.
Rashi Entertainment & 7
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India should consider a registration system for destination weddings

with the Ministry of Tourism. Registered weddings could qualify for
structured rebates and waivers based on compliance rather than
full exemptions. This approach would formalize the wedding
tourism sector, allowing access to financial benefits while
maintaining proper documentation and regulatory adherence. } )

Mr. Bimal Jain
GST Expert
Executive Director, A2Z TaxCorp LLP

Wedding tourism holds immense potential and promoting it
through diverse platforms such as social media, digital strategies
and bridal expos is essential. By introducing campaigns like 'Wed in
Gujarat', we will aim to collaborate with influencers to showcase the
state as an ideal wedding destination. Strengthening this sector

% o requires government-industry collaboration, a focus on cultural

Ms. Khyati Nayak hert J ek i
Head - Niche Tourism and Manager eritage and the inclusion of spiritual and adventure tours for pre
Gujarat Tourism and post-wedding experiences. } J

I‘We commend PHDCCI for organizing this expo and showcasing the
potential of India's wedding tourism sector. Uttar Pradesh Tourism
has been actively promoting destination weddings, leveraging the
unique charm of religious sites like Varanasi and Ayodhya to create
a blend of religious and heritage tourism. We invite EEMA to
participate in familiarization trips to Uttar Pradesh, aiming to
attract not only international tourists, but also domestic couples

Ms. Preeti Srivastava

Deputy Director
Uttar Pradesh Tourism seeking inter-state cultural weddings that celebrate India's diverse
traditions. )
'{}

India has the potential to become a premier global wedding
destination by leveraging modern marketing tools like social media,
influencer collaborations and compelling digital content. By learning
from successful wedding destination campaigns and exploring ways

— to market both popular and hidden gems, we can attract a wider
Ms. Prerana Saxena international audience while showcasing the incredible diversity and

Lead :
EEMA’s Woddln.;Councll of India charm that India offers. 7
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Whether for an intimate gathering or a grand celebration, food

symbolizes respect and hospitality, bringing together diverse
¢ cultures and flavors. To enhance the wedding tourism sector, it's
crucial to elevate not just infrastructure, but all supporting services
from catering to logistics, to ensure a seamless experience. Wedding
cuisine should remain approachable and appealing, without
overcomplicating the flavors. 2

Chef Kunal Kapur

Celebrity Chef and Restaurateur

Weddings have evolved from simple gatherings to grand,
meticulously themed celebrations and food plays a central role in
this transformation. Today's wedding chefs must strike a balance
between traditional and modern cuisines to meet the cosmopolitan
expectations of guests, creating memorable and diverse culinary
experiences. )

Chef Davinder Kumar
President, Indian Culinary Forum
Vice President (F&B)

Le Meridien New Delhi

"Building strategic partnership within the wedding ecosystem is
essential to driving the industry forward. Collaborations between
wedding planners, hotels, photographers, decorators and
entertainment providers are crucial in creating seamless,
customized wedding experiences, particularly for destination
weddings. We must all work together to position India as a top
global wedding destination. y

Mr. Parthip Thyagarajan
Co-Founder & CEO
WeddingSutra.com

(]

EEMA plays a crucial role in advancing wedding tourism. Focusing
on Eastern India and the North-Eastern states, with their unique and
exotic wedding settings, can significantly enhance guest
experiences. Drawing inspiration from countries like Turkey and
Thailand, which have positioned themselves as premier wedding

Mr. Vinod Bhandari destinations, we can unlock untapped potential and make India a
Managing Director 3 S
Wedding Xtraordinaire LLP global leader in this sector.p p
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The wedding industry is both a science and an art, with client

demands making weddings more complex and dynamic than ever.
‘ Hotels must be flexible with pricing to support the growth of
‘ wedding tourism, ensuring that the industry remains adaptable and
continues to meet the evolving needs of couples.p p

Mr. Nitin Arora

Founder
Katalyst Entertainment

[}
True luxury in weddings stems from the culture and dedication of

service staff, with Rajasthan serving as a prime example. It's not just
about grandeur; it's about engaging all five senses and connecting
with clients on an emotional level, the 'sixth sense.’ This approach,
rooted in our cultural heritage, allows us to create unforgettable
wedding experiences that position India's wedding industry as a
global leader in luxury. p

Mr. Pri.tééh Sharma

Founder & CEO
Mapsor Experiential Weddings

“Food is not just a necessity at weddings; it's the heart and soul of the
celebration. Gastronomy creates lasting memories for couples and
their guests and it's essential to explore creative and culturally
reflective food ideas to personalize wedding experiences. The right
culinary approach can elevate any wedding, transforming it from an
event to a cherished experience. 1)

Chef Gat;tam Chaudhry

Director
Demiurgic Hospitality

'{]
India's tourism industry is a key pillar of our economy. Wedding

tourism has emerged as a significant driver of growth and
diversification. According to a report by The Economist, the wedding
industry is the fourth-largest in India, with an annual spending of

=~ 5130 billion. Its substantial scale creates employment opportunities
Mr. Anil Parashar for millions, further contributing to the country's economic
Senior Member - Tourism &
ookl il development. y p
PHDCCI




Mr. Rajan Sehgal
Senior Member - Tourism &
Hospitality Committee
PHDCCI

{J

The true success of wedding tourism will be determined by how we,
as stakeholders, collaborate. Whether it's the state tourism boards,
hotel chains, wedding planners, or policy makers, all of us have a
role to play in building the right infrastructure, promoting our
destinations and ensuring a seamless experience for both domestic
and international couples. 17,

Dr. Ranjeet Mehta
CEO & Secretary General
PHDCCI

'}

Government initiatives, such as streamlining the visa process, have
significantly boosted tourism, supported by improved accessibility
and infrastructure development across the country. With active
public participation, we look forward to valuable suggestions, the
government's continued focus and the growing emphasis on
wedding tourism to further strengthen this sector. y

Mr. Sanjay Khullar

Vice Chairman, Seasons Group

{“ Food remains at the core of every wedding celebration, even as the
focus has shifted to grand decor and entertainment. India's culinary
heritage, with its 500 cuisines and 800 varieties of herbs, is a
treasure trove that can be leveraged to position the country as a
leading wedding destination. Targeting international markets,
especially among overseas Indians, will be key to tapping this
potential. 17,

Mr. Anshul Sethi

Head of Sales - India
IndiGo (InterGlobe Aviation Ltd)

{“

Luxury in aviation isn't just about high-end services; it's about
offering a memorable journey. IndiGo's introduction of business
class is our commitment to redefining luxury, ensuring that wedding
travellers experience personalized seamless services. Through
advanced technology and strategic collaborations with hotels and
event planners, we aim to enhance the overall wedding experience
forour guests.pp

10




Mr. Martin Emmanuel

Founder and MD
Razzmatazz Ventures

{J

The surge in wedding destinations across India, especially Kerala, is
a testament to how India's wedding tourism is evolving. Kerala's
growing popularity among both domestic and international
couples, along with the rise of South Indian destinations like
Mahabalipuram and Hampi, demonstrates the shift toward
curated, luxurious wedding experiences. It's also crucial to
distinguish between standard hotel cuisine and wedding-specific
culinary offerings to truly elevate the guest experience. )

Mr. Amit'Singh
Area Director of Sales (North)
Radisson Hotel Group

As weddings evolve into multifaceted events requiring diverse
resources, hotels must stay attuned to emerging trends. At
Radisson, we prioritize versatility; offering venues across India's
beach, hill station and palace destinations to cater to a range of
cultural and regional preferences. Collaboration between wedding
planners and hotels is vital to creating memorable experiences that
highlight India's heritage on a global stage. )

Ms. Priyanka Ahluwalia

GM - Sales & Operations

i To make India a top wedding destination, it's essential to promote a
variety of destinations that showcase the country's cultural diversity.
Our 12 properties across India are dedicated to weddings and we
believe strong industry-government partnerships are key to
developing supportive infrastructure and streamlining regulations
to ensure sustainable growth in the wedding sector. y

The Lalit Suri Hospitality Group

Mr. Rajnish Rathi

(]

Redefining luxury weddings goes beyond opulent venues and
extravagant details; it's about curating personalized experiences
that reflect the couple's unique story. India’s rich cultural heritage
combined with innovative travel, culinary and service offerings,
positions the country as a leader in setting new benchmarks for
luxury wedding experiences globally. 2

Publisher & Editor, Wedding Affair

Mr. Ramit Batra
Wedding Photographer

[}
Photography plays a vital role in capturing the essence of weddings,

which have now evolved into a structured, professional sector.
However, auspicious dates greatly impact photography schedules,
hotel bookings and overall wedding planning, as couples often
choose culturally significant dates for their weddings. 17

11




Recommendations

TAXES, LICENCES, PERMITS

Differential taxation

Implement a tiered taxation structure for wedding-related services, where only luxury
aspects incur the standard 18% GST, while essential services (such as catering, decor and
transportation) receive reduced tax rates. This approach would lower the financial
burden on wedding organizers and clients, making the wedding tourism sector more
competitive and affordable, while still ensuring tax revenue.

Simplify permits and licensing processes

Develop simplified, single-window processes for obtaining event permits (municipal
authorities, local administration), licenses (liquor license, DJ license) and other approvals
needed for organizing destination weddings. Reducing the regulatory burden will
support wedding planners and vendors, making it easier to host large-scale weddings.

Introduce VAT rebates for foreigners

Provide VAT/GST rebates for foreign couples who choose to wed in India, similar to the
rebates offered for MICE events. Tax rebates will make India a more attractive choice for
international clients, increasing inbound tourism and foreign exchange earnings.

Offer visa relaxations

Implement visa relaxations for international wedding guests, such as longer visa
durations or special wedding visitor visas, for couples and their families. Ease of visas
ease can attract a larger number of international tourists and ensure that guests have a
memorable experience when attending destination weddings in India.

Address logistical issues impacting wedding tourism

Set up task forces to address logistical challenges faced by destination wedding
planners, such as transportation for large wedding parties, multi-location coordination
for high-profile events. Another crucial area for improvement involves customs duty
policies. Addressing customs duty issues will specifically benefit international wedding
planners and families bringing unique items or decor for large, culturally significant
weddings, positioning India as a welcoming wedding destination.

Organize and streamline the wedding tourism sector

Establish an official registry for destination wedding specialists, ensuring that quality
standards and professional services are maintained across the wedding tourism industry.
This registry will guide clients in selecting bonafide vendors, ensuring service quality and
professionalism within the industry.

Provide financial incentives and subsidies for small vendors

Offer financial incentives, such as tax breaks, subsidies or grants, to small and medium-
sized wedding vendors, including florists, decorators and boutique hotels, to expand
their services and scale up to meet the growing demand of wedding tourism. Supporting
smaller vendors will create a competitive market, ensuring diverse options for clients
and fostering innovation in the wedding services industry.

12
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13.

INTER MINISTERIAL COORDINATION

Form an Inter-Ministerial Committee to facilitate coordination

Create an inter-ministerial committee comprising representatives from tourism, finance,
transport, civil aviation, food processing and cultural departments to streamline policies
impacting wedding tourism. Coordinated efforts across ministries can improve
infrastructure, reduce bureaucratic hurdles and support a seamless experience for
international wedding tourists.

Support for skill development and certification programs

Create specialized educational programs in collaboration with universities and
vocational institutes for wedding planners, decorators, caterers, photographers and
other key stakeholders. Additionally, introduce a certification program for wedding
professionals to ensure quality and reliability. A skilled workforce equipped with
industry-specific knowledge will raise the overall standards of the wedding tourism
sector, ensuring that India meets the high expectations of global clients.

Coordinate with FSSAI to implement guidelines for sustainable and hygienic catering
Guidelines of FSSAIl (Food Safety and Standards Authority of India) for sustainable
practices in wedding catering, including waste reduction, eco-friendly packaging and
high hygiene standards need to be effectively enforced. Implementing these guidelines
will help establish India as a responsible and high-standard wedding destination,
meeting the expectations of eco-conscious couples and guests.

STATE INITIATIVES

Develop state specific ‘Wed in India’ campaigns

In line with ‘Wed in India’ campaign, launch state-specific versions (e.g., ‘Wed in
Gujarat’) that highlight each state’s unique venues, traditions and landscapes. State-
level campaigns can attract couples interested in specific cultural themes or regional
experiences, enhancing the diversity of India’s wedding tourism portfolio.

Promote destination wedding packages and regional diversity

Encourage states to offer customized wedding packages that highlight local traditions,
cuisine and cultural experiences. Unique and authentic experiences will differentiate
India from other global destinations and attract couples interested in meaningful
cultural immersion.

Organize FAM trips for international planners and influencers

Organize FAM trips to key wedding destinations across India, particularly in emerging
regions like Uttar Pradesh, Gujarat and North-East India, to provide industry influencers
and wedding planners’ first-hand experience. FAM trips create impactful, authentic
content, allowing influencers and planners to share their experiences with a broader
audience, thus boosting India’s visibility as a wedding destination.

13
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18.

MARKETING & PROMOTION

Marketing and branding initiatives for India as a global wedding hub

Invest in international marketing campaigns, leveraging both digital and traditional
media, to position India as a premier global wedding destination. Highlight India’s
diverse wedding destinations, world-class venues and unique cultural experiences in
these campaigns. Digital platforms offer an expansive reach, particularly among younger
audiences, allowing India to attract a global audience seeking destination weddings.

Promote India’s culinary heritage in international markets

Target overseas markets, particularly the Indian diaspora in Europe and North America,
with promotional campaigns that highlight India’s rich culinary traditions. Engaging with
the diaspora can expand India’s wedding tourism market, as many overseas Indians seek
authentic cultural experiences, including traditional food, for their wedding celebrations.

Create initiatives to promote mid and off-season weddings

Introduce incentives for mid-season or off-season weddings, such as discounted
packages or special experiences, to distribute demand more evenly throughout the year.
Encouraging weddings outside peak dates will help stabilize industry demand, enhance
hotel occupancy rates, and allow more flexible planning for clients and vendors.

Promote technology integration for enhanced luxury and personalization

Encourage technology integration in wedding planning and event execution, such as
virtual tours for destination selection, digital concierge services and personalized digital
communication with guests. Advanced technology can streamline the wedding
experience, adding value through convenience and personalization, which are hallmarks
of a luxury service.

Foster strong partnerships between hotels and wedding planners

Encourage collaborative programs that link hotels and wedding planners to facilitate
seamless event coordination, combining the strengths of venue management with event
planning expertise. Joint efforts between hotels and planners will ensure cohesive
experiences for clients, contributing to India's appeal as a top-tier wedding destination.

14
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Supported by

MINISTRY OF 3ideed | dIkd

TOURISM Incredible India

The Ministry of Tourism is the nodal agency for the formulation of national
policies and programs and for the co-ordination of activities of various Central
Government Agencies, State Governments, UTs and the private sector for the
development and promotion of tourism in the country.

The Ministry is headed by the Union Minister for Tourism and Ministers of
State. The administrative head of the Ministry is the Secretary (Tourism). The
office of the Director General of Tourism provides executive directions for the
implementation of various policies and programs.

The Ministry of Tourism functions as the nodal agency for the development of
tourism in the country. It plays a crucial role in coordinating and
supplementing the efforts of the State, Union Territory Governments,
catalyzing private investment, strengthening promotional and marketing
efforts and in providing trained manpower resources.

The functions of the Ministry in this regard mainly consist of the following:
- Development Policies

- Incentives

- External Assistance

- Manpower Development

- Promotion & Marketing

- Investment Facilitation

Website: https://tourism.gov.in/
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State Partner

i ' T™M
/ P

P
Gujqqu

Formed in 1978, the Tourism Corporation of Gujarat Ltd (TCGL) provides
comprehensive travel assistance and services to the tourists coming to visit
Gujarat. Some of the services of TCGL include accommodation, conducted
tours and ground transport with a wide range of choice to meet diverse needs.

Gujarat today offers a wide range of the most spectacular attractions — which
includes breathtaking locations and scenic landscapes. Gujarat is also a melting
pot of several civilizations resulting in a vibrant culture and a rich heritage.
Gujarat is home to the unique with its exceptional archeological sites, several
architectural marvels and witnesses of its glorious history and pilgrim centers
for many faiths. It is also the land of several mythological and historical figures
like the legendary Krishna and Mahatma Gandhi the apostle of non-violence.

The effective development in infrastructure undertaken by the Corporation has
helped the State to increase the number of tourists to Gujarat. The efforts in
promoting infrastructure in keeping with the spirit of the state, its people and
its natural environment have won the Corporation such prestigious awards as
the National Tourism Awards-2005-06 for Best Kept Tourism Monument-
Champaner and Excellence in Publication (Collateral).

Website: https://www.gujarattourism.com/

17
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State Partner

| 'he heart of
Incredible !H(llil

Madhya Pradesh Tourism Board also referred to as MPTB was established in
2017 with an objective to promote tourism in Madhya Pradesh. Development
of tourism with public, private partnership in sustainable manner, investor
facilitation, skill- development, publicity, promotion of tourist destinations
nationally and internationally, identification and development of tourism
infrastructure are the core objectives of the Board.

The vision of the board is to promote balanced and sustainable tourism, which
enables socio-economic development and establishes Madhya Pradesh as a
destination that provides a complete tourism experience.

Madhya Pradesh Tourism Board is providing Heritage Properties, Lands and
Way Side Amenities (WSA) on lease to private sector to setup and run tourism
projects as per Tourism Policy 2016. Board also promotes Home Stay and
Water Tourism activities in notified water bodies.

Website: https://www.mptourism.com/

18
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State Partner

Tk sy

UTTAR PRADESH TOURISM

L. P. nahi dekha,
toh India nahi dekha.

Uttar Pradesh is a globally known and popular tourism destination which
receives the highest number of Foreign Tourist Arrivals (FTAs) and Domestic
Tourist Arrivals (DTAs) each year. The tourism industry in UP has a significant
contribution to the states’ economic growth.

Uttar Pradesh has guarded India’s treasure trove of heritage and cultural
assets over the ages which attract heritage enthusiasts not just from all over
the country, but across the world. Through quality upkeep and restoration of
assets designed to improve visitor experience, the state aims to increase
tourism earnings and footfall with increased Average Length of Stay (ALS) and
to encourage repeat visits.

Uttar Pradesh is now popularizing new thematic tourism products such as eco-
tourism, adventure tourism, rural tourism and YUVA tourism as niche tourism

products to build interest in new age tourists and travellers.

Website: https://uptourism.gov.in/
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Knowledge Partner

Event & Eh’rertoin_m_ent
Management Association

EEMA is an autonomous, non-profit body of registered companies, institutions
and professionals that operate within India’s Events and Experiential
Marketing industry. The industry has observed an exponential growth in the
past two decades with more than 1000 entities operating in various levels and
segments that are spread across 100+ Indian cities.

EEMA seeks to bring together the leading Event Management, Brand
Activation, Sports Management, MICE, Wedding Planners, Experiential
Marketing, Entertainment Professionals, Artist Management companies and
their international counterparts on a single, convenient platform.

Over the years, EEMA has also been instrumental in organizing the coming
together of industry stakeholders at its annual convention EEMAGINE and has
instituted EEMAX, the industry premier Award Ceremony to recognize
excellence in the event and experiential marketing space.

Since its incorporation in 2008, EEMA has rapidly grown in membership to
include all significant organized players across the length and breadth of the
country and it is estimated that close to 80% of the organized revenue in this
space, is represented through EEMA members.

Website: https://eemaindia.com/

20
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Exhibitors

Spanning 10,600 acres in the stunning Sahyadri

mountains, Aamby Valley City is India’s first planned

- gated city. This lifestyle city features a private airport

AAMBY VALLEY CITY  gnd world-class infrastructure, offering a range of

remedlorae e ot amenities, including an equestrian course, an aquatic

bay for water sports, adventure zones, fine dining and entertainment. At the

heart of Aamby Valley lies an 18-hole floodlit championship golf course and a

PGA Golf Academy, making it a premier destination for golf enthusiasts. The

city offers over 15 venues for weddings, from the largest auditoriums with a
carnival theme at the Lagoon Beach to an island venue at the Naga Village.

Website: https://www.aambyvalley.com/

Sahara Star is a premier wedding

destination that seamlessly blends luxury
and elegance. The hotel features 354 rooms, including 25 suites, providing
ample accommodation for guests. With over 1,00,000 sq. ft. event space,
Sahara Star offers a variety of beautiful venues for every wedding occasion.
The hotel features the grand ballroom Sapphire spanning 55,000 sq. ft.,
designed for large-scale weddings. In addition, smaller halls are available for
every wedding function, ensuring that every aspect of the celebration is
perfectly catered for. The outdoor pool area provides a picturesque setting for
mehendi and brunches, surrounded by lush greenery, adding to the overall
charm of the venue.
Website: https://www.saharastar.com/

= SAHARA STAR Nestled near Mumbai’s domestic airport,

Located in the heart of New Delhi, Hotel The Royal
T o Plaza is a luxury destination renowned for its
ROVAL @ PLAZA classical European-style architecture combined
Booms &ﬁuites with modern comforts. The hotel offers a selection
of elegantly designed rooms and suites, ensuring a sophisticated stay for
business and leisure travelers alike. Its diverse dining options include multi-
cuisine restaurants and themed bars, catering to varied tastes. The property
also boasts extensive event spaces, including banquet halls and conference
rooms, ideal for corporate meetings, weddings and social gatherings.
Website: https://www.hoteltheroyalplaza.com/
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Exhibitors

Vietnam's last coastal rainforest meets the

_) golden sands of one of Asia's most

INTERCON'TINENTAI_- spfectacular I?eaches. Bill Bensley-de§igned

DANANG SUN PENINSULA resort Suites and villas cascade down the jungle

hillside across four levels, from heaven to

sea. The striking designs intertwine nature, storytelling and epicurean

Vietnamese architecture inspired by ancient palaces and temples. With the

award-winning Mi Sol Spa, Michelin stars, fairytale wedding and event venues,

funicular railways, Vietnam's longest bar and jaw-dropping views at every turn,
there’s never just one reason why InterContinental Danang is unforgettable.

Website: https://www.danang.intercontinental.com/

e | Indian Railway Catering and Tourism
!' Corporation Ltd. (IRCTC) is a ‘Mini
( ) @ @ Q Ratna (Category-l)’ Central Public
Sector Enterprise under Ministry of

IRCTC Railways, Government of India. IRCTC
was incorporated on 27" September, 1999 as an extended arm of the Indian
Railways to upgrade, professionalize and manage the catering and hospitality
services at stations, on trains and other locations and to promote domestic and
international tourism through development of budget hotels, special tour
packages, information & commercial publicity and global reservation systems.

It’s registered and Corporate Office is situated at New Delhi.
Website: https://www.irctc.com/

7. ME Over the last three decades, Le Meridien

E RI DI EN New Delhi has transformed itself into a

NEW DELH| masterpiece. The 5-star hotel is an

epitome of world-class architecture,

cuisine, design and fashion. Located in the heart of the city, the iconic glass

building of Le Meridien New Delhi has been recognized as one of the 100 Icons

of Delhi. The hotel is readily accessible to city's important facilities and

institutions. It's a perfect getaway for a business traveller who is also looking
for some recreation nearby in the evening.
Website: http://lemeridien-newdelhi.com/
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Exhibitors

The newest MICE and wedding

JECC destination in Jaipur, Novotel
A

A

o

NOVOTEL &g

WA

Jaipur Convention Centre and
JECC managed by Accor has gained
prodigious popularity in the
shortest span of time. This complex is true luxury of spaces for spectacular
larger than life events. With the most pompous weddings, baraats, after
parties, their spaces measure up to 14Lac SFT in total with a picturesque pool
& ballroom and 70,000 sft lawn & JECC that boasts 2 pillarless halls with 1 Lac
SFT. The complex offers 226 contemporary rooms and 2 separate lobbies to
enhance your arrival and departure experience.

Website: https://novotel.accor.com/ | https://www.jecc.in/

, Situated in the trendy Aerocit
# evllman NOVOTEL " Novotel

. ann aus R B B area, Pullman and Novotel
e vORRG New Delhi Aerocity offers a
blend of convenience and
sophistication just minutes from Indira Gandhi International Airport. Pullman
features 270 stylish rooms and suites, a large ballroom and 13 versatile
meeting rooms, making it ideal for MICE events. Guests can enjoy six award-
winning dining options, a luxurious spa, two health clubs and a temperature-
controlled swimming pool. Novotel complements this with 400 modern rooms,
an all-day dining restaurant and a 24/7 sports bar, providing a welcoming
atmosphere for travellers.
Website: https://all.accor.com/

DHG RADISSON Operating in EMEA and APAC with over 1,340

hotels across 95+ countries, Radisson Hotel

HOTEL GROU P Group is rapidly expanding with a

commitment to its brand promise, ‘Every

Moment Matters’ and its signature ‘Yes | Can!’ service ethos. Its diverse

portfolio includes brands like Radisson Blu, Park Plaza, Radisson RED and

Country Inn & Suites, unified under the Radisson Hotels umbrella. Radisson

Rewards offers members benefits from day one, while Radisson Meetings
provides 100% carbon-neutral, personalized event solutions.

Website: http://radissonhotels.com/
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Exhibitors

- STIC Travel is India's largest B2B Aviation, Tourism and
’t" marketing company representing 13 international airlines, 7
TRAVEL Cruise companies and 3 rent-a-car companies with offices
G RO U P across major cities of India. The Group specializes in organizing

MICE events on cruises such as Celestyal for Middle East;
Variety cruises for Greece, Seychelles; Disney Cruise line in Caribbean,
Australia, New Zealand and Singapore from 2025; Holland America Line to
Alaska and Europe; A- ROSA in Europe; Windstar Cruises in Alaska, Europe,
Mediterranean; and Polar expedition cruises on Albatros.

Website: http://www.stictravel.com/

The LaLiT Suri Hospitality Group specializes in creating
THE memorable weddings across its stunning properties in India.

L a LI With luxury palaces, resorts and hotels in 12 prominent and
picturesque locations including Srinagar, Goa, Udaipur and
Bekal, couples can choose from a variety of enchanting
settings, whether it’s a beachfront celebration, a regal palace affair, or a
serene backwater gathering. Recognized for its excellence in hospitality, the
group has established itself as a premier choice for destination weddings. The
LaLiT Suri Hospitality Group is dedicated to exceptional service, blending
traditional Indian warmth with modern luxury. With a focus on delivering
unforgettable experiences, these properties provide a captivating backdrop for
couples to celebrate their love, ensuring that every moment of their special
day is truly extraordinary.
Website: https://www.thelalit.com/

_ Founded in March 2019 by Deven and Niharika,
- | View360Degrees is a pioneer in the virtual reality
e (VR) industry, delivering 300+ projects across India,
Dubai, the UK, the US and Canada. With work
showcased at the Dubai Expo 2020 and state government summits, they
specialize in immersive, narrative-driven VR experiences for weddings,
corporate events and national celebrations. Its offerings include 360° live
streaming for events like Republic Day, VR tours for venues, hotels and
destination weddings captured in VR.
Website: http://www.view360degrees.com/
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Exhibitors

21 Gun Salute is a premium dining destination located in
Gurugram, India, known for offering a royal culinary experience
inspired by India's regal heritage. The restaurant reflects a
fusion of tradition and modernity, serving a wide range of dishes
that span Indian, Continental and Oriental cuisines. Its ambiance
is crafted to evoke the grandeur of India’s royal past, making it
more than just a meal; it offers an immersive dining journey.
The venue also emphasizes high-quality service, aiming to provide guests with
a luxurious and memorable experience.

Website: https://21gunsalute.co.in/

&

Merak Hotels invites you to discover the untouched beauty
of Uttarakhand through its exquisite resorts at Bhimtal and
Corbett National Park. With a decade of experience in
MER A K hospitality, Merak Resort in Bhimtal is known for its
Hotels & Resorrs  exceptional services, having received numerous accolades
over the years. Building on this success, Merak has recently
expanded to Corbett National Park, where Merak Resort, Corbett, opened its
doors in November 2023, offering a refined, immersive experience amidst the
wilderness. Both locations provide a blend of luxury and nature, ensuring a
memorable stay as guests explore the serene landscapes and rich biodiversity
of Uttarakhand.
Website: https://merakhotels.com/
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Media Partners

Wed Me Good is a leading online wedding
&?WedMeGood planning platform in India that assists
couples in navigating the complexities of
wedding planning. Launched to simplify the
process, it offers a comprehensive directory of vendors, including
photographers, venues and caterers, along with genuine reviews from real
couples. The platform features a wealth of inspiration through blogs and
articles covering the latest trends in wedding fashion and decor, making it a
valuable resource for creative ideas.

Website: https://www.wedmegood.com/

e * o Weddingz.in is a leading online weddin
Weddingz.in ; ; :

marketplace that aims to simplify the
wedding planning process for couples in
India. Offering a comprehensive platform for discovering and booking wedding
venues, vendors and services, Weddingz.in connects brides and grooms with
top-rated professionals in the industry. The platform features a vast array of
options, including venues, caterers, photographers, makeup artists and more,
making it a one-stop solution for all wedding-related needs.

Website: https://weddingz.in/

India’s Largest Wedding Company

Wedding Affair is a premier wedding
WE:DDINGAFF-\]R publication and platform that serves as a
E comprehensive guide for couples planning
their special day. Established to cater to the
evolving needs of the wedding industry, it offers a wealth of information,
inspiration and resources, covering everything from wedding trends and
planning tips to vendor recommendations and real wedding stories. With its
focus on creativity and elegance, Wedding Affair aims to connect brides and
grooms with top-tier professionals and services in the wedding industry,
making the planning process more enjoyable and stress-free.
Website: https://weddingaffair.co.in/
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Association Partners

Association of Domestic Tour Operators of India
(ADTOI), national body of domestic tour operators,
was constituted on 7™ August 1996 with the express
purpose of consolidating the efforts of all those tour
operators who are actively engaged in the
promotion of ‘Domestic Tourism’ in the country. There are nearly 780
members all over India on the association’s rolls. Members work to ensure
delivery of professional service to the consumer, through its principal
suppliers, which are primarily the accommodation facilities, as also travel
intermediaries like railways, transporters, airlines and guides.

Website: https://www.adtoi.in/

Federation of Hotel & Restaurant Associations of India
(FHRAI) serves as the voice of the hospitality industry,
facilitating communication among hospitality
stakeholders,  political leaders, academics and
international associations. Committed to the industry's
advancement, FHRAI engages in activities such as
education and training, research and an Annual Convention to foster
interaction with government officials and industry stakeholders. Managed by
an Executive Committee led by an elected President with a one-year term,
FHRAI includes members from the four regional associations — North, East,
West and South India.

Website: https://www.fhrai.com/

& S
FH&R;

Vg LY
VTV

India Convention Promotion Bureau (ICPB) is

% ) the sole travel industry body representing the
T entire MICE sector, including state governments,
= hotels, airlines and event managers. ICPB aims to

(Established in 1988)
India Convention Promotion Bureau

Soansivix! by A X

enhance India's profile as a conference
destination while fostering awareness of the
benefits of congresses in achieving national
goals. The organization strives to develop advanced convention centers across
the country, positioning India as the preferred global hub for conferences and
events.

Website: https://icpb.in/
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Association Partners

ou O MEMBER. Established in 1982, Indian Association of Tour Operators

(IATO) is the national body representing India's tourism
industry, with over 1,600 members across various segments.
IATO collaborates closely with the government on key
tourism issues and maintains connections with tourism

INDIAN ASSOCIATION S : :
OF TOUROPERATORS ~ @ssociations in the US, Nepal and Indonesia. Membership

categories include Active, Allied, Associate, International and
Honorary, with active members approved by the Indian government's
Department of Tourism and requiring a minimum of three years' experience
handling international tourists.
Website: https://iato.in/

A\ Outbound Tour Operators Association of India
OT‘@)AI (OTOAI) is a vyoung, national non-profit
Outbeund Tour Operators \‘\:'w.mi““",,m,m organization aimed at supporting India’s

Strengthening the pillars of Trust outbound travel trade. Comprising over 800

verified agents and tour operators, OTOAI

focuses on enhancing members' businesses through various initiatives and

regional chapters that promote outbound travel and education. OTOAI fosters

collaboration with stakeholders, including International Tourism Boards and

DMC s, to create mutually beneficial partnerships that drive growth in India’s
outbound tourism sector.

Website: http://otoai.org/

) Tourism India Alliance (TIA) is a promising initiative
TOURISM that aims to exploit India's vast potential in the

t I a INDIA tourism industry. The alliance provides a platform to
ALLIANCE bring various stakeholders in the industry together

to promote, develop and sustainably manage

complete tourism eco-system in India. Their objective is to create a platform
for collaboration, encourage innovation and create an environment of growth
and competitiveness in the industry. The alliance aims to promote tourism in a

sustainable manner that benefit.
Website: https://www.tiaconnect.org/
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Association Partners

Travel Agents Association of India (TAAI), established in

1951, is the largest and oldest association in the Indian

travel and tourism sector, representing over 2,500 leading

@ companies. TAAI plays a crucial role in guiding its members

through various initiatives and regional units while

SINCE 1951 mMmaintaining active connections with airlines, IATA and

government tourism bodies. TAAI is known for its annual

Indian Travel Congress, which gathers 800 to 1,400 delegates for networking

and knowledge sharing. Additionally, TAAI engages in skill development

initiatives and collaborates with embassies and educational institutions to
enhance professional standards in the industry.
Website: https://www.travelagentsofindia.com/

; Established in 1986, Travel Agents Federation of
EF I India (TAFI) is a professional organization
representing the interests of travel agents across
THE WAY FORWARD

the country, with around 1,400 members
contributing to over 70% of India's ticketing business. TAFI focuses on
promoting ethical practices and professionalism in the travel industry while
actively engaging with government bodies and industry stakeholders to
address challenges and support its members' welfare. Through its affiliation
with the World Travel Agents Associations Alliance (WTAAA), TAFI strengthens

its global connections and influence in the travel sector.

Website: https://www.tafionline.com/
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Programme

DAY 1 18 October 2024 (Friday)

10:00 AM - 11:00 AM

Registration

INAUGURAL SESSION

Moderation by Ms. Shalini S Sharma, Assistant Secretary General, PHDCCI

11:00 AM - 11:05 AM

National Anthem and Lighting of the Lamp

11:05 AM - 11:10 AM

Opening Remarks by Dr. Ranjeet Mehta, CEO & Secretary General, PHDCCI

11:10 AM -11:15 AM

Theme Address by Mr. Anil Parashar, Senior Member — Tourism & Hospitality
Committee, PHDCCI

11:15 AM -11:25 AM

Address by Mr. Samit Garg, President, Event & Entertainment Management
Association

11:25 AM - 11:35 AM

Presidential Address by Mr. Hemant Jain, President, PHDCCI

11:35 AM - 11:45 AM

Chief Guest Address by Shri Gajendra Singh Shekhawat, Hon'ble Minister of
Tourism and Culture, Government of India

11:45 AM - 11:50 AM

Vote of Thanks by Mr. Rajan Sehgal, Senior Member — Tourism & Hospitality
Committee, PHDCCI

11:50 AM - 12:00 PM

Inauguration of Exhibition by Chief Guest

12:00 PM -12:15 PM

Tea-Coffee Break

MARKETING WEDDING DESTINATIONS: STRATEGIES FOR GLOBAL PROMOTION

12:15 PM -1:00 PM

This session will explore innovative strategies to position India as a top global wedding
destination, focusing on the use of social media, influencer marketing and digital content.
Experts will share case studies of successful wedding destination campaigns and discuss
how to effectively market popular, lesser-known locations to attract international clients.

Ms. Prerana Saxena

Moderator Lead, EEMA’s Wedding Council of India
Ms. Khyati Nayak
Head — Niche Tourism and Manager, Gujarat Tourism
. Ms. Preeti Srivastava
Panellists

Deputy Director, Uttar Pradesh Tourism

Mr. Vinod Bhandari
Managing Director, Wedding Xtraordinaire LLP

1:00 PM -1:15 PM

Partner Presentations — Gujarat Tourism, Uttar Pradesh Tourism
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BRIDGING POLICY AND PRACTICE: STREAMLINING REGULATIONS FOR WEDDING TOURISM

1:15PM -2:00 PM

This session will bring together government officials and wedding planners to discuss the
regulatory framework and policies needed to enhance wedding tourism in India. Key topics
will include the policy support required for the industry, fast-tracking event permits and
licenses and exploring tax benefits and incentives for tourism stakeholders.

Mr. Samit Garg

Moderator President, Event & Entertainment Management Association
Ms. Mugdha Sinha (IAS)
Director General, Ministry of Tourism, Government of India
Dr. Abhay Sinha
Director General, Services Export Promotion Council
Panellists

Ms. Vandana Mohan
Founder, The Wedding Design Company

Mr. Bimal Jain
GST Expert and Executive Director, A2Z TaxCorp LLP

2:00 PM - 3:00 PM

Networking Lunch

3:00 PM - 4:30 PM

B2B Meetings

4:30 PM - 5:00 PM

Partner Presentations — Ministry of Tourism, Madhya Pradesh Tourism, IRCTC

FROM

PLATE TO MEMORY: CULINARY TRENDS SHAPING WEDDINGS

5:00 PM - 5:45 PM

Food is not just a necessity; it is the soul of any wedding celebration. From innovative
catering concepts to the latest food trends, this discussion will highlight the essential role
of gastronomy in creating lasting memories for couples and their guests. Participants will
learn how to elevate their wedding offerings by incorporating creative food ideas that
reflect personal stories and cultural traditions.

Chef Gautam Chaudhry

Moderator Director, Demiurgic Hospitality

Chef Davinder Kumar

President, Indian Culinary Forum

Vice President (F&B), Le Meridien New Delhi
Panellists Chef Kunal Kapur

Celebrity Chef and Restaurateur

Mr. Sanjay Khullar
Vice Chairman, Seasons Group

5:45 PM -6:30 PM

Culinary Celebrations
Savour the tastes crafted by master chefs to elevate your wedding experience
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DAY 2 19 October 2024 (Saturday)

CRAFTING EXCELLENCE: STANDARDIZATION AND TALENT CREATION FOR WEDDING SECTOR

11:00 AM - 11:30 AM

In a rapidly evolving wedding industry, the need for standardization in services and the
creation of skilled talent has never been more crucial. This fireside chat will offer invaluable
insights into how standardization and talent development can propel the Indian wedding
industry to global recognition.

HOST GUEST

Ms. Shalini S Sharma Mr. Sabbas Joseph
Assistant Secretary General Co-Founder
PHDCCI Wizcraft Group

11:30 PM - 11:45 AM

Tea-Coffee Break

STRENGTHENING PARTNERSHIPS ACROSS THE WEDDING ECOSYSTEM

11:45 AM -12:15 PM

This session will focus on fostering strategic partnerships across the wedding ecosystem,
bringing together wedding planners, hotels, photographers, decorators, entertainment
service providers. Participants will explore innovative services and trends in wedding
planning and discuss strategies for customizing offerings for destination weddings.

Mr. Parthip Thyagarajan

Moderator Co-Founder & CEO, WeddingSutra.com

Mr. Amit Singh

Area Director of Sales (North), Radisson Hotel Group

Ms. Priyanka Ahluwalia

GM — Sales & Operations, The Lalit Suri Hospitality Group
Panellists

Mr. Nitin Arora
Founder, Katalyst Entertainment

Mr. Ramit Batra
Wedding Photographer

LARGER THAN LIFE WEDDINGS AND EXPERIENCES

12:15PM -12:30 PM

Address by Mr. Rajeev Jain, Founder & Director, Rashi Entertainment

This session will offer a deep dive into the world of extravagant and opulent weddings,
where every detail is crafted to create an unforgettable experience. Rajeev Jain, a pioneer
in the wedding and event management industry, will share insights into orchestrating
grand-scale celebrations, transforming venues into magical spaces and curating bespoke
experiences for high-end clients.

12:30 PM - 12:45 PM

Partner Presentations

32




REDEFINING LUXURY WEDDING EXPERIENCES

In today’s evolving wedding landscape, luxury is being redefined through unforgettable
travel and culinary experiences. This session will explore how India can set new standards
for luxury weddings by integrating exceptional offerings such as opulent cruise weddings,
the grandeur of luxury trains, vintage cars and gourmet cuisine.

Mr. Rajnish Rathi

Moderator Publisher & Editor, Wedding Affair

Mr. Madan Mohan
Founder & Managing Trustee
12:45 PM - 1:30 PM 21 Gun Salute Heritage & Cultural Trust

Mr. Anshul Sethi

. Head of Sales — India, IndiGo (InterGlobe Aviation Ltd)
Panellists

Mr. Pritesh Sharma
Founder & CEO, Mapsor Experiential Weddings

Mr. Martin Emmanuel
Founder and MD, Razzmatazz Ventures

1:30 PM —2:30 PM Networking Lunch

3:00 PM - 4:30 PM B2B Meetings

33




CHIEF GUEST
Shri Gajendra Singh Shekhawat

Hon'ble Minister of Tourism & Culture
Government of India

Key Speakers

Dr. Abhay Sinha Mr. Amit Singh Mr. Anshul Sethi Mr. Bimal Jain Chef Davinder Kumar
Drector Genery Area Drector of Sales |North| Heod of Sales - India G571 Expert and Exculive Drector  Prasdent, Indian Culinary Forum
Rodisson Hotel Group IndiGo (InterGiobe Aviation Lid) AZL TaxCorp LLP Vice President [F&B)
Le Mendien New Dealhi

Services Export Promofion Councll
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Chef Gautam Chaudhry Chef Kunal Kapur Ms. Khyati Nayak Mr. Madan Mohan Mr. Martin Emmanvuel
Diractor Cadabrity Chet and Restaurarewy Haad - Niche Towlsm & Founder, 21 Gun Salute Founder and MD
Razzmalazz Ventures

Manoger, Guarat Tourism Hetitage & Cultural Trust

Damiurgic Hospitalty

Ms. Mugdha Sinha (IAS) Mr. Nitin Arora Mr. Parthip Thyagarajan Ms. Preefi Srivastava Ms. Prerana Saxena
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Govemment of India
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Shri Gajendra Singh Shekhawat

Hon'ble Minister of Tourism and Culture
Government of India

Gajendra Singh Shekhawat is an Indian politician serving as the
Minister of Culture and Minister of Tourism since 2024. He is a
member of the Bharatiya Janata Party (BJP) and represents
Jodhpur in the Lok Sabha. Shekhawat holds a Master’s degree
in Philosophy from Jai Narain Vyas University, Jodhpur and has
been actively involved in politics since his student days. Before
his current ministerial roles, he served as the Minister of State
for Jal Shakti, where he focused on water conservation and management issues.

Ms. Mugdha Sinha (IAS)

Director General
Ministry of Tourism, Government of India

Mugdha Sinha is a 1999 batch IAS officer of the Rajasthan
cadre with 25 years of experience in public policy and
international trade negotiations. She believes in translational
research, multidisciplinary problem solving approach and
believes that a ‘good policy maker is one who can anticipate
the future’. Mugdha Sinha is an avid reader and a prolific
writer. A published poet of mixed pedigree and myriad
travels, her varied interests range from public policy to literature and economics to art
history.

Dr. Abhay Sinha

Director General
Services Export Promotion Council

Dr. Abhay Sinha has been entrusted with the task of
promoting all services including Champion Sector Services
and making services from India as brand ‘India Serves’. He has
over 25 years of experience in various organizations under
Ministry of Commerce and Industry, Pharmaceuticals Export
Promotion Council, Cll and National Centre for Trade
Information (NCTI). The core areas have been International
Trade, Global Branding, International Trade Regulations,
Policy, Strategy, Market Research and International Trade Information Services.
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Mr. Amit Singh

Area Director of Sales (North)
Radisson Hotel Group

Amit Singh is Area Director of Sales for South Asia at Radisson
Hotel Group and has been associated with the group for over
seven years. Amit is an experienced Sales professional with
over 18 years of work experience in the hospitality industry.
In his current role, he’s responsible for driving the sales
strategy along with the growth and revenue of the Group and
also leads the sales performance of its 125 operating hotels
in South Asia.

Mr. Anshul Sethi

Head of Sales — India
IndiGo (InterGlobe Aviation Ltd)

Anshul Sethi is a seasoned aviation professional with more
than 15 years of experience. He currently serves as the Head
of Sales — India for IndiGo. Hailing from New Delhi, Anshul
holds a PGDBM in Marketing from IIM Lucknow and an MBA
in Aviation Management from UPES. Before joining IndiGo, he
spent nearly a decade at Thomas Cook India Ltd., where he
last held the position of Senior Vice President. Prior to his
time at Thomas Cook, Anshul was the General Manager of
Corporate Sales at Go Airlines and also worked with
Singapore Airlines.

Mr. Bimal Jain
GST Expert
Executive Director, A2Z TaxCorp LLP

Bimal Jain is a Member of Institute of Chartered Accountants
of India since May 1994 and Member of Institute of Company
Secretaries of India since December 2006. He holds a
Bachelor’s Degree in Law. He is having more than24 years of
experience in Indirect Taxation and specializes in all aspects
of Goods and Services Tax (GST), Service Tax, Value Added
Tax (VAT), Central Sales Tax (CST), Central Excise, Customs,
Foreign Trade Policy (FTP), Special Economic Zone (SEZ),
Export Oriented Unit (EOU), Export- Import Laws.
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Chef Davinder Kumar

President, Indian Culinary Forum
Vice President (F&B), Le Meridien New Delhi

Chef Davinder Kumar is not only known for his great culinary
passion, he is also an adventurous food connoisseur, who has
travelled around extensively and regularly seeks the
opportunity to explore different kinds of cuisines. An
aficionado in the fine art of cooking to the gourmet’s delight,
Chef Kumar has been in this profession for more than five
decades. He was the sole Indian representative in the
International Cooking Festival held in Tokyo, Japan in 1983 and
was awarded a medal for his presentation of Indian cuisine.

Chef Gautam Chaudhry

Director, Demiurgic Hospitality

Chef Gautam Chaudhry represents the exclusive group of
creative chefs who pioneered the trend of Progressive Indian
Cuisine. He has been honored with Doctorate and has been
acknowledged as one of the finest chefs in the country. He
was instrumental in launching Threesixty degrees at The
Oberoi New Delhi, before heading to Tanzore Restaurant &
Lounge in the Beverly Hills, USA. Chef Gautam had ventured
into a Food & Hospitality company ‘Demiurgic Hospitality’,
which operates various cloud kitchens, restaurants and
catering division under the banner ‘The Catering Inc.’.

Chef Kunal Kapur
Celebrity Chef and Restaurateur

Chef Kunal Kapur is a renowned Indian celebrity chef,
restaurateur and television personality, recognized for his
culinary expertise and contribution to the Indian food
industry. Born in New Delhi, he pursued hotel management
at the Institute of Hotel Management (IHM), Chandigarh,
where he developed his passion for cooking and learned the
fundamentals of culinary arts. With a career spanning over
two decades, Chef Kunal Kapur has worked in leading hotels
and restaurants, such as The Leela, Taj Group and the Oberoi.
He gained widespread fame as a judge and host on popular
culinary shows, including MasterChef India.
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Ms. Khyati Nayak

Head — Niche Tourism and Manager
Gujarat Tourism

With over 21 years of experience in both Government and

travel tourism sectors, Khyati has effectively led and managed |
a range of strategic functions as part of the Tourism |

Corporation of Gujarat Government. Her areas of expertise are
Marketing & Promotions, Niche Tourism, Policy & Strategy
Formulation, Public Relations, Investment Facilitation, Business
Development, Skill Development & Capacity Building, Market
Research, MICE and Wedding Events, Sustainable and Green
Tourism.

Mr. Madan Mohan

Founder & Managing Trustee
21 Gun Salute Heritage & Cultural Trust

Madan Mohan is an avid motoring enthusiast and has a large
car collection of 370 cars and 109 bikes. He launched the 21
Gun Salute Concours d’Elegance in 2011, which is now one of
Asia’s most prestigious Concours d'Elegance and has
organized 10 successful editions. Mohan is a jury member in
more than 8 prestigious Concours events across the globe
such as Concorso d'Eleganza Villa d'Este, Concorso d’Eleganza
Kyoto, Salon Prive Concours, Historic Motoring Awards. He is a
renowned figure in the global motoring fraternity.

Mr. Martin Emmanuel
Founder and MD
Razzmatazz Ventures

Martin Emmanuel had ventured to the event industry in
1996, when event management was a novel concept to the
Kerala crowd. 25 plus years of creating, conceptualizing and
curating experimental events have made him a master in the
event and wedding Industry. Experimental events and
bespoke weddings have been a practice for Martin and his
team throughout the years. His expertise and professionalism
have been rewarded with leadership roles in the leading
associations of the industry across the country.
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Mr. Nitin Arora
Founder, Katalyst Entertainment

Nitin Arora is a seasoned entertainment specialist with years
of experience in the industry, specializing in content strategy,
talent management and brand development. Known for his
keen insight into market trends and consumer behavior, Nitin
has made a significant impact across various platforms,
including film, television and live events. In 2007, Nitin
established Katalyst Entertainment Private Limited, focusing
on helping clients navigate the complexities of the
entertainment industry.

Mr. Parthip Thyagarajan
Co-Founder & CEO, WeddingSutra.com

Parthip Thyagarajan stands at the forefront of India’s bridal
industry as the CEO and Co-founder of WeddingSutra.com,
the nation's pioneering wedding portal launched in March
2000. Under his leadership, WeddingSutra has carved a niche
in both the consumer (B2C) and business (B2B) sectors,
serving as a comprehensive resource for brides-to-be, their
families and wedding professionals such as event planners,
caterers, makeup artists, photographers and venues. Beyond
guiding WeddingSutra’s strategic, editorial and community
endeavours, Parthip is passionately involved in mentoring the
next generation of creative minds.

Ms. Preeti Srivastava
Deputy Director
Uttar Pradesh Tourism

A post graduate in Ancient Indian History and Archeology
from Lucknow University in 1989, Preeti Srivastava has 25
years’ experience of working with Department of Tourism,
Government of Uttar Pradesh, in various capacities. Presently
she is working as Deputy Director Tourism, Meerut,
Saharanpur and New Delhi. She is constantly engaged in
promoting and facilitating tourism in the region. Her
engagements include developing basic infrastructure facilities,
showcasing new destinations, exploring new tourist circuits,
developing and promoting new innovative tourism products.
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Ms. Prerana Saxena
Lead, EEMA’s Wedding Council of India

A dreamer with a heart full of passion, Prerana Agarwal
Saxena breathes life into love stories through her visionary
wedding planning. As the CEO-Founder of Theme Weavers
Designs, she transformed her passion into a thriving business

in 2008, creating personalized wedding experiences that |

reflect each couple's unique story. With her talent for design
and meticulous planning, she's orchestrated over 250

memorable events, making Theme Weavers Designs a top i

wedding company in India.

Mr. Pritesh Sharma
Founder & CEO
Mapsor Experiential Weddings

Pritesh Sharma is a distinguished entrepreneur and a
luminary in the wedding industry. He is the driving force
behind Mapsor Experiential Weddings, an award-winning
wedding planning company established in 1996. With a deep-
rooted passion for creating unforgettable experiences,
Sharma has transformed the landscape of wedding planning
in India. Under Sharma's leadership, Mapsor has become
synonymous with luxury, creativity and meticulous planning.
The company has orchestrated numerous high-profile
weddings, earning accolades for its innovative approach and
exceptional service.

Ms. Priyanka Ahluwalia
GM - Sales & Operations
The Lalit Suri Hospitality Group

Priyanka Ahluwalia has over 20 years of experience in leading
sales teams, driving business growth and executing high-
impact sales strategies. With a deep understanding of market
trends, customer behaviours and competitive landscapes, she
has a proven track record of exceeding sales targets,
expanding market share, and delivering consistent revenue
growth. In her previous roles, Priyanka has worked with
leading brands such as Taj, Jumeirah Hotels and various
tourism boards such as Netherlands, Turkey etc.
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Mr. Rajeev Jain
Founder & Director
Rashi Entertainment

Rajeev, a man of courage and determination, has spent 25
years transforming the Event and Experiential industry.
Through Rashi, a premier agency for weddings, concerts and
government events, he has driven innovation and vision.
Rajeev's unparalleled leadership and strong financial acumen
guide a future where events drive economic and cultural
progress, embodying our collective aspirations.

Mr. Rajnish Rathi
Publisher & Editor
Wedding Affair

Rajnish Rathi, the Editor and Publisher of Wedding Affair
magazine is also a Yuva Rattan award winner, a CA by
education, Director of B.M. House (India) Limited, Director of
RSB Cottex Limited and Director of B.M. Agro Industires
Limited. Rajnish Rathi, with his unique understanding of the
wedding industry and excellent organizational skills, in
association with International Tourism Boards and State
Tourism Boards, has successfully introduced and promoted
various international as well as Indian destinations and
properties for weddings.

Mr. Ramit Batra
Wedding Photographer

Ramit Batra is well-known for his vibrant, larger-than-life
images and beautifully documented wedding films which are

full of energy. Ramit Batra Photography & Films is a brand |

synonymous with luxurious destination weddings in India and
abroad. His highly qualified team of artists includes
photographers, videographers, editors and specialists like
drone pilots. He has also documented some of the talked-
about weddings in Muscat-Oman, California-USA, Mauritius,
Thailand, UAE, Singapore and some of the biggest destination
weddings in India.
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Mr. Sabbas Joseph

Co-Founder, Wizcraft Group

Sabbas Joseph brings on board strategic inputs and
communication expertise, stemming from his years of being a
journalist and his experience of founding and managing
Wizcraft.  Sabbas  founded  Wizcraft  International
Entertainment in 1988 and serves as its Executive Director.
He has been actively involved with the media from the
beginning of his career. Sabbas has spearheaded and
managed several mega corporate events for the company
and lent his strategic foresight for some of the company’s
biggest brand launches and events.

Mr. Samit Garg
President
Event & Entertainment Management Association

Samit Garg is the Managing Director & Co-Founder of E-
Factor Experiences Ltd, an experiential firm that takes pride in

crafting enviable and transformative events and experiences |
across the globe. After having organized the luxury events |
market in India into a well-formed industry, Samit is also |

actively working to curate and develop superlative and
sustainable heritage tourism experiences for the global
audience. This includes many national and international
tourism IP’s and festivals that his company operates in
collaboration with various state and central governments.

Mr. Sanjay Khullar

Vice Chairman, Seasons Group

A highly motivated and an influential entrepreneur, Sanjay
Khullar acquired powerful business acumen at a very young
age. Sanjay’s introduction to hospitality began with the
renowned Taj Group of Hotels, New Delhi with his first
professional experience as a front office cashier. Facing and
overcoming all the challenges of the position, he realized
there was more to be accomplished. This led him to
WelcomGroup, ITC’s hotel division where he became a
management trainee and learnt the nuances of the industry.
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Ms. Vandana Mohan

Founder
The Wedding Design Company

With over three decades of experience in the industry,
Vandana Mohan founded The Wedding Design Company and
put the grandeur of Indian weddings on the world map. The
Wedding Design Company has successfully planned, designed
and executed weddings across 20 cities in India and 35 plus
international destinations. With a prestigious clientele of over
500, which include celebrities and HNI families in India and
abroad, WDC is known for crafting unforgettable celebrations.

Mr. Vinod Bhandari

Managing Director
Wedding Xtraordinaire LLP

Vinod Bhandari is a visionary entrepreneur who pioneered
the wedding planning industry in Eastern India. In 1999, he
founded Wedding X’traordinaire LLP, the region’s first
wedding planning company, at a time when professional
wedding planning was still a nascent concept in the country.
With a passion for creating magical wedding experiences and
a keen eye for detail, he transformed the company into a
leading brand, not only in India but globally. Under his
leadership, Wedding X'traordinaire has planned and
executed over 700 high-profile weddings, including some of
the most exclusive events for India’s elite families.
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Tourism & Hospitality Committee, PHDCCI with the support of Ministry of Tourism,
Government of India; Gujarat Tourism, Uttar Pradesh Tourism and Madhya Pradesh
Tourism organised the 1** PHDCCI Wedding Tourism Summit & Expo on 18-19 October
2024 at PHD House, New Delhi.

Inaugurating the Summit & Expo, Shri Gajendra Singh Shekhawat, Hon'ble Minister of
Tourism and Culture, Government of India, said that India’s tourism sector, contributing 7%
to GDP and 10-12% to employment, has the potential to grow significantly. “With proper
use of wedding infrastructure for other events, we can multiply its usage beyond the 70-75
days of the wedding season. If we harness our country’s geographical and cultural diversity
alongside this growth, the wedding tourism industry could be a key driver towards
contributing S1 trillion to Indian economy,” he added.

The Minister congratulated Mr. Hemant Jain, President, PHDCCI, both on his appointment
and on successfully organizing the 1% Wedding Tourism Summit & Expo, commending
PHDCCI’s leadership in promoting this promising sector.

Highlighting wedding tourism's potential to elevate inbound tourism, the Minister
encouraged the industry to draw global visitors to iconic sites such as Varanasi, Ayodhya,
Tirupati and Ujjain, adding valuable dimensions to the wedding tourism experience. He also
highlighted the potential within domestic wedding tourism, where inter-state and cross-
cultural weddings are on the rise. He urged stakeholders to collaborate to unlock further
growth in this domain, pointing out that the domestic market, including wedding tourism, is
crucial to India’s overall tourism ambitions.
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Mr. Hemant Jain, President, PHDCCI, highlighted that India, with its rich diversity of
landscapes, cultures and historic venues has long been a dream wedding destination. The
grandeur of Indian weddings, combined with the rising trend of destination weddings, offers
immense potential for tourism.

He added that the global wedding industry is ;'_} :

valued at S300 billion, with India’s market [ HU&"
alone worth S50 billion, growing at 20-25%

annually. Destination weddings, blending ( ‘ ‘ i (
tourism and celebrations, are now a multi- {
billion dollar industry, boosting sectors like

hospitality and aviation. ¢\
Mr. Anil Parashar, Senior Member — Tourism 3 N

& Hospitality Committee, PHDCCI discussed -

that India’s tourism industry is a key pillar of
our economy. In 2023, India welcomed over
15 million foreign tourists, generating over
$30 billion in foreign exchange earnings. He
added, within this broader landscape, wedding tourism has emerged as a major driver of
growth and diversification. According to a report published by the Economist, the wedding
industry is the fourth-largest industry in India, recording a huge spending of USS$ 130 billion
per year. Its substantial scale provides employment opportunities for millions, he added.

Dr. Ranjeet Mehta, CEO & Secretary General, PHDCCI said, initiatives by the government of
India, such as streamlining the visa process have led to a significant increase in tourism last
year, driven by improved accessibility and infrastructure development in the country. Places
like Rajasthan are already on the list of top wedding destinations. With the active
participation of people, we look forward to suggestions, government’s focus and increased
importance placed on wedding tourism in the country, added Dr. Mehta.

Mr. Samit Garg, President, Event & Entertainment Management Association informed that
EEMA's commitment to developing India’s wedding tourism sector is demonstrated through
our contributions to the Incredible
India campaign, the comprehensive
Wedding Tourism Strategy draft and
our active participation in the 1%
PHDCCI Wedding Tourism Summit &
Expo. It's a powerful platform for
aligning policy, industry practices
and innovation to unlock the true
potential of this industry and
establish India as a leading global
destination for weddings.

The vote of thanks was delivered
Mr. Rajan Sehgal, Senior Member —
Tourism & Hospitality Committee, PHDCCI. The inaugural session was followed by the
inauguration of the exhibition by the Chief Guest.
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Marketing Wedding Destinations:
Strategies for Global Promotion

The session focused on innovative strategies to position India as a leading global wedding
destination, leveraging social media, influencer marketing and digital content to reach a
wider international audience. Experts shared successful case studies from wedding
destination campaigns, discussing approaches to market both popular and lesser-known
locales to attract international clients. Ms. Prerana Saxena, Lead of EEMA’s Wedding
Council of India, moderated the session.

Ms. Preeti Srivastava, Deputy Director, Uttar Pradesh Tourism, commended PHDCCI for
organizing the expo and highlighted UP Tourism’s initiatives to draw tourists for destination
weddings. She emphasized how religious sites such as Varanasi and Ayodhya can create a
unique blend of religious and heritage tourism for weddings. Ms. Srivastava extended an
invitation to EEMA for familiarization (FAM) trips to Uttar Pradesh, aiming to attract not
only international tourists, but also domestic couples interested in inter-state cultural
weddings across India’s diverse traditions.

Ms. Khyati Nayak, Head — Niche Tourism and Manager, Gujarat Tourism, stressed the
importance of promoting wedding tourism through diverse platforms, including social
media, digital strategies and bridal expos. She introduced Gujarat Tourism’s new campaign,
‘Wed in Gujarat’, highlighting plans to collaborate with influencers to enhance the state's
appeal as a wedding
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opportunities across
states and countries.
She emphasized that
government-industry
collaboration, a focus
on cultural heritage, |
connecting with local
vendors and offering
spiritual and
adventure tours for pre and post-wedding experiences are key areas to strengthen India’s
wedding tourism sector.
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Mr. Vinod Bhandari, Managing Director, Wedding Xtraordinaire LLP, highlighted EEMA’s
role as India’s leading body for organized wedding planners and advocated for focusing on
Eastern India to enhance guest experiences. He pointed out the untapped potential of the
North-Eastern states, which offer unique and exotic wedding settings. Citing Turkey and
Thailand as examples, he illustrated how these countries have become premier wedding
destinations globally.
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Bridging Policy and Practice: Streamlining
Regulations for Wedding Tourism

This session brought together government officials and wedding industry leaders to discuss
the regulatory framework and policies needed to strengthen wedding tourism in India.
Moderated by Mr. Samit Garg, President, Event & Entertainment Management Association
(EEMA), the session began with his emphasis on the importance of government-industry
partnerships. He cited examples of other countries supporting their event industries with
VAT rebates to attract MICE and other events.

Ms. Mugdha Sinha (lAS), Director General, Ministry of Tourism, acknowledged the
government’s potential role in reducing tax burdens and promoting ease of business for
weddings. She advocated for differential taxation, suggesting that only luxury aspects of
weddings should incur the standard 18% GST, while essential wedding services should have
reduced or waived taxes. She also underscored the need to integrate India's rich cultural
heritage into wedding tourism, emphasizing that culture and tourism enhance each other.

Dr. Abhay Sinha, Director
General, Service Export
Promotion Council,
discussed the potential of
inbound tourism to uplift
India’s economy and global
standing. To make India
more attractive for
international tourists, he
recommended offering
packages that blend
cultural, historical and
contemporary experiences
with practical benefits, such as visa relaxations, duty-free shopping and subsidized travel.
Dr. Sinha also suggested forming inter-ministerial committees to foster coordination
between government departments like tourism, finance, transport and culture.

Ms. Vandana Mohan, Founder, The Wedding Design Company, emphasized that unlike
other industries, the wedding sector lacks formal support structures. Although Indian
weddings are globally celebrated for their cultural richness, the industry faces logistical and
operational challenges, such as sourcing materials, organizing transportation and managing
local expenses. She suggested that simplified processes, financial incentives and logistical
aid could significantly improve the experience for both providers and clients.

Drawing inspiration from Thailand, Mr. Bimal Jain, GST Expert and Executive Director of
A2Z Taxcorp LLP, proposed a registration system for destination weddings with the Ministry
of Tourism. Once registered, weddings could qualify for structured rebates and waivers
based on compliance, rather than full exemptions. This would formalize the wedding
tourism sector, allowing it to access financial benefits while ensuring proper documentation
and adherence to regulations.
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From Plate to Memory: Culinary
Trends Shaping Wedding Experiences

This session emphasized the role of food not just as a necessity, but as the heart and soul of
wedding celebrations, highlighting how gastronomy creates enduring memories for couples
and their guests. Moderated by Chef Gautam Chaudhry, Director, Demiurgic Hospitality,
the session explored creative, culturally reflective food ideas that personalize wedding
experiences.

Chef Davinder Kumar, President, Indian Culinary Forum and Vice President (F&B) at Le
Meridien New Delhi, highlighted the evolution of wedding trends, especially in terms of
food and culinary presentation. Where weddings were once simple gatherings, they are now
grand, meticulously themed events requiring detailed planning. He noted that today's
wedding chefs must balance traditional and modern cuisines, reflecting the cosmopolitan
expectations of guests at these elaborate celebrations.

Mr. Sanjay Khullar, Vice Chairman, Seasons Group, addressed the logistical challenges of
organizing food services for outdoor and destination weddings, where maintaining hygiene
and managing transportation can be demanding. While weddings have become elaborate
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any celebration. Mr.
Khullar  stressed that
India's rich culinary
heritage with its 500
cuisines and 800 ' : , :
varieties of herbs must | Wi ekl
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to become a global > 9 » 4
wedding destination. To
support this, he recommended targeting international markets, especially among overseas
Indians in Europe and North America.

Chef Kunal Kapoor, Celebrity Chef and Restaurateur, noted that whether it’s an intimate
ceremony or a grand celebration, food remains a symbol of respect and hospitality, bringing
diverse cultures and flavors together. He advocated for a comprehensive approach to
enhance the wedding tourism sector, stressing that infrastructure alone is insufficient; all
supporting services from catering to logistics must be elevated to create a seamless
experience. In terms of wedding cuisine, Chef Kapoor emphasized the need to avoid
excessive experimentation, ensuring the food is both appealing and accessible for all guests.

This session underscored the essential role of food in creating unforgettable wedding

experiences, as well as the importance of strategic improvements in logistics and supportive
services to position India as a premier global wedding destination.
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Crafting Excellence: Standardization and
Talent Creation for the Wedding Sector

This fireside chat, moderated by Ms. Shalini S. Sharma, Assistant Secretary General,
PHDCCI, with Mr. Sabbas Joseph, Co-Founder, Wizcraft Group, centered on the need for
standardized services and skilled talent within the wedding sector.

Mr. Sabbas Joseph highlighted the wedding industry’s broad connections to sectors like
aviation, food and beverages and hospitality, showcasing its role as a significant
employment generator. However, he identified critical challenges, such as the absence of
standardization, skill certification and structured talent development programs. While some
Indian institutions now offer BBA and MBA courses in event management, Mr. Joseph
emphasized the need for more specialized educational programs to keep up with the
industry’s growth. He also noted issues surrounding workforce accountability, loyalty and a
shortage of specialists, which hinder industry efficiency.

Mr. Joseph acknowledged
that India’s technological
skills are a competitive
advantage, often surpassing
those of Western
counterparts. Companies in
India are increasingly
adopting flexible staffing
models, engaging
freelancers and  skilled
professionals as needed,
with technology viewed as
an essential asset rather
than a disruption. He
discussed the role of Al as a
supportive tool for
enhancing operations but
affirmed that human
expertise remains central to
the success of the wedding
and event industries.

The session underscored
the importance of
formalized skill
development and
technology integration to
position India’s wedding
industry as a world leader in service excellence and innovation.
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Strengthening Partnerships across the
Wedding Ecosystem

This session, moderated by Mr. Parthip Thyagarajan, Co-Founder & CEO,
WeddingSutra.com, focused on building strategic partnerships within the wedding
ecosystem. Industry experts, including wedding planners, hotel representatives,
photographers, decorators and entertainment providers, discussed emerging trends and
customization strategies, particularly for destination weddings.

Mr. Amit Singh, Area Director of Sales (North), Radisson Hotel Group, highlighted the need
for hotels to stay attuned to evolving trends as weddings become multifaceted events
requiring diverse resources. He explained that Radisson prioritizes versatility; offering
venues across India’s beach, hill station and palace destinations, catering to diverse cultural
and regional preferences. Emphasizing the role of wedding planners in this landscape, Mr.
Singh pointed out that collaboration between planners and hotels is essential for delivering
memorable experiences that promote India’s heritage on a global scale.

Ms. Priyanka Ahluwalia, GM - Sales and Operations, The Lalit Suri Hospitality Group,
emphasized her organization’s commitment to making weddings a core focus, with 12
properties across India
dedicated to the
wedding sector. She
asserted that for India
to become a top
wedding destination,
promoting a variety of
destinations is vital to
showcase India’s
cultural diversity. Ms.

Ahluwalia
underscored the need
for strong industry-
government partnerships to develop supportive infrastructure and streamline regulations,
which are critical for sustainable growth in the wedding sector.

Mr. Nitin Arora, Founder of Katalyst Entertainment, described the wedding industry as a
blend of science and art, remarking on how client demands have transformed weddings into
complex, dynamic events. He highlighted the importance of hotels being flexible with pricing
to support the growth of wedding tourism.

Mr. Ramit Batra, Professional Wedding Photographer, highlighted the importance of
photography in capturing weddings, which has now evolved into a structured, professional
sector. However, he noted that auspicious dates significantly impact not only photography
schedules, but also hotel bookings and overall planning, as couples often choose culturally
significant dates for their weddings.
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Redefining Luxury Wedding Experiences

The session delved into how luxury is being redefined in weddings through curated travel
and culinary experiences, showcasing India’s potential to set new benchmarks for luxury
weddings. Moderated by Mr. Rajnish Rathi, Publisher and Editor, Wedding Affair, the panel
discussed innovations in opulent wedding venues, luxury transport options and gourmet
dining as integral components of a world-class wedding experience.

Mr. Martin Emmanuel, Founder and MD, Razzmatazz Ventures, highlighted the surge in
wedding destinations across India, with Kerala becoming a popular choice for both domestic
and international couples. Mr. Emmanuel noted that Kerala’s acceptance as a wedding
destination has grown tremendously, with South Indian spots like Mahabalipuram and
Hampi also rising in popularity. He also stressed the importance of differentiating between
standard hotel cuisine and wedding-specific culinary offerings to cater to the unique
preferences of wedding guests.

Mr. Anshul Sethi, Head el g =% R T
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services, centering on
delivering a memorable
journey. IndiGo has
introduced business class
for the first time, aiming
to redefine luxury by
offering a personalized
and  satisfying  travel
experience. Mr. Sethi emphasized that IndiGo has focused on integrating advanced
technology to enhance its services, collaborating with hotels and event planners to create a
seamless, luxury experience for wedding travellers.
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Mr. Pritesh Sharma, Founder and CEO of Mapsor Experiential Weddings, emphasized that
true luxury in the wedding and hospitality industry stems from the culture and dedication of
the service staff. Citing Rajasthan as an example, he explained how the state’s rich cultural
heritage has drawn brands and businesses to tap into its unique ambiance for luxury
weddings. Mr. Sharma believes that true luxury involves engaging all five senses and
connecting with clients on a deeper, emotional level, what he refers to as the ‘sixth sense’.
This approach, he noted, allows for the creation of truly unforgettable experiences that
resonate on a personal level, setting India’s wedding industry apart as a global leader in
luxury.

The session underscored that as India’s luxury wedding sector evolves, the blend of

tradition, cultural heritage and personalized service will be key to setting new standards in
the global wedding market.
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Larger than Life Weddings & Experiences

The day concluded with an inspiring session by Mr. Rajeev Jain, Founder of Rashi
Entertainment, on crafting weddings that are truly ‘larger than life’, capturing the
imagination and leaving lasting impressions.

Mr. Jain, a trailblazer in the wedding and event management industry, shared his expertise
on orchestrating grand-scale celebrations, transforming venues into magical settings and
creating personalized, memorable experiences for discerning clients. He emphasized the
collaborative nature of weddings, requiring seamless coordination across multiple sectors —
from décor and entertainment to hospitality and logistics, to deliver spectacular results. To
illustrate the scale and complexity of such events, Mr. Jain presented a video showcasing
some of his company’s most elaborate weddings.

Expressing his concerns over the 18% GST on wedding events, Mr. Jain highlighted the
financial strain this places on the industry, advocating for a reduction to make high-end
weddings more accessible. He pointed out the disparity in GST rates within the industry,
noting that Tent and Catering services are taxed at 5%, while event management services
face a much higher rate.

Mr. Jain concluded by expressing optimism about future industry events, which he hopes
will further unite the wedding sector and foster creativity, helping India cement its position
as a global hub for luxury weddings.
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Media Coverage

S. No. Publication Name Date Link
Press Trust of India Wedding industry in India holds immense potential:
L (PTI) 18/10/2024 Tourism Minister
Building wedding linked infrastructure can aid the
2. The Economic Times 18/10/2024 growth of MICE Tourism: Tourism Minister Gajendra
Singh Shekhawat
India’s wedding market is worth $50 billion; immense
3. CNBCTV 18 18/10/2024 potentials as a wedding destination: Tourism
Minister
A Business Standard 18/10/2024 Wedding mdgstrv ho!ds potential to push economic
growth: Tourism minister
5. Devdiscourse 18/10/2024 India's Wedding Industry: A Catalyst for Economic
Growth
6 The Print 18/10/2024 2 ¥ fare IeT g 3nffes Suraaren I °:
' g 1t
7 Navbharat 19/10/2024 e ¥l 1 92, - SRSH ! faaTe Se §
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8. ET Travel World 19/10/2024 Wed.dmg |er.ustry in India holds immense potential:
Tourism Minister
Business of Travel “Wedding tourism can add S1 trillion to Indian
% Trade (BOTT) 19/10/2024 economy” : Tourism Minister
Travel and Tour World India’s Wedding Tourism Industry Gears Up As PM
10. (TTW) 22/10/2024 Modi’s Initiatives And PHDCCI Boost Growth
Tourism Breaking Wedding industry has immense potential to drive
11. 22/10/2024 ; ) . .
News /10/20 India’s economic growth: Gajendra Singh Shekhawat
Wedding tourism can add $1 trillion to Indian
12. Travel Mail 22/10/2024 economy, says Tourism Minister at PHDCCI’s 1st
Wedding Tourism Summit & Expo
EEMA joins forces at the 1st PHDCCI Wedding
13. EVENTFAQS.COM 23/10/2024 Tourism Summit to Shape India’s Wedding Tourism
Future
Travel Trends Today Indian wedding industry to witness 3.7x growth surge
14. 23/10/202
4 (T3) 3/10/2024 in next five years: EEMA
15. Travel World Online 23/10/2024 India’s wedding industry poised for major growth
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https://www.ptinews.com/story/business/wedding-industry-in-india-holds-immense-potential-tourism-minister/1913599
https://www.ptinews.com/story/business/wedding-industry-in-india-holds-immense-potential-tourism-minister/1913599
https://m.economictimes.com/industry/services/travel/building-wedding-linked-infrastructure-can-aid-the-growth-of-mice-tourism-tourism-minister-gajendra-singh-shekhawat/amp_articleshow/114351660.cms
https://m.economictimes.com/industry/services/travel/building-wedding-linked-infrastructure-can-aid-the-growth-of-mice-tourism-tourism-minister-gajendra-singh-shekhawat/amp_articleshow/114351660.cms
https://m.economictimes.com/industry/services/travel/building-wedding-linked-infrastructure-can-aid-the-growth-of-mice-tourism-tourism-minister-gajendra-singh-shekhawat/amp_articleshow/114351660.cms
https://www.cnbctv18.com/travel/culture/indias-wedding-market-is-worth-50-billion-immense-potentials-as-a-wedding-destination-tourism-minister-19495478.htm/amp
https://www.cnbctv18.com/travel/culture/indias-wedding-market-is-worth-50-billion-immense-potentials-as-a-wedding-destination-tourism-minister-19495478.htm/amp
https://www.cnbctv18.com/travel/culture/indias-wedding-market-is-worth-50-billion-immense-potentials-as-a-wedding-destination-tourism-minister-19495478.htm/amp
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India's Wedding Tourism Industry Gears Up As PM
Modi's Initiatives And PHDCC| Boost Growth
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The 151 PHDCCI Wedding Tourism Summit & Expo at PHD
House, New Delhi. The event, graced by Shri Gajendra Singh
Shekhawat, Hon'ble Minister of Tourism & Culture, ...see more

Al #PHDCCIWeddingTourismSummitandExpo, Tourism Minister
said, "Wedding tourism can add $1 trillion to Indian economy,”
-.S8e more
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Wedding tourism can add $t tnillion to Indian economy, savs Tourism
Minister it PHDCCI's st Wedding Tourism Summit & Expo
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Join us on 18th & 19th October at PHD House, New Delhi for the
PHDCCI| Wedding Touriam Summit & Expo 2024! With EEMA as
the proud Knowledge Partner, this summit is set S99 Mmore

ENOWLEDGE PAATNER

Mraper et hacome

Your invitation to
explore India’s

Wedding Magic

PHD\'CI
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PHD Chamber of Commaerce and Industry successfully
hosted I1s 18t Wedding Tourism Summit and Expo from 18
October to 19 October 2024 In Delh, bringing together top
wedding destinations from India and across the globe! The
event was inaugurated by Shri Gajendra Singh Shekhawat
with industry leaders, wedding planners, and event managerss
In sttendance. The highlight of the summit was an Interactive
session featunng insights from wedding experts, along with
an inspiring address by Ms. Mugdha Sinha DG Tourism, on
key industry topics, A truly unforgettable gathering for the
wedding tourism sector!

fMinistryOfTourism #Tourlsm #TourismUpdate
#TourlsmEvent #IndustrylLeaders #WeddingPlanners
#EventManagament #EventManager #TourismSector
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S Novotel Jaipur Convention Centre
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We exhibited &t the 15t Wedding Tourism Summit & Expo, hosted
by PHDCCI on Octcber 18-19, 2024, at PHD House, New Delhi
With the theme "Larger Than Life Weddings and Experiences”, 1he
avent was a fantastic opportunity to showcase our hotel
complex and connect with industry leaders. We highlighted how
we create unforgettable wedding experiences that truly stand
out

Planning your next wedding? Contact us at +91 9216010358 to
make your dream day a reality!

Manuj Ralhan Pratima Badhwar Niket Scod Rajat Roy Satish
Kumar Swati Shah Aniruddh Kumar Reema Chugh, CLMP
Keshay Sharma Nilesh Patel Mohammad All Projjwal Ghosh
Vipin Singh Vaibhay Sharma Ravindra Singh Rao

#NovotelJaipur #Weddings #WeddingPlannars

CCe You and 123 othe comments ] reposts

- ' wetc.officlal and 3 others vee
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lrcte official IRCTC is showcasng s Dremium luxury Trams—
the Maharajas' Express, Golden Chariot, and Buddhist Circuit
Tourist Train—at PHDCC! Wedding Tourlsm Summit & Expo,
taking place at PHD House in New Delhl from October 18 to 19,
2024

The avaent is hosored by the presence of Shri Gajendra Singh
Shekhawat 0s thpur, Hon'ble Minister of Tourism and
Culture 1or 1he Govarnment of India, along with other
dgnitarnes from tha PHD Chambor of Commerce & Industry,
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BATHING DATES:
1.Paush Purnima
2.MakarSankranti  (1"ShahiSnan)
3.MauniAmavasya (2" ShahiSnan) - 29" Januar
4.BasantPanchami (3" ShahiSnan) - 03" February,

5.AchalaSaptami - 04" February, 2025
6.Magh Purnima - 12" February, 2025
7.ShriMahashivratri - 26" February, 2025

cxperience Spiritual Grandeur in
Unmatched Luxury

At the Mahakumbh 2025, tent cities are being set up at
the banks of the Sangam and key areas like Parade
Ground, Arail, and Jhunsi.

The tent city will offer sheer luxury with three
categories of accommodation to choose from.

Villa, Maharaja, and Swiss Cottage-the three types of
accommodation will offer unique amenities to suit
various preferences of the travellers.

The site at Parade Ground will have 55 tents/Swiss
cottages, while the site at Jhunsi will spread over
2.5 acres and accommodate 200 luxury cottages,
while a larger tent city at Arail will feature 2000
cottages across 25 acres, with deluxe, super
deluxe, and luxury options.
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PHD Chamber of Commerce and Industry (PHDCCI) has been working as a catalyst for the promotion of Indian
industry, trade and entrepreneurship for the past 119 years. It is a forward looking, proactive and dynamic PAN-
India apex organization. As a partner in progress with industry and government, PHDCC| works at the grass
roots level with strong national and international linkages for propelling progress, harmony & integrated
development of the Indian economy.

PHDCCI, acting as the “Voice of Industry & Trade’ with a large membership base of 1,50,000 direct and indirect
members consisting of large, medium and small industries, has forged ahead leveraging its legacy with the
industry knowledge across multiple sectors to take Indian Economy to the next level.

At the global level, we have been working with the Embassies and High Commissions in India and overseas to
bring in the International Best Practices and Business Opportunities.

PHDCCI's Tourism & Hospitality Committee aims to promote tourism activities in and outside the country and
endeavours to organize various tourism conclaves, seminars, roadshows and webinars in close cooperation
with the Ministry of Tourism, Government of India; State Tourism Boards; International Tourism Boards; and
private stakeholders.

Tourism in its various forms like Heritage, Medical, Golf, MICE, Film, Religious, Border, Rural, Sustainable, plays
a critical role in the growth of the tourism industry. Our main focus has been to join efforts with the tourism

-
-

stakeholders for developing an integrated approach and promote the tourism industry.
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Ms. Shalini S Sharma, Assistant Secretary General | (E) shalini.sharma@phdcci.in | (O) +91 49545454 Ext. 268

Ms. Sulagna Ghosh, Secretary | (E) sulagna.ghosh@phdcci.in | (O) +91 49545423 Ext. 227
Mr. Sanchit Prabhakar, Deputy Secretary | (E) sanchit.prabhakar@phdcci.in | (O) +91 49545454 Ext. 242

PHD CHAMBER OF COMMERCE AND INDUSTRY
! PHD House, 4/2 Siri Institutional Area, August Kranti Marg, New Dethi 110016 | Tel: 91-11-26855450-04, 49545454 | Fax: 91-11-26855450, 49545451
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